million  readers  agree, 


Dan  Rather  is  just  one  of  many  people  who  have  been  interviewed  on  USA  TODAY'S 
Inquiry  page. 

Every  day  USA  TODAY  speaks  to  a  noted  expert  or  leader  on  a  timely  news  issue. 
Like  broadcasting.  Education.  Discrimination.  International  politics.  USA  TODAY 
makes  an  issue  of  the  ideas  and  conflicts  that  are  important  to  our  nation. 

Unconventional.  Stimulating.  Insightful.  There’s  no  better  forum  for  the  USA’s  most 
powerful  and  fascinating  voices  to  discuss  the  events  that  shape  our  world.  And  3.7 

The  Newspaper  of  TonKMrrow 
Is  HereTbday 


Politics  mars 
Soviet  editors' 
visit  to  U.S. 
(See  page  9) 


Editorial  writer 
treed  from  fall 
(See  page  10) 


AP  buys  two . 
Wostom  Union 
transponders 
(See  page  11) 


Classitied  ad 
war  In  Australia 
(See 


“Someone  said, 
when  I  came  in  Imre, 
‘Hey,  anchoring  i$  as 
easy  as  faiiing  off  a 
iog.'  It’s  been  more 
like  falling  off  a 
cliff.” 

Dan  Rather 
January  12,1984 
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exas’  fastest  growing  daily  newspaper 
is  in  the  nation’s  booming  10th  largest 
city. ..San  Antonio. 

We’re  the  San  Antonio  Light. 

Not  only  are  we  growing  (even  faster  than 
San  Antonio),  we  are  changing— dramatically. 

New  design,  new  sections,  new  color, 
new  content — that’s  why  we’re  outstripping 
our  Rupert  Murdoch-owned  competition. 
We’re  the  quality  newspaper  a  quality  city 
like  San  Antonio  deserves. 


We’re  the  largest  daily  and  Sunday  circu¬ 
lation  newspaper  in  our  city  zone — the 
leader  in  national  advertising  linage. 

If  you’re  selling  a  product  in  San  Antonio, 
you’ll  love  The  Light. 


San  Arr^iio  Light 

THE  LARGEST  AND  BEST  DAILY  NEWSPAPER  IN  SOUTH  TEXAS 


REPRESENTED  BY  HEARS!  ADVERTISING  SERVICE  AND  CRESMER,  WOODWARD.  O  MARA  &  ORMSBEE,  INC. 


.-S’  r 


1983  Newspaper  Category  Advertisers  in  ADWEEK 


Arizona  Repubiic/Gazette 
Atlanta  Journal- 
Constitution 
The  Austin  Group 
Bakersfield  C^ifomian 
Baltimore  Sun 
Barron’s 
Bergen  Record 
Boston  Globe 
Catholic  Press  Association 
Cedar  Rapids  Gazette 
Central  Florida  Golden 
Markets 

Charlotte  News  &  Observer 
Chicago  Sun-Times 
Chicago  Tribune 
Daily  Californian/Berkeley 
Dallas  Morning  News 
Dallas  Times-Herald 
Denver  Post  ‘ 

Detroit  Free  Press 
Detroit  News 
Diario  Las  Americas 
Fort  Lauderdale  News 
and  Sun-Sentinel 
Fort  Worth  Star-Telegram 
Georgia  Press  Association 


Golden  Gate  Suburban 
Group/The  Review 
Greenwich  Time 
Houston  Post 
International  Herald 
Tribune/Paris 
Knight-Ridder  Newspapers 
La^nion 

Long  Island  Newsday 
Los  Angeles  Daily  News 
Los  Angeles  Her^  Examiner 
Los  Angeles  Times 
Metro  Sunday  Newspapers 
Milwaukee  Journal 
New  Orleans  Times- 

Picayune/States-ltem 
Newspaper  Advertising 
Bureau 

New  York  Daily  News 
New  York  Post 
New  York  Times 
Northeast  Newspapers  of 
Los  Angeles 
Orange  County  Register 
Paddock  Publications/ 

Daily  Herald 
Panax  Newspapers 


The  Papert  Companies 
Park  cities  Peof^/DaUas 
Patriot  News/Harrisburg,  PA 
Quincy  Patriot  Ledger 
Riverside  Press- Enterprise 
Rocky  Mountain  News/ 
Denver 

San  Diego  Union-Tribune 
San  Dtego/Urban 
Newspaper  Group 
San  Francisco  Chronicle/ 
Examiner 

Seattle  Times/Post- 
Intekigencer 
Springfield  News 
St.  Louis  Post-Dispatch 
St.  Petersburg  Times- 
Independent 
Syracuse  Newspapers 
Trw  Tablet 

Times  Newspapers  Great 
Britain 

Tulsa  World  Tribune 
USA  Today 

U.S.  Sidsurban  Press  Inc. 
Wall  Street  Journal 
Washington  Post 


66  Leading  Newspapers 
Can’t  Be  Wrong. 

They  use  ADWEEK  to  reach  national  advertisers  and  ad  agencies. 


ADWEEK  is  a  network  of  five  lively 
advertising  trade  magazines.  Each  is 
published  weekly  and  is  edited  with 
an  emphasis  on  news  from  the  region  it 
serves.  That  way  every  reader  gets  the 
right  blend  of  local  and  national  news. 

USA  Today  recently  called 
ADWEEK’s  style  "breezy”  and 
"compact.”  That’s  just  what  busy 
professionals  look  for  in  a  trade 
magazine.  No  wonder  ADWEEK  has 
the  highest  circulation  in  ad  agencies 


of  all  advertising  trade  books. 

ADWEEK  is  the  perfect  medium  for 
reaching  the  people  who  choose  which 
newspapers  get  on  big  national 
schedules.  And  ADWEEK  is  uniquely 
flexible.  You  can  buy  all  five  regional 
editions  at  a  big  discount.  You  can  run 
in  one  or  any  combination  of  two  or 
more  to  suit  your  marketing  needs. 

Call  your  ADWEEK  Representative 
today  to  become  part  of  our  growing 
list  of  newspaper  leaders. 


East 

(212)  661-8080 


Southeast 

(404)  881-6442 


Southwest 

(214)  747-2385 


Midwest 

(312)467-6500 


WMt 

(213)384-7100 
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JULY 

19- 21 — North  Carolina  Press  Association,  Annual  Convention 

Pinehurst  Hotel,  Pinehurst. 

20- 22 — Alabama  Press  Association, 

Gulf  State  Lodge  and 
Gulf  Shores. 


Summer 

Convention 


Convention, 

Center, 


AUGUST 


5-10 — Virginia  Press  Association,  Annual  Managers  Meeting 

The  Cavalier,  Virginia  Beach,  Va. 

23-25— West  Virginia  Press  Association,  Annual 

Convention,  Canaan  Valley  State  Park,  Davis  W.  Va. 


SEPTEMBER 


9-12— New  York  State  Publishers  Association 
Montauk  Yacht  Club  &  Inn,  Montauk,  N.Y. 
13-15— Mid-America  Newspaper  Conference, 
Branson,  Mo. 

13- 16 — New  York  Press  Association 

Hidden  Valley  Resort,  Lake  Luzerne,  N.Y. 

14- 16 — Maryland  Delaware  District  of 

Convention,  Sheraton 

Ocean  City,  Md. 

16-19— International  Newspaper  Promotion 
Regional,  Hilton  Hotel,  Baltimore. 

19- 21 — Pennsylvania  Newspaper  Publishers 

Annual  Convention,  Hotel  Hershey,  Hershey,  Pa. 

20- 22 — Western  Newspaper  Production 

Hilton  Hotel,  Reno. 


Summer  Meeting, 


Rock  Lane  Lodge, 


Fall 


Convention, 


Columbia,  Summer 
Fountainebleu, 


Association,  Eastern 


Association, 


Conference, 


SeminarsIWorkshopsICIinics 

JULY 

23-7/17— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp, 
St.  Petersburg,  Fla 

23-27 — Rochester  Institute  of  Technology  Seminar,  Photographic  Science, 
Technical  &  Education  Center  of  the  Graphic  Arts,  Rochester, 
N.Y. 

23-27— ANPA  Management  Introduction  to  Technical  Operations 

Seminar,  The  Newspaper  Center,  Reston,  Va. 

AUGUST 

6-10 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper 
Center,  Reston,  Va. 

12-18 — The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design,  College  Seniors,  St.  Petersburg,  Fla. 

16-17— Georgia  Press  Association,  Editorial  Seminar, 

DeSoto  Hilton,  Savannah. 

20-23 — Washington  Newspaper  Publishers  Association 

Allied  Dailies  NIE  Workshop.  Evergreen  State  College,  Olympia,  Wash. 
20-24 — ANPA  Advanced  Offset  Press  Operations  Seminar, 

The  Newspaper  Center,  Reston,  Va. 

SEPTEMBER 

4-11/9— The  Poynter  Institute  for  Media  Studies, 

Management  Program  —  Graduate  Students, 
St.  Petersburg.  Fla. 

10-12 — ANPA  Pennsylvania  Newspaper  Publishers 

Labor  Relations  Seminar,  Marriott  Hotel,  Philadelphia. 

12-14 — Pennsylvania  Newspaper  Publishers’ 

Classified  Clinic,  Hotel  Hershey,  Hershey,  Pa. 

16-21 — American  Press  Institute,  Newspaper  Design, 

Reston,  Va. 

16- 21 — American  Press  Institute,  Editorial  Page 

and  Writers,  Reston,  Va. 

17- 21— ANPA,  Newspaper  Color  Separation  Techniques , 

Reston,  Va. 


Association, 


Association, 
for  Weeklies. 


Editors 
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About  Awards 


Missouri  Medalists  .  .  .  Tom  Wicker,  New  York  Times 
political  columnist,  is  among  the  print  journalists  awarded 
the  Missouri  Honor  Medal  for  Dinstinguished  Service  to 
Journalism  by  the  University  of  Missouri-Columbia  jour¬ 
nalism  school. 

Others  receiving  medals  were:  Lucille  Bluford,  editor, 
Kansas  City  (Mo.)  Call;  Theo  Wilson,  recently  retired 
court  reporter.  New  York  News;  and  the  Seattle  Times. 
♦  *  * 

Big  Apple  Winners  .  .  .  The  New  York  News  named 
Richard  Rivlin  salesperson  of  the  year.  Rivlin  won  for  his 
outstanding  sales  efforts  and  revenue  gains  in  national 
food,  local  supermarket  and  coupon  insert  advertising. 
Raymond  Lahey  was  named  classified  telephone  salesman 
of  the  year. 

♦  ♦  * 

Headliners  .  .  .  The  Kansas  City  Star  and  Times  won 
the  public  service  prize  in  the  50th  annual  National  Head¬ 
liner  Awards  competition  for  a  series  of  articles  which 
detailed  widespread  dishonesty  among  Kansas  City  build¬ 
ing  safety  inspectors.  The  expose  was  the  work  of  Roger 
Moore  and  the  paper's  special  projects  team. 

In  the  investigative  reporting  category,  Daniel  Biddle, 
Philadelphia  Inquirer,  won  for  a  series  detailing  massive 
conflict  of  interest,  influence  peddling,  nepotism  and  other 
misconduct  by  justices  of  the  Pennsylvania  Supreme 
Court.  Other  winners  were:  news  reporting  by  a  news¬ 
paper:  Fayetteville  (N.C.)  Times,  circulation  up  to  50,000; 
Steve  Konicki  and  Luisa  Yanez,  Miami  News,  circulation 
from  50,000  to  150,000.  Local  interest  column,  Leigh  Mot- 
ville,  Boston  Globe;  special  column,  Howard  Resenberg, 
Los  Angeles  Times;  editorial  cartoons,  Steve  Benson,  Ari¬ 
zona  Republic;  spot  news  photography,  Boris  Yaro,  Los 
Angeles  Times;  feature  photography,  Akira  Auwa,  Phi¬ 
ladelphia  Inquirer;  sport  photography.  Jay  Koelzer, 
Rocky  Mountain  News;  sport  column,  Ron  Rapoport,  Chi¬ 
cago  Sun-Times;  feature  writing,  Arthur  Harris  III,  Wash¬ 
ington  Post;  syndicate  spot  news  photography.  Bill  Foley, 
Associated  Press,  New  York;  syndicate  sports  photogra¬ 
phy,  Gerald  Schumann,  United  Press  International,  New 
York. 

*  *  ♦ 

Star  Flashers  .  .  .  Minneapolis  Star  and  Tribune  photo¬ 
grapher  Stormi  Greener  won  two  top  prizes  in  a  contest 
sponsored  by  the  World  Press  Photographers  Holland 
Association.  Greener’s  photographs  of  Minnesotans  who 
have  lived  beyond  the  age  of  100  were  selected  from  entr¬ 
ies  submitted  by  5,0(X)  photographers  in  53  countries. 

Star  and  Tribune  travel  editor  Catherine  Watson  won 
top  honors  in  the  Society  of  American  Travel  editors 
annual  photo  contest.  Watson  took  first  and  second  place 
in  the  people  category  for  black  and  white  photography  in 
the  national  competition. 

*  *  * 

Freedom  Fighters  .  .  .  Judith  Lahey,  chairwoman  of  the 
state  Freedom  of  Information  Commission  and  Helen 
Loy,  former  commission  chairman  were  honored  by  the 
Connecticut  chapter  of  the  Society  of  Professional  Jour¬ 
nalists  for  their  work  in  furthering  Fol  goals.  It  marked  the 
first  time  the  society  honored  non-journalists. 

*  *  ♦ 

It’s  Slater,  in  front  .  .  .  Chuck  Slater,  sports  reporter. 
New  York  News,  won  a  1983  John  Hervey  Award  for 
outstanding  harness  racing  journalism  Slater  won  for  his 
story  entitled  “Death  of  Dancer’s  Crown  Saddens  Hamb- 
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letonian.’’  Steve  Blust,  Sacramento  Union  finished 
second,  and  Jack  Kiser,  Philadelphia  Daily  News  was 
third. 

*  ♦  * 

Dedicated  Leader  .  .  .  Otis  Chandler,  chairman  of  the 
board  and  editor-in-chief  of  the  Times-Mirror  Co.,  was 
honored  with  the  Joseph  Quinn  Memorial  Award  by  the 
Greater  Los  Angeles  Press  Club.  The  award  was  in 
recognition  of  Chandler’s  efforts  over  two  decades  to 
make  the  Los  Angeles  Times  competitive  with  the  na¬ 
tion’s  top  newspapers. 

The  Times,  the  Los  Angeles  Herald  Examiner,  the  Los 
Angeles  Daily  News,  and  the  Long  Beach  Press-Telegram 
shared  the  award  for  best  overall  coverage  by  a  news¬ 
paper. 

In  the  spot  news  category,  Press-Telegram  staffers 
Dorothy  Korber,  Charles  Sutton  and  Bob  Zeller  took  first 
place  for  their  coverage  of  a  commuter  helicopter  crash. 
Andy  Furillo,  Herald  Examiner,  won  the  investigative 
award  for  a  series  on  gangs.  Los  Angeles  reporter  Barry 
Siegel  was  first  in  the  news  writing  category  for  a  report  on 
the  El  Salvador  effect  on  climate.  Times  reporter  Martha 
Dolan  won  feature  writing  honors  for  her  story  involving 
the  shooting  of  a  5-year-old  boy  by  a  police  officer.  Herald 
Examiner  reporter  Steven  Dougherty  won  the  sports  writ¬ 
ing  contest  for  a  story  on  the  softball  boom;  Lee  Grant, 
formerly  of  the  Times,  the  entertainment  writing  award; 
and  Teresa  Watanabe,  Herald  Examiner,  editorial  writing. 
David  Shaw,  of  the  Times,  took  the  media  reporting  award 
for  his  article  on  media  coverage  of  religion. 

*  ♦  * 

Second  Timers  .  .  .  New  York  Times  reporters  Joseph 
Lelyveld  and  Philip  Taubman  were  among  the  winners  of 
Long  Island  University’s  annual  George  Polk  Awards. 
Both  were  honored  for  the  second  time.  Lelyveld  won  for 
foreign  reporting  from  South  Africa  and  Taubman  for  fore¬ 
ign  affairs  reporting  that  detailed  planned  U.S.  expansion 
of  covert  military  action  in  four  Central  American  Countr¬ 
ies. 

Other  winners  were:  Benjamin  Weiser, Washington 
Post,  medical  reporting;  Robert.  R.  Frump  and  Timothy 
Dwyer,  Philadelphia  Inquirer,  national  reporting;  Jim 
McGee,  Miami  Herald,  local  reporting;  Paul  Lieberman 
and  Celia  Dugger,  Atlanta  Journal-Constitution,  regional 
reporting;  Marcia  Stepanek  and  Stephen  Franklin,  Detroit 
Free-Press,  consumer  reporting;  Dennis  Camire  and  Mark 
Rohner,  Gannett  News  Service,  economics  reporting. 

Yousseff  M.  Ibrahim,  Wall  Street  Journal,  won  a  special 
award  for  reporting  on  the  ecopolitical  ramifications  of 
efforts  by  OPEC  countries  to  adjust  to  journalist-author 
William  Lawrence  Shirer. 

Talented  Imitator  .  .  .  Dave  Eskes,  feature  writer  and 
columnist,  Phoenix  Gazette,  received  the  Seventh 
International  Imitation  Hemingway  Competition.  Eskes’ 
story  was  chosen  from  among  26  finalists  at  Harry’s  Bar  & 
American  Grill  in  Los  Angeles.  He  won  dinner  for  two  and 
roundtrip  air  fare  to  Harry’s  Bar  &  Grill  in  Florence,  Italy. 

New  England  Honors  .  .  .  The  Hartford  (Conn.) 
Courant  won  in  both  the  large  daily  Sunday  newspaper 
categories  in  the  1984  New  England  Newspaper  Associa¬ 
tion  (NENA)  “Newspaper  of  the  Year’’  competition. 
Other  winners  were:  Dehham  (Mass.)  Daily  Transcript, 
daily  circulation  12,000  and  under;  Concor</(N.H.)  Moni¬ 
tor  daily  circulation  12,001  to  30,000;  Danbury  (Conn.) 
News-Times,  dailies  30,001  to  70,000;  and  Lawrence 
(Mass.)  Eagle-Tribune,  Sundays  under  70,000  circulation. 
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The  St.  Petersburg  Times, 
Florida’s  largest  independently- 
owned  newspaper,  celebrates  its 
100th  Anniversary  July  25, 1984. 

In  this  golden  year,  the  newspaper 
has  twice  won  international 
acclaim:  as  one  of  Time  magazine’s 
10  best  G.S.  newspapers  and  as 
Eastman  Kodak’s  World’s  Best  in 
color  reproduction. 

These  honors  serve  as  a 
benchmark  of  the  newspaf^er’s 
progress  in  its  first  100  years  and  as 
a  standard  to  uphold  in  meeting 
these  goals  set  for  The  Second  100 
by  Times’  Chairman  of  the  Board 
and  Chief  Executive  Officer 
Eugene  Patterson: 

“In  our  second  century,  the 
St.  Petersburg  Times  will  grow  and 
stretch  and  enlarge  its  vision  to 
match  the  coming  growth  of 
Florida  and  the  communities  we 
serve. 

“To  keep  pace  with  public 
needs,  we  must  elevate  our 
capacities  to  explain  and  simplify 
and  clarify  complex  issues  that  will 
confront  the  self-governing  society 
so  that  citizens  can  comprehend 
and  decide  these  issues  wisely. 

“We  must  maintain  and 
advance  the  Times’  commitment 
to  highest  quality  in  content,  in 
printing,  in  service  to  our  people’s 
commerce  as  a  vital  advertising 
medium. 

“We  will  renew  this 
nev/spaper’s  dedication  to  placing 
the  public’s  interest  ahead  of 
private  advantage,  and  to  shielding 
the  people’s  rights  against  abuse 
by  claimants  of  privilege  or  holders 
of  power. 

“Most  of  all,  by  the  simple 
force  of  gathering  and  presenting 
facts  and  searching  them  for  truths, 
we  will  seek  to  illuminate  the  new 
century  for  the  public  to  whose 
service  we  rededicate  our  daily 
labors’.’ 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Editorial  writer  jailed 

The  case  of  Richard  Hargraves,  the  editorial  writer  who  went  to 
jail  to  protect  his  confidential  sources  (E&P,  July  7,  page  12),  raises 
an  interesting  question: 

Supposing  Hargraves  had  just  looked  at  the  record,  formed  his 
own  opinion  about  the  honesty  of  a  county  official,  and  expressed  his 
view  that  the  person  had  reneged  on  campaign  promises  and  had  lied 
to  the  voters? 

He  might  have  been  sued  for  libel  but  would  he  have  been  put  in  jail 
for  expressing  his  opinion?  We  doubt  it. 

The  right  to  express  an  opinion  is  what  the  First  Amendment  is  all 
about.  Since  it  was  adopted  there  has  been  written  into  law  the 
principle  that  one  must  bear  the  responsibility  for  libel  and  slander. 
But  up  until  now  no  one  has  said  you  couldn’t  express  your  own 
opinion  aloud  or  in  print. 

The  jailing  of  a  writer  for  refusing  to  tell  how  he  got  his  facts  in 
order  to  express  the  opinion  he  published  is  a  new  and  dangerous 
precedent  that  should  not  be  permitted  to  stand. 

Concert  ticket  freebie 

It  was  only  after  some  new’spapers  in  the  middle  west  had  refused 
to  be  conned  into  carrying  free  coupon  ads  selling  tickets  to  the 
MichaelJackson  concerts  that  the  promoters  backed  off  and  decided 
to  provide  over-the-counter  ticket  sales.  A  few  newspapers  ran  the 
ticket  coupon  ads  free  as  a  “public  service”  even  after  they  realized 
they  had  been  duped. 

This  was  the  most  blatant  free  space  grab  in  our  memory. 
Capitalizing  on  the  popularity  of  the  new  superstar,  the  promoters 
told  radio  and  tv  that  tickets  to  the  concerts  would  be  available  only 
by  coupons  which  would  be  published  in  the  local  papers.  The  papers 
were  led  to  believe  they  were  to  receive  paid  ads  but  the  material 
arrived  at  the  newspaper  offices  with  instructions  to  run  as  is  free-of- 
charge.  Some  newspapers,  feeling  they  had  been  put  on  the  spot  by 
the  publicity,  did  publish  them  free  believing  they  owed  it  to  their 
readers. 

Newspaper  ad  executives  have  learned  a  valuable  lesson.  It  will  be 
a  long  time  before  another  promoter  will  be  able  to  take  such  liberal 
advantage  of  the  medium. 


It’s  unanimous 

All  three  television  networks  have  confirmed  they  have  abandoned 
the  principle  of  gavel-to-gavel  coverage  of  next  week’s  Democratic 
National  Convention  and  will  start  coverage  at  9  p.m..  New  York 
time,  on  each  of  the  four  nights.  More  than  4,000  U.S.  broadcast  and 
cable  representatives  have  been  accredited  to  that  monumental  task. 

In  view  of  the  fact  that  the  Democratic  convention  planners  have 
turned  over  the  candy  store  to  the  broadcasters  doesn’t  it  appear  the 
politicians  are  getting  too  little  in  return  for  their  sweeteners? 

What  some  people  will  do  to  get  a  free  spot  on  prime  time! 
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Letters  to  the  Editor 


Navy  official  says  Grenada  article  lacked  balance 


1  am  writing  in  response  to  your 
article,  “Most  editors  oppose  suing 
the  government  over  Grenada  ban,” 
which  appeared  in  the  May  19,  1984, 
Editor  d  Publisher. 

While  I  know  you  were  quoting  oth¬ 
ers,  I  believe  your  article  lacked  bal¬ 
ance  and  your  readers  may  have  been 
left  with  an  untrue  perception  of  what 
the  Sidle  Panel  said  in  public  session. 
Other  important  military  concerns 
also  were  curtly  dismissed  by  your 
sources. 

For  example,  I  take  exception  to 
the  following  statements  in  that  arti¬ 
cle: 

•  The  Sidle  Panel  “reaffirmed  that 
the  military  should  make  every  effort 
to  provide  press  access  to  combat  ac¬ 
tions.” 

This  statement  does  not  include  the 
proper  modifier,  “consistent  with 
mission  security  and  the  safety  of 
U.S.  forces,”  which  the  Sidle  Panel 
included  in  its  February  10,  1984, 
closing  statement. 

This  statement  said,  “  .  .  .  the  bas¬ 
ic  recommendation,  agreed  to 
unanimously  by  the  committee,  was 
that  the  American  people  must  be 
informed  about  U.S.  military 
operations  and  that  this  information 
can  best  be  provided  through  both  the 
news  media  and  the  Government. 

“Therefore,  the  panel  believes  that 


the  U.S.  media  should  cover  U.S. 
military  operations  to  the  maximum 
degree  possible  consistent  with  mis¬ 
sion  security  and  the  safety  of  U.S. 
forces.” 

•That  security  was  a  “smoke 
screen”  and  “not  a  truly  substantive 
issue,”  and  that  a  review  of  the  histor¬ 
ical  record  would  show  no  examples 
of  American  journalists  breaching 
security,  was  wrong  on  both  counts. 

As  you  can  see  from  the  aforemen¬ 
tioned  closing  statement  of  the  Sidle 
Panel,  mission  security  was  a  key 
issue. 

Also,  examples  of  past  violations  of 
security  were  given  during  the  Sidle 
Panel  hearings.  The  World  War  II 
example  of  the  premature  disclosure 
that  the  U.S.  had  broken  the  Japanese 
Code  was  cited. 

Major  General  Sidle  mentioned 
during  the  hearings  that  the  Vietnam 
ground  rules  were  broken,  and  in  one 
case,  a  new  15th  ground  rule  had  to  be 
added  after  news  media  provided 
detailed  aerial  photographs  of  the 
Khe  Sanh  defensive  positions  while 
the  positions  were  still  under  attack. 

Also  there  were  real  security  con¬ 
cerns  expressed  by  the  military 
members  of  the  panel  and  myself 
about  the  impact  of  real-time 
electronic  reporting  from  the.  battle¬ 
fields. 


For  example,  in  Grenada  the  major 
networks  (including  CNN)  had  a 
ground  satellite  “up-link”  station  in  a 
chartered  plane  and  wanted  to  land 
and  broadcast  live  from  Grenada. 

In  Lebanon,  electronic  and  print 
media  ran  stories  in  February  1984 
identifying  the  exact  location  of  U.S 
Marine  Corps  artillery  spotters. 

The  reporters  and  their  editors 
were  not  sensitive  to  the  safety  of 
those  Marines.  Those  same  postions 
came  under  fire  the  day  after  the  stor¬ 
ies  ran  and  a  Navy  man  was  wounded 
in  the  bombardment. 

In  short,  it  was  clear  from  most 
journalists  and  military  witnesses 
who  appeared  before  the  panel  that 
we  all  must  insist  upon  a  proper  bal¬ 
ance  between  mission  security  and 
the  flow  of  information.  We  must  not 
either  attempt  to  revise  history  and 
deny  past  violations  of  security,  or  be 
restricted  from  having  a  professional 
military-media  relationship  which  can 
solve  those  problems. 

As  one  panel  member  said,  we  must 
move  forward  and  find  ways  to  serve 
the  best  interests  of  the  American 
people  whom  we  both  serve. 

Jack  A.  Garrow 


(Garrow  is  Commodore,  U.S.  Navy, 
Chief  of  Information.) 


Another  with  journalism  woes 


Marvin  Beard’s  letter  in  the  June  16 
issue  and  Bob  Bloodworth’s  original 
piece  were  very  interesting. 

About  ten  years  ago  an  editor  (and 
friend)  who  had  been  in  the  news¬ 
paper  business  for  more  than  a  dec¬ 
ade,  upon  becoming  unemployed, 
decided  that  he  would  prefer  to  drive  a 
taxi  cab. 

At  that  time  1  was  shocked  and 
thought  that  it  was  a  real  waste  of 
talent.  Now  that  1  have  more  than  two 
decades  of  experience  as  an  editor 
and  find  myself  looking  for  a  job,  it 
looks  like  my  friend  had  the  right  idea. 

I  have  gone  the  same  route  as  Mar¬ 
vin  Beard,  sending  out  numerous  let¬ 
ters  and  resumes,  and  have  met  the 
same  fate. 

1  have  turned  down  a  number  of 
offers  when  told  that  the  going  rate  for 
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editors,  even  highly  experienced 
ones,  is  quite  low.  In  fact,  before 
reading  Beard's  letter  1  had  consid¬ 
ered  going  to  real  estate  school.  Now, 
however,  perhaps  1  will  try  driving  a 


cab  —  after  ten  years  my  friend  is  still 
doing  that  and  I  haven't  heard  any 
complaints  from  him. 

Dave  Kaiser 
4211  NW  10  Terrace 
Fort  Lauderdale,  Fla. 


Stockworthiln  Cot  the  Bottom-Line  Punch 


WHAT  KINDS  OF  PEOPLE 
ARE  YOU  HELPING 
OUR  EMPLOYEES  TO 
BECOME.  POLLY? 


THE  KINO  WHO  LOVE 
LIFE.  NATURE.  THEM¬ 
SELVES.  EACH  OTHER. 

_ \  — Aa 


DON'T  FORGET  THEIR  I 
WORK.  WE  WANT  s 
THEM  TO  LOVE  THEIR  J 
^^WORK,  TOO.  .  i 


I  BETTER 
vJOT  THAT 
DOWN. 


SPEcm 

To  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Paul  Finch  213-852-1579 
200  Park  Avenue  New  York,  14710166 


Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP -h  4  code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency. 

That’s  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -t-  4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


mountainous  task  of  moving  100  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY. 

Use  of  ZIP  -f-  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


when  you  use  ZIP  -h  4  codes.  And  that’s 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP -i- 4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Plus  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or 
Customer  Service  Represen- 
tative.  And  send  yourself 
into  the  future.  cusps  i983  ““  '® 
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Politics  mars  Soviet  editors’  U.S.  visit 

Soviets  take  exception  to  Secretary  of  State’s  earlier  remark, 
refuse  to  meet  with  him;  Republicans  then  stiff  Soviet  editors 


By  James  E.  Roper 

A  miniature  version  of  the  Soviet- 
American  cold  war  broke  out  just  as  a 
group  of  Soviet  editors  left  Moscow 
on  a  good-will  visit  to  the  United 
States. 

On  the  day  the  editors  left  for  the 
United  States,  Secretary  of  State 
George  P.  Shultz  —  in  a  statement 
unrelated  to  the  editors  —  declared 
publicly  that  the  Soviet  Union  sup¬ 
ported  international  terrorism. 

When  the  Soviet  editors  arrived  in 
Washington,  D.C.,  the  next  day, 
scheduled  to  go  directly  to  Capitol 
Hill  for  a  luncheon  with  Sen.  Edward 
Zorinsky  (D-Neb.),  the  leader  of  the 
group  announced  that  he  and  two  col¬ 
leagues  had  to  go  first  to  the  Soviet 
Embassy. 

When  they  eventually  arrived  at  the 
luncheon,  the  Soviet  leader,  Genrikh 
Borovik,  editor  of  Teatre  Magazine, 
told  his  hosts  that  the  group  did  not 
want  to  go  to  an  interview  scheduled 
the  next  day  with  Secretary  of  State 
Shultz. 

They  said  they  didn't  think  Shultz 
should  have  to  feel  endangered  by 
receiving  “international  terrorists.” 

“I  was  astounded,”  recalls  Watson 
Sims,  editor  of  the  New  Brunswick 
(N.J.)  Home  News,  who  arranged  the 
schedule  for  the  visitors  on  behalf  of 
the  sponsors,  the  American  Society 
of  Newspaper  Editors. 

John  Paul  Wallach  of  the  Hearst 
newspapers,  who  was  attending  the 
luncheon,  argued  that  Shultz  was  a 
Reagan  administration  moderate  and 
the  visitors  should  see  him. 

Sen.  Bill  Bradley  (D-N.J.)  re¬ 
portedly  dropped  in  amid  all  of  this 
and  urged  the  Soviets  to  call  on 
Shultz,  just  to  tell  him  off  if  they 
wanted  to. 

“The  Soviets  would  not  reconsider 


—  they  had  their  instructions  from 
their  embassy  —  so  I  started  rearrang¬ 
ing  the  schedule,”  says  Sims. 

But  that  was  only  the  beginning. 

After  the  planned  visit  with  Shultz, 
the  Soviet  editors  had  been  scheduled 
for  a  conference  with  Jack  Matlock, 
one-time  American  charge  at  the  U.S. 
Embassy  in  Moscow  and  now  with 
the  National  Security  Council. 

But  American  officials  canceled  the 
meeting  with  the  explanation  that  the 
conference  with  Matlock  was  sup- 


Sen.  Bill  Bradley 
(D’NJ.)  reportedly 
dropped  in  amid  all  of 
this  and  urged  the 
Soviets  to  call  on  Shultz, 
just  to  tell  him  off  if  they 
wanted  to. 


posed  to  be  a  follow-up  to  the  meeting 
with  Shultz  and  since  there  had  been 
no  meeting  with  the  Secretary  of  State 
there  was  no  need  for  a  meeting  with 
Matlock. 

The  Republican  National  Com¬ 
mittee  canceled  a  meeting  with  the 
Soviets  and  Republican  politicians 
suddenly  found  that  they  were  not 
available  to  meet  with  the  Soviet  edi¬ 
tors  as  promised. 

Sims  finally  arranged  for  the  editors 
to  meet  with  Rep.  Dick  Cheney  (R- 
Wyo.)  and  they  had  a  spirited  session. 

Officials  of  the  Democratic  Nation¬ 
al  Committee  received  the  Soviets 
and  so  did  Democratic  members  of 
Congress.  The  Soviets  had  sessions 
with  editors  of  the  Washington  Post, 
USA  Today,  the  New  York  Times  and 
Time  magazine.  They  also  visited 


ABC  and  CBS  in  New  York. 

The  Soviet  editors  had  a  seminar 
with  ASNE  editors  at  Princeton  Uni¬ 
versity  in  New  Jersey  and  went 
aboard  the  yacht  of  Malcolm  Forbes  - 
who  promotes  his  Forbes  Magazine 
as  a  “capitalist  tool”  —  to  watch  the 
Fourth  of  July  fireworks  from  New 
York  harbor. 

Sims,  who  accompanied  the 
Soviets  throughout  their  tour  in  both 
the  Washington,  D.C.  and  metropoli¬ 
tan  New  York  areas,  thinks  each  side 
learned  something  about  the  other. 

The  Soviets,  he  said,  complained 
consistently  that  American  media 
cover  the  Soviet  Union  poorly,  tell 
lies  about  the  Russians  or  at  least  tell 
only  part  of  the  truth  and  underplay 
the  Russian  role  in  World  War  II. 

According  to  Sims,  the  Soviet  edi¬ 
tors  said  the  average  American  knew 
relatively  nothing  about  the  USSR. 

The  standard  American  reply,  Sims 
says,  was  that  the  Soviet  Union  didn’t 
allow  foreign  journalists  to  travel 
enough  to  cover  the  country  properly 
and  the  Soviet  press  didn't  report  ade¬ 
quately  on  its  own  affairs. 

A  group  of  American  editors  orga¬ 
nized  by  ASNE  is  scheduled  to  make 
an  exchange  visit  to  the  Soviet  Union 
starting  Aug.  26.  The  group,  including 
Sims  and  to  be  led  by  ASN  E  president 
Dick  Smyser,  editor  of  the  Oak  Ridge 
(Tenn.)  Oak  Ridger,  is  set  to  go  to 
Leningrad,  Kiev  and  Moscow. 

Will  the  Americans  have  an 
interview  with  Soviet  Foreign  Minis¬ 
ter  Andrei  Gromyko? 

“We  have  asked  to,”  says  Sims. 
"And  if  in  the  meantime  he  says 
something  bad  about  us,  we  will  be 
twice  as  eager  to  see  him  to  straighten 
him  out.” 

According  to  Smyser.  the  last 
exchange  of  Soviet  and  U.S.  editors 
took  place  in  the  early  1960s.  ^ 
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Editorial  writer  freed 

But  Hargraves,  after  spending  2V2  days  in  jaii,  vows  to 
continue  his  battie  to  strengthen  reporter  shieid  iaw  protection 


By  Mark  Fitzgerald 

Editorial  writer  Richard  Hargraves 
has  ended  a  60-hour  prison  stay  and 
vows  to  change  the  Illinois  shield  law 
that  did  not  protect  him  from 
becoming  the  first  journalist  jailed  in  a 
civil  libel  case  since  1958. 

“I  am  totally  committed  to  chang¬ 
ing  the  law  so  there  is  some  sort  of 
balance  test,”  Hargraves  told  E&P. 
“There  must  be  a  balance,  a  reason¬ 
able  balance,  between  the  First  (free¬ 
dom  of  the  press)  and  Fourth  (right  to 
due  process)  Amendments.  Right 
now,  the  courts  have  said,  at  least  in 
Illinois,  that  there  is  no  balance.” 

Like  similar  laws  in  other  states, 
Illinois'  shield  law  does  not  extend  a 
journalist’s  protection  against  court 
testimony  to  libel  cases. 

Hargraves,  34,  was  freed  from  the 
St.  Clair  County  Jail  on  July  5  after  a 
lawyer  said  he  had  learned  the  names 
of  two  confidential  sources  the  jour¬ 
nalist  had  refused  to  name  in  a  libel 
case  arising  from  an  editorial. 

Hargraves  was  sent  to  jail  on  a  con¬ 
tempt  charge  for  refusing  to  name  the 
two  sources  used  in  an  editorial  he 

Hargraves,  34,  was 
freed . . .  after  a  lawyer 
said  he  had  learned  the 
names  of  two  confidential 
sources  the  journalist 
had  refused  to  name  in  a 
libel  case  arising  from  an 
editorial. 

wrote  for  the  Belleville  (III.)  News- 
Democrat. 

That  editorial  accused  St.  Clair 
County  Board  of  Supervisors  chair¬ 
man  Jerry  F.  Costello  of  lying  and 
reneging  on  campaign  promises. 

Two  Illinois  courts  had  rejected 
Hargrave’s  argument  that  the  edito¬ 
rial  was  constitutionally  protected 
opinion.  Costello’s  attorney  argued 
he  needed  the  information  to  prove 
“actual  malice”  in  the  $15,000  libel 
suit. 

Hargraves  received  a  temporary 
stay  from  U.S.  Supreme  Court  Jus¬ 
tice  Paul  Stevens,  but  the  entire  court 
later  denied  without  comment  Har¬ 
graves’  motion  to  continue  the  stay 


and  keep  him  out  of  jail  while  contest¬ 
ing  the  lower  court  decision  that  he 
reveal  his  sources  (E&P,  July  7). 

Hargraves  could  have  been  kept  in 
jail  until  the  beginning  of  the  libel  trial , 
probably  in  late  August. 

Hargraves  was  freed  when  Costel¬ 
lo’s  lawyer  told  St.  Clair  County  Cir¬ 
cuit  Judge  Roger  Scrivner  that  he  had 
learned  the  names  of  the  two  sources. 

Hargraves  declined  to  say  if  the  two 
named  by  the  lawyer  —  board  memb¬ 
ers  Ed  Anderson  and  Dave  Hickey  — 
were  in  fact  his  sources. 

“I  haven’t  broken  my  confidential¬ 
ity  pledge  at  all,”  Hargraves,  still 
wearing  a  prison  work  shirt,  told 
reporters  after  his  release. 

“I  told  my  lawyers  there  would  be 
no  deals,  no  nothing.  I’m  not  com¬ 
mitting  to  anything  at  all,”  he  told 
E&P.  “And  there  were  no  deals.” 

In  an  interview  with  the  Associated 
Press,  Anderson  acknowledged  that 
he  was  a  source.  After  first  declining 
to  confirm  if  he  was  a  source,  Hickey 
later  acknowledged  that  he,  too,  had 
talked  to  Hargraves. 

While  those  admissions  got  him  out 
of  jail,  Hargraves  said  he  was  very 
dissatisfied  with  the  turn  of  events. 

“Two  people  have  come  forward 
claiming  to  be  my  sources.  And  they 
came  forward  certainly  under  various 
forms  of  duress,”  Hargraves  said. 

“That  doesn’t  protect  the  concept 
of  confidential  sources.  I  am  very 
concerned  about  the  future,”  he 
added. 

Hargraves  is  a  somewhat  unlikely 
figure  to  be  involved  in  a  Fist  Amend¬ 
ment  fight.  A  self-described  “law- 
and-order  conservative,”  he  sup¬ 
ported  the  government’s  decision  to 
bar  the  press  from  accompanying  the 
troops  which  invaded  Grenada  last 
year. 

“Frankly,  I  disagree  with  the  media 
a  lot.  1  think  we’re  too  ready  to 
scream,  ‘First  Amendment,”’  he 
said. 

However,  in  this  case,  he  said, 
“I’ve  spend  2'/’  days  in  jail  protecting 
something  I  believe  in.  The  principle 
of  this  is  far  larger  than  me  or  anyone 
else.” 

At  this  point,  Hargraves  told  E&P, 
he  is  not  sure  what  form  any  campaign 
to  change  the  Illinois  shield  law  will 
take. 

Hargraves’  case  has  been  sup¬ 


ported  by  a  number  of  groups, 
including  the  Reporters  Committee 
for  a  Free  Press  and  the  National  Con¬ 
ference  of  Editorial  Writers. 

“Most  of  us  (editorial  writers)  feel 
that  if  this  thing  is  upheld  (the  ruling  is 
allowed  to  stand  uncontested),  we  are 
going  to  be  in  bad  shape,”  said  Dennis 
Ryerson,  an  NCEW  official  and  chief 

“I  told  my  lawyers  there 
would  be  no  deals,  no 
nothing.  I’m  not 
committing  to  anything  at 
all,”  he  told  E&P.  “And 
there  were  no  deals.” 


editorial  writer  of  the  Cleveland 
Plain-Dealer. 

“It’s  pretty  damn  chilling  if  you 
can’t  talk  to  sources,  or  if  they  are 
afraid  to  talk  to  you,”  Ryerson  said. 

Simply  changing  shield  laws  may 
not  be  the  solution,  Ryerson  said. 

“Some  of  us  would  like  to  see 
shield  laws  abolished.  They  are  more 
of  a  pain  than  they  are  worth- 
.  .  .  They  certainly  didn’t  protect 
anybody  in  this  case,”  he  said. 

The  Hargraves  case  was  unusual 
for  several  reasons. 

First,  editorial  opinion  is  almost  al¬ 
ways  considered  the  most  protected 
form  of  expression  —  particularly  if 
the  opinion  concerns  a  public  offi¬ 
cial’s  performance  of  his  job. 

And  Hargraves’  jailing  was 
unusual:  He  was  the  first  journalist  to 
be  jailed  in  a  civil  libel  case  since  1958 
when  New  York  Herald  Tribune 
television  columnist  Marie  Torre 
spent  10  days  in  jail. 

During  his  jail  stay,  Hargraves 
wrote  a  column  for  his  current 
employer,  the  St.  Louis  Globe- 
Democrat. 

“No  matter  how  many  reporters, 
photographers  and  cameramen  rec¬ 
ord  your  entry,  once  those  steel  doors 
clank  shut,  you’re  alone  in  someone 
else’s  world,”  he  wrote. 

Hargraves,  who  stayed  in  the  mis¬ 
demeanor  cell  of  the  county  jail  said 
he  was  treated  well  by  other  inmates 
and  prison  officials. 

“1  think  (prison  officials)  bent  over 
backwards  to  treat  me  as  any  other 

(Continued  on  page  34) 
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John  Blair  to  drop  daily,  expand  Sunday  newspaper  insert 
program;  Advo  to  nearly  double  Network  Mail  frequency 


By  John  Consoli 

John  Blair  Marketing  is  dropping  its 
weekday  newspaper  insert  program 
after  publication  of  its  August  29  in¬ 
sert. 

A  weekday  insert  scheduled  to  run 
December  19  will  instead  run  on  Sun¬ 
day,  December  16. 

Including  the  August  29  weekday 
insert,  John  Blair  Marketing  will  have 
run  six  weekday  inserts  during  1984. 

While  eliminating  its  weekday 
insert  program,  John  Blair  will 
expand  its  Sunday  newspaper  insert 
program  from  21  inserts  in  1984  to  28 
inserts  during  1985. 

Beginning  September  16,  ad  space 
buys  in  the  John  Blair  newspaper 
inserts  will  only  be  able  to  be  made  in 
half  or  whole  pages,  eliminating  the 
fifth-of-a-page  unit  buy. 

The  size  of  the  ad  space  units  in  the 
John  Blair  Marketing  newspaper 


inserts  will  also  be  changed  so  that 
they  are  uniform  with  the  ad  space 
units  in  Advo  System’s  Network 
Mail. 

Advo  and  John  Blair  Marketing  are 
both  subsidiaries  of  John  Blair  &  Co. 

For  1985,  Advo  will  also  be 
increasing  its  number  of  Network 
Mail  dates  from  12  to  22. 

A  spokesperson  for  John  Blair  & 
Co.  said  making  the  ad  space  size 
units  for  Blair  inserts  and  Network 
Mail  will  enable  those  advertisers 
who  are  locked  out  of  space  in  Blair 
inserts  to  test  the  Network  Mail  con¬ 
cept. 

Robert  Hemm,  president  of  John 
Blair  Marketing,  said  the  elimination 
of  the  weekday  Blair  inserts  is  a  result 
of  dissatisfaction  on  the  part  of  client 
advertisers. 

Hemm  said  Blair  clients  feel  con¬ 
sumer  redemption  of  coupons  that 
run  on  Sunday  is  significantly  better. 


He  also  said  the  heavy  duplication 
circulation  between  morning  and  eve¬ 
ning  newspapers  in  the  same  market 
(between  12%  and  18%  of  Blair’s  total  i 
40  million  circulation)  does  not  exist 
on  Sunday.  | 

Another  problem  with  weekday 
distribution,  Hemm  said,  is  mis- 
redemption  of  coupons.  Clients,  he 
said,  are  unhappy  with  security  at 
many  newspapers.  j 

Hemm  said  at  least  6%  of  Blair’s  40 
million  inserts,  or  2.4  million,  are  dis¬ 
tributed  in  markets  where  security  at 
newspapers  is  not  a  stringent  during 
the  week  as  it  is  for  Sunday  editions. 

A  final  reason  for  the  increasing  of 
its  Sunday  insert  schedule  at  the 
expense  of  the  weekday  schedule, 
Hemm  said,  is  that  from  a  marketing 
standpoint,  advertisers  can  reach  a 
more  suburban  household  readership 
on  Sunday  than  they  can  during  the 
week. 


AP  buys  two  transponders  from  Western  Union 


By  Lloyd  Carver 

The  Associated  Press  purchased 
two  transponders  from  Western 
Union  July  10  for  satellite  distribution 
of  its  news  report. 

The  purchase,  AP  officials  said, 
will  save  the  news  cooperative  $28 
million  over  the  next  decade  and 
allow  services  to  grow.  The  AP  thus 
becomes  the  first  news  agency  in  the 
world  to  own  a  transponder  in  space, 
officials  said. 

A  transponder  is  a  combination  of 
transmitter  and  responder.  It  is  a 
about  the  size  of  a  shoebox,  receives 
radio  signals  from  earth,  and  “gives 
them  a  kick’’  before  returning  them, 
said  Richard  G.  Atkins,  director  of 
communicaions.  The  amplified  sig¬ 
nals  are  then  picked  up  by  satellite 
dishes  and  used  by  news  organiza¬ 
tions. 

The  purchase  price  was  not  dis¬ 
closed.  Included,  and  already  effec¬ 
tive,  is  one  transponder  on  Westar  III, 
orbited  in  1980;  and  another  on  Wes- 
tar  VI-S,  scheduled  to  be  launched 
into  space  aboard  a  shuttle  in 
December  1985. 

AP  has  been  leasing  space  on  Wes- 
tar  III  since  the  inception  of  its  sat¬ 
ellite  news  delivery  system  three 
years  ago. 

When  Westar  VI-S  goes  up  in  1985, 
it  will  be  in  a  stationary  22,300  mile 
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Workers  at  Hughes  Aircraft,  which 
manufactures  space  satellites,  are  shown 
with  models  of  Westar  III  (left)  and  Westar 
VI-S.  Associated  Press  purchased 
transponders  on  the  two  satellites. 

Station,  91  degrees  West  over  the 
equator. 

Atkins  said  that  Westar  VI-S  will 
have  24  transponders  in  all.  He  said 
that  there  is  an  elaborate  backup  sys¬ 
tem  to  guarantee  AP  members  full  ac¬ 
cess  to  the  news  report.  That  includes 
a  traveling  wave  tube  amplifier 
(TWTA)  on  the  VI-S  and  two  others 
now  in  orbit. 


A  TWTA  is  a  cylyndrical  tube, 
about  a  foot  long  and  an  inch  in 
diameter,  which  supplies  and  boost  to 
incoming  radio  signals. 

The  news  agency’s  transponders 
will  handle  “the  equivalent  of  10 
times  the  present  AP  report  every 
day,’’  Atkins  said. 

He  also  said  ownership  of  the 
transponders  will  permit  new  services 
in: 

•  Digital  picture  services. 

•  Audio  services. 

•  Commercial  communications  ser¬ 
vices. 

Keith  Fuller,  president  and  general 
manager  of  the  AP,  said:  “The  timely 
purchase  of  our  own  transponder 
means  AP  can  expand  its  membership 
services  and  commercial  opportuni¬ 
ties  without  incurring  additional 
operaing  costs. 

Once  it  is  launched  into  space, 
Westar  VI-S  will  take  over  receiving 
and  transmission  jobs  from  Westar 
III. 

Westar  VI-S  has  a  life  expectancy 
of  roughly  10  years  and  will  provide 
AP  approximately  30%  more  trans¬ 
ponder  capacity. 

AP  will  also  continue  to  lease  space 
from  Western  Union  on  Westar  IV  to 
serve  its  nework  of  1 ,000  M-Sats,  or 
small  diameter  dishes. 


ADVERTISING 

Classified  ad  war  in  Australia 


By  M.K.  Guzda 

After  resting  on  its  laurels  as  boasting  one  of  the  largest 
classified  sections  in  the  world,  the  Sydney  (Australia) 
Morning  Herald  had  to  do  some  fancy  dancing  to  keep  the 
competition  from  waltzing  away  with  their  business. 

Max  Garden,  the  Herald’s  articulate  and  affable  CAM, 
identified  complacency,  above  all  else,  as  the  culprit  that 
weakened  his  paper’s  standing  in  Sydney’s  classified 
market. 

Publishing  150  broadsheet  pages  of  tight-linage  classi¬ 
fieds  on  1 1-column  pages  weekly.  Garden  explained,  the 


“For  years  the  newspaper  cultivated 
and  encouraged  the  habit  of  advertising 
only  on  Saturday,”  Garden  explained. 


Herald  “has  survived  150  years  of  war,  crime,  pestilence 
and  five  labor  governments.’’ 

However,  trouble  loomed  in  classified  paradise  and 
Garden  believed  the  Herald  “was  within  four  or  five  years 
of  losing  its  classified  base  and  financially  being  brought  to 
its  knees.  Complacency  was  the  cause.’’ 

Speaking  at  the  64th  Annual  Association  of  Newspaper 
Classified  Advertising  Managers  convention  in  Salt  Lake 
City  June  19,  Garden  revealed  how  the  paper  remains 
embroiled  in  war  with  the  competition  for  classifieds. 

Garden  said  competing  with  Rupert  Murdoch’s  three-T 
formula  (“tits,  tv  and  racing  tips,’’)  and  at  least  seven 
suburban  papers  (with  circulations  between  50,000  and 
100,000),  the  conservative  flagship  of  John  Fairfax  & 
Sons,  Ltd.,  with  a  300,000  circulation,  had  a  long-time 
policy  eroding  its  classified  base. 

“For  years  the  newspaper  cultivated  and  encouraged 
the  habit  of  advertising  only  on  Saturday,’’  Garden 
explained.  “Of  course  they  charged  appropriately  and  did 
very  nicely  out  of  it.  But  all  it  did  for  the  two  newspaper 
companies  was  to  put  an  albatross  around  their  necks  in 
that  we  needed  to  employ  staff  in  the  phone  room  (of  150 
positions),  staff  in  the  press  room  and  staff  in  the  compos¬ 
ing  room  to  produce  this  one  great  newspaper  each  week.’’ 

The  Herald’s  counterpart  500  miles  away,  the  Mel¬ 
bourne  Age,  operated  the  same  way. 

Great  numbers  of  employees  sat  around  doing  next  to 
nothing  the  other  four  weekdays  and  resultant  high  costs 
reflected  themselves  in  higher  advertising  rates,  he  said. 


Great  numbers  of  employees  sat 
around  doing  next  to  nothing  the  other 
four  weekdays  and  resultant  high  costs 
reflected  themselves  in  higher 
advertising  rates,  he  said. 


The  paper  offered  no  frequency  discount  rates  and  its 
contracts  for  large  spenders  were  based  on  annual  dollars 
which  caused  more  one-time  ads  to  be  published  on  Satur¬ 
day. 

As  a  matter  of  fact,  the  Saturday  paper  carried  two- 


thirds  of  the  week’s  volume  and  nine  out  of  10  ads  were 
one-timers. 

Only  within  the  past  two  to  three  years  has  the  paper 
addressed  the  inequitable  distribution  and  attempted  to 
build  classifieds  on  weekdays,  he  said. 

Only  a  small  portion  of  the  employment  market  was  lost 
(traditionally  the  paper  claimed  a  lion’s  share),  but  the 
suburban  papers  snarled  the  real  estate  market  outside  the 
city,  and  the  Murdoch  tabloid  took  the  lead  in  automobiles 
and  private  party  merchandise  which  the  Herald  had  con¬ 
trolled  previously. 

Garden  said  he  discovered  the  heart  of  classifieds  con¬ 
sists  of  “the  you  and  me’s  of  this  world  who  contribute  so 
much  to  a  newspaper  by  their  readership,  by  their  reader 
interest,  by  providing  the  marketplace  where  the  com¬ 
mercial  people  must  advertise.’’ 

That  base  had  been  overshadowed  by  complacency,  he 
repeated. 

A  small  classification  called  “musical  instruments’’ 
held  a  clue  to  the  eroding  section.  Typically  running  two  or 
three  columns  a  week,  that  section  had  almost  disappeared 
to  half  a  column  without  the  paper’s  recognition. 

“That  is  until  one  of  the  commercial  advertisers  who  ran 
a  family  music  store  contacted  us.  His  firm  had  taken  a 
regular  3-inch  double  column  advertisement  with  us  for  a 
long  time  —  his  grandfather,  then  his  father,  then  he  had  a 
continuity  of  advertising  for  well  over  50  years,”  he  re¬ 
lated. 

The  man  said  he  wasn’t  getting  a  response  from  his  ad 
any  longer.  When  the  musical  instruments  section  was 
perused.  Garden  and  his  colleagues  were  horrified  to  find 


A  small  classification  called  “musical 
instruments”  held  a  clue  to  the  eroding 
section. 


most  of  the  private  party  advertisers  had  been  lost. 

And  when  private  party  was  ignored,  he  continued,  the 
category  was  certain  to  diminish,  regardless  of  com¬ 
mercial  ads,  because  the  readership  dwindled.  The  cost  to 
advertise  —  $8  for  two  lines  —  became  prohibitive. 

“Why  should  these  advertisers  have  stayed  with  us 
when  they  were  able  to  take  an  advertisement  out  in  their 
local  newspaper  at  a  third  of  the  price  and  were  able  to  get 
response?  We  had  put  the  price  of  musical  instruments  up 
as  much  as  we  put  the  price  of  commercial  real  estate  and 
employment,”  Garden  said. 

()uick  thinking  and  keen  creativity  came  to  the  rescue. 

Garden  devised  a  promotion  called  3-3-10,  offering  three 
lines  in  the  Herald  for  three  consecutive  days  at  $10.  The 
salable  merchandise  had  no  ceiling  price  and  guitars  as 
well  as  $200,000  homes  took  advantage  of  the  deal. 

Within  three  months  the  “for  sale”  columns  increased 
10%.  More  importantly,  total  ads  increased  30%  in  the 
classifieds.  Furthermore,  commercial  advertisers  were 
attracted  to  the  3-3-10  offer  as  well. 

Forging  ahead,  another  engaging  promotion  was  created 
to  reinforce  that  weekdays  could  sell.  Clean  Up  offered 
two  lines  for  $7  on  the  five  weekdays  only. 

“You  can  imagine  if  the  general  manager  gagged  on 
three  lines  for  three  days  for  $10,  what  sort  of  reception  we 
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got  when  we  said  you  could  have  two  lines  for  five  days  for 
S7,”  Garden  said. 

“The  fact  that  we  did  convince  him  was  indicative  of  the 
size  of  the  problem  the  newspaper  was  facing,  that  the 
highbrow  intellectual  image  of  the  paper  cast  by  the  edito¬ 
rial  department  and  the  promotion  campaigns  on  the  edito¬ 
rial  side  were  alienating  all  of  those  tens  of  thousands  of 
readers  in  the  community  who  were  interested  in  classi¬ 
fieds.” 

The  promotion  was  a  startling  contrast  to  the  posh  and 
intimidating  image  the  Herald  emitted.  A  television  com¬ 
mercial  opened  with  a  spray  bottle  of  Clean  Up  window 
cleaner  shooting  into  the  camera. 

Readers  were  prodded  to  reorganize  their  storage 
spaces  and  unburden  themselves  of  superfluous  house¬ 
hold  items  like  Johnny’s  aging  flute  left  dusty  from  years  of 
neglect,  the  inherited  lampshade  too  antiquated  for  your 
tastes  but  perfect  for  another’s  and  the  bamboo  birdcage 
saved  for  a  new  parakeet  six  years  overdue. 

The  Herald’s  posh  image  attributed  also  to  the  fact  that 
the  Murdoch  paper  had  relieved  the  Herald  of  50%  of  its 
auto  sales  classifieds. 

“We  looked  at  this  problem  for  a  long  time  and  finally 
decided  to  make  a  fundamental  change  in  the  way  the 
company  had  operated  its  classifieds  for  150  years.  We 
created  Double  Barrel  classifieds,”  Garden  said, 
explaining  that  classified  advertising  from  the  Herald  was 
injected  into  the  afternoon  tabloid  on  Fridays.  “This  was 
the  first  time  that  any  classified  had  been  allowed  in  any  of 
our  major  newspapers  apart  from  the  Sydney  Morning 
Herald.” 

Because  the  historical  argument  insisted  that  allowing 
classifieds  during  the  week  would  erode  the  Saturday  clas¬ 
sifieds  in  the  Herald,  the  policy  had  not  been  changed  until 
then. 

But  the  change  provided  a  25%i  increase  in  volume  over 
three  months  and  the  section  continues  to  flourish,  he  said. 
Interestingly  enough,  he  added,  most  of  the  automobiles 
listed  were  in  the  under  $5,000  category,  proving  to  Gar¬ 
den  that  readers  were  less  intimidated  by  Friday’s  Sun, 
than  Saturday’s  Herald. 

But  none  of  those  spots  amounted  to  near  the 
agony  the  Melbourne  Age  experienced  with  their  real 
estate  section,  a  market  the  paper  had  dominated  for  80 
years,  he  said. 

264  attend  classified  managers 

At  the  64th  Annual  Association  of  Newspaper  Classified 
Advertising  Managers  convention  in  Salt  Lake  City,  Utah, 

264  attendees  were  recorded  with  72  first  timers  and  17 
international  delegates. 

The  convention,  from  June  17-21,  saw  latest  president 
Richard  Riggins  of  the  St.  Petersburg  (Fla.)  Times  and 
Evening  Independent  step  down  to  newly  sworn  in  presi¬ 
dent  Clifford  Hansen  of  the  Salt  Lake  Tribune  and  Deseret 
News. 

Also  named  to  the  board  of  directors  were  president¬ 
elect  Herb  Barger  of  the  Houston  (Texas)  Chronicle', 
second  vice-president  Lee  Bollinger  of  the  Santa  Rosa 
(Calif.)  Press  Democrat',  third  vice-president  Jim  Conner 
of  the  Baton  Rouge  (La.)  Morning  Advocate  and  State 
Times',  and  secretary/treasurer  Bill  Horton  of  the  Fort 
Worth  (Texas)  Star  Telegram. 

Elected  to  two-year  terms  on  the  board  of  directors  were 
Judith  Griffith  of  the  Des  Moines  (Iowa)  Register',  Dennis 
Kittelson  of  the  Saskatoon  (Saskatchewan)  Star  Phoenix', 
Henry  Banks,  Jr.  of  the  Richmond  (Va.)  Times  Dispatch 


The  Age,  Garden  explained,  never  faced  any  real  com¬ 
petition  and  subsequently  lifted  the  advertising  lates  for 
real  estate  whenever  it  felt  it  needed  more  revenue.  It  did 
not  stay  in  touch  with  the  real  estate  industry  and  did  little 
public  relations  work. 


“You  can  imagine  if  the  generai 
manager  gagged  on  three  iines  for  three 
days  for  $10,  what  sort  of  reception  we 
got  when  we  said  you  couid  have  two 
iines  for  five  days  for  $7,”  Garden  said. 


The  only  afternoon  broadsheet  paper,  the  Melbourne 
Herald,  which  rarely  ran  much  real  estate  before,  sudden¬ 
ly  began  offering  super  discounts  in  that  area. 

That  was  only  the  beginning  of  the  turmoil.  Garden  said. 

“A  group  of  real  estate  agents  had  approached  the  after¬ 
noon  newspaper  and  said  they  were  so  dissatisfied  with  the 
service  they  were  getting,  the  appearance  of  the  columns 
and  the  cost  of  advertising  real  estate  in  the  Melbourne 
Age  that  they  would  contract  themselves  to  the  afternoon 
newspaper  for  at  least  a  year  if  it  would  start  a  real  estate 
section  in  competition  with  the  Age.” 

The  first  day  the  afternoon  paper,  the  Melbourne 
Herald,  appeared  on  the  streets  it  had  42  pages  of  real 
estate  classifieds  —  most  of  them  taken  from  the  Age. 

“One  week  your  opposition  has  no  classifieds;  the 
following  week  it  has  a  42-page  broadsheet  liftout  and  most 
of  the  customers  in  there  are  yours,”  he  said  to  a  murmur¬ 
ing  audience.  “And  If  you  think  that  didn’t  cause  people  to 
jump  up  and  down  a  bit  than  you  get  it  a  lot  easier  than  we 
do.  The  Age  got  out  of  touch  with  the  industry  and  they 
paid  the  penalty. 

‘  ‘  I  might  add  that  the  war,  the  real  estate  classified  war  is 
still  being  waged  in  Melbourne  and  that  both  newspapers 
have  had  to  heavily  discount  rates,  come  up  with  free 
promotions,  (in  one  case  a  free  house),  all  the  normal 
routine  promotional  ideas  that  newspapers  have  when 
they  get  locked  in  a  bloody  battle  over  the  classified  mar¬ 
ket  share.” 

’  meeting;  new  officers  elected 

and  News  Leader,  Gary  Gengozian  of  the  Galveston 
(Texas)  Daily  News',  George  Schultz  of  Gannett  Rochester 
Newspapers  in  Rochester,  N.Y.;  and  former  president 
Riggins. 

Elected  to  a  one-year  term  was  Veronica  Kopp  of  the 
Vincennes  (Ind.)  Sun  Commercial.  Carryover  directors 
named  were  Don  Clark  of  the  Los  Angeles  (Calif.)  Times: 
David  Benoy  of  the  Quincy  (Mass.)  Patriot  Ledger: 
Ronald  Beach  of  the  San  Jose  (Calif.)  Mercury  News:  and 
Marvin  Veal,  Jr.  of  the  Dallas  (Texas)  Morning  News. 

Darrow  (Duke)  Tully,  executive  vice-president  of  the 
Phoenix  Newspapers  Inc.  and  publisher  of  the  Arizona 
Republic  and  Phoenix  Gazette,  was  selected  as  the  34th 
recipient  of  James  McGovern  Memorial  Award. 

Donald  Jugenheimer  was  named  the  1 984  recipient  of 
the  ANCAM  Conference  Scholarship.  Jugenheimer  is 
director  of  graduate  studies  and  research  and  a  professor 
of  journalism  and  mass  communications  at  the  University 
of  Kansas  in  Lawrence.  He  is  the  author  of  five  advertising 
text  books  and  has  served  as  consulting  editor  on  numer¬ 
ous  other  journalism  and  advertising  texts. 
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Debate  in  Canada 

Many  factions  would  like  to  see  a  ban  on  pre-trial  publicity, 
but  newspapers  oppose  the  imposition  of  press  guidelines 


A  recent  Ontario  Press  Council 
publication  has  again  focused  atten¬ 
tion  on  the  issue  of  pre-trial  publicity 
in  Canada,  a  country  where  both  Brit¬ 
ish  and  American  attitudes  about  pre¬ 
trial  disclosures  seem  to  coexist 
uneasily. 

Much  of  the  57-page  booklet  con¬ 
sists  of  a  transcript  of  an  open  forum 
held  on  the  subject  last  summer. 
However,  the  varied  reactions  of 
newspapers,  and  their  general  refusal 
to  accept  the  press  council’s  call  for 
an  overall  self-policing  policy  on  pre¬ 
trial  publicity,  indicate  the  debate  is 
far  from  over. 


There  was  much 
sentiment  for  formal  bars 
on  pre-trial  coverage 
among  the  five  panelists 
at  the  Toronto  forum. 


In  large  part,  the  conflicting  views 
stem  from  Canada’s  cultural  heritage 
and  its  geographic  location. 

Canada  is  strongly  influenced  by 
the  British  legal  tradition.  Not  sur¬ 
prisingly  then,  there  is  considerable 
support  for  laws  like  Britain's  which 
prohibit  publication  of  information  on 
suspects. 

At  the  same  time,  Canada  is  a  con¬ 
stitutional  nation  and  in  1982  adopted 
a  Charter  of  Rights,  which  while  not 
as  sweeping  as  the  U.S.  Con¬ 
stitution’s  First  Amendment,  does 
include  a  guarantee  of  freedom  of  the 
press. 

Perhaps  as  importantly,  Canada  is 
influenced  by  American  Journalism, 
which  considers  restrictions  on  pre¬ 
trial  publicity  the  extraordinary 
exception  rather  than  the  rule. 

The  conflict  was  underscored  by  a 
column  Joey  Singler  of  the  Toronto 
Star  wrote  a  few  days  before  the 
forum:  “The  media  in  Canada  are 
straying  further  from  a  fairly  good 
British  system  toward  a  ridiculously 
bad  American  system. 

“In  Britain,  once  a  person  is 
charged  with  a  crime  only  ‘bare  fact’ 
details  —  name,  age,  address,  etc.  — 
can  be  printed;  speculation  and  the 
gory  details,  even  if  printed  before. 


must  cease  until  the  trial  takes 
place  .  .  .  The  Americans  are  free  to 
publish  just  about  any  scabrous  pre¬ 
trial  garbage  they  can  dig  up,’’  Singler 
wrote. 

There  was  much  sentiment  for  for¬ 
mal  bars  on  pre-trial  coverage  among 
the  five  panelists  at  the  Toronto 
forum. 

“The  public  courts  are  the  essential 
safeguard  to  fair  trails,  not  the  identity 
and  details  of  the  accused.  The  pro¬ 
ceedings  should  be  monitored  and 
even  shared  by  the  media  provided 
the  accused  is  not  named,’’  said  Dar¬ 
lene  Lawson,  executive  director  of 
the  Elizabeth  Fry  Society,  a  volun¬ 
tary  agency  which  works  with  prison¬ 
ers. 

Lawson  added  that  she  favors  gov¬ 
ernment  regulation  of  pre-trial  public¬ 
ity  because  “I  do  not  have  con¬ 
fidence  .  .  .  that  a  more  rigorous  self¬ 
regulation  of  the  media  will  truly 
address  my  concerns.’’ 

Toronto  attorney  Edward  Greens¬ 
pan  agreed,  saying  that  media  pre¬ 
trial  coverage  shifts  the  burden  of 
proof  from  the  prosecution  to  the 
defense,  and  weakens  the  rule  of  law. 

“This  problem,  this  trial  by  media, 
threatens  the  very  basis  upon  which 
our  judicial  system  operates  because 
it  brings  into  the  coutroom  the  rumors 
and  passions  of  the  market  place,’’  he 
said. 

“If  we  are  serious  about  the  pre¬ 
sumption  of  innocence  in  law  and  in 
fact,’’  Greenspan  added,  “the  re¬ 
levancy  to  the  public  of  the  name  of  an 
indicted  individual  only  becomes 
important  upon  conviction,  unless  the 
accused  wants  his  or  her  name  publi¬ 
cized.” 

The  panel  met  about  a  year  after  the 
dismissal  of  murder  charges  against 
Susan  Nelles,  whose  case  has  sym¬ 
bolized  concern  about  pre-trial 
publicity  in  Canada. 

Nelles  was  nurse  at  the  Toronto 
Hospital  for  Sick  Children,  whose 
arrest  in  connection  with  the  deaths  of 
43  children  at  the  insititution  was 
extensively  covered.  She  was  cleared 
of  all  charges  at  a  preliminary  hearing. 

Despite  the  Nelles  case,  press  free¬ 
dom  was  defended  by  Alan  Borovy, 
general  counsel  of  the  Canadian  Civil 
Liberties  Association. 


“I  think  that  in  many  ways  the  law 
already  imposes  too  many  restric¬ 
tions  on  the  freedom  of  the  media,” 
he  said. 

And  Toronto  Star  pubisher  Beland 
Honderich  argued  that  restrictions  on 
pre-trial  publicity  would  actually 
undermine,  rather  than  shore  up,  con¬ 
fidence  in  the  judicial  system. 

“Publicity  is  the  very  soul  of  jus¬ 
tice,”  Honderich  said.  “And  secrecy 
is  its  most  sinister  enemy.  If  we  res¬ 
trict  public  knowledge  of  how  justice 
is  being  administered  —  and  to  whom 
—  we  give  rise  to  fears  and  suspicions 
of  favoritism  and  injustice,  and  slowly 
but  surely  the  confidence  of  our 
courts  would  decline.  The  courts 
would  be  brought  into  disrepute.” 

A  day  after  the  forum,  the  Ontario 
Press  Council  formally  called  on  news 
organizations  to  “re-examine  their 
policies  and  practices  concerning  pre¬ 
trial  publicity.” 

It  also  asked  the  Canadian  Daily 
Newspaper  Publishers  Association 
and  the  Ontario  Community  News¬ 
papers  Association  to  survey  the 
policies  of  members  “with  a  view  to 
drawing  up  a  guide  on  pre-trial 
coverage.” 


“Publicity  is  the  very 
soul  of  justice,” 
Honderich  said.  “And 
secrecy  is  its  most 
sinister  enemy.” 


That  call  was  rejected  by  the 
CDNPA,  which  said  “our  daily  news¬ 
papers  recognize  that  there  cannot  be 
a  firm  and  fast  rule  that  names  should 
be  withheld  in  all  cases.” 

However,  the  press  council  call  for 
voluntary  guidelines  was  supported 
editorially  by  the  Pembroke  (Ont.) 
Observer  and  two  Ontario  weeklies, 
the  Orangeville  Citizen  and  the  Shel¬ 
burne  Free  Press  and  Economist. 

The  press  council  publication, 
“Trial  by  Media,”  is  available  free  of 
charge  by  writing  the  OPC  at  151  Sla¬ 
ter  St.,  Suite  708, Ottawa,  Ont.  KIP 
5H3. 
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With  membership  deciining,  Canadian  Press  makes  changes 


With  its  newspaper  membership 
declining,  the  Canadian  Press  has 
decided  to  change  its  method  for 
assessing  costs  to  membership,  chair¬ 
man  Charles  D’ Amour  told  the  CP’s 
annual  meeting. 

And  to  further  build  revenues, 
D’ Amour  said,  CP  will  also  continue 
to  diversify  into  such  untraditional 
markets  as  corporations,  publishers 
and  the  creative  photography 
industry. 

D’Amour  said  the  continuing 
decline  in  the  number  of  Canadian 
newspapers  forced  the  newsgathering 
cooperative  to  abandon  its  traditional 
policy  of  providing  services  only  to 
member  newspapers  and  broadcast¬ 
ers. 

Membership  has  declined  from  1 14 
in  1978  to  103  currently,  D’Amour 
said.  In  addition,  CP’s  expansion  into 
the  broadcasting  and  commercial 
areas  has  been  disappointing,  he  said. 
The  result  has  been  a  growing  deficit. 

To  “add  a  dose  of  realism  to  our 
financial  picture,’’  CP  has  decided  to 


make  two  major  financial  changes, 
D’Amour  said. 

First,  any  incurred  deficit  will  be 
carried  forward  into  operational  reve¬ 
nue,  and  monies  to  match  it  will  be 
assessed  to  members.  The  1983  defi¬ 
cit,  for  example,  will  be  carried  for¬ 
ward  into  1985  operational  revenue. 

Second,  the  capital  levy  members 
have  been  paying  since  1981  will  be 
dedicated  only  to  capital  purposes. 
Previously,  the  levy  —  varying 
between  1%  and  3%  of  assessment, 
exclusive  of  extra  service  charges  — 
was  used  to  pay  the  financing  costs  of 
capital  expenses,  with  the  remainder 
going  to  reduce  the  operating  deficit. 

CP  also  plans  to  expand  into  new 
markets  this  year,  president  Keith 
Kincaid  said.  A  new  information  wire 
aimed  at  companies  and  business  peo¬ 
ple  interested  in  monitoring  gov¬ 
ernment  activities  will  be  launched 
this  year,  Kincaid  said.  The  new  serv¬ 
ice  is  a  spinoff  of  CP’s  successful 
Business  Information  Wire. 

CP  will  be  placing  greater  emphasis 


on  market  surveys  and  analysis  to 
look  for  potential  new  services,  Kin¬ 
caid  said.  Among  the  biggest 
upcoming  capital  expenditures  will  be 
for  the  development  of  a  sophisti¬ 
cated  $1.5  million  computer 
authorized  by  the  board  last  year. 

Kincaid  said  the  new  system  will 
improve  the  news  flow  to  members, 
and  attract  more  revenue. 

A  software  program  designed  by 
CP’s  technical  staff,  for  instance,  will 
allow  newsrooms  or  remote  bureaus 
to  receive  the  wire  service  on 
inexpensive  small  computers.  The 
new  system  will  also  give  CP’s  control 
center  in  Toronto  the  ability  to 
determine  if  transmissions  are  actual¬ 
ly  entering  member  computers. 

Other  projects  in  the  development 
stage,  Kincaid  said,  are  total  automa¬ 
tion  of  its  stock  market  service;  an 
electronic  mail  system  to  receive 
news  from  members;  an  automated 
election  results  system;  and  a  tv  list¬ 
ing  service  for  French-language 
newspapers. _ 


Canada  may  get  a  national  press  council 

Informal  Unking  of  press  councils  in  each  province  has 
aiready  been  set  up,  but  some  fear  creation  of  one  combined  unit 


Canada’s  provincial  press  councils 
have  met  for  what  may  be  the  first 
step  to  a  national  press  council. 

Meeting  last  month  in  Toronto,  rep¬ 
resentatives  from  every  provincial 
council  appointed  a  committee  to 
study  whether  there  should  be  a  for¬ 
mal  nationwide  federation  of  press 
councils,  and  what  issues  it  would 
consider. 

“It  would  be  fair  to  say  that  an 
informal  linking  of  press  councils  has 
been  set  up,’’  said  one  participant, 
Ottawa  Citizen  publisher  Paddy  Sher¬ 
man. 

“There  is  no  national  body,  and  no 
formal  federation,’’  he  added.  “It 
really  was  a  sort  of  mind-opening 
exercise  to  see  what  the  feelings  are  in 
various  parts  of  the  country.’’ 

Just  as  the  recent  rapid  growth  of 
provincial  press  councils  was  spurred 
by  newspaper  fears  that  a  gov¬ 
ernment-sponsored  national  press 
council  would  be  imposed  upon  them, 
so  the  exploratory  talks  about  a 
federation  seem  to  be  in  reaction  to 
recent  statements  by  federal  officials. 

In  recent  months  Consumer  and 
Corporate  Affairs  Minister  Judy  Ero- 
la  has  said  that  while  the  government 
would  not  reintroduce  controversial 
legislation  requiring  a  national  coun¬ 


cil,  it  would  favor  some  voluntary 
mechanism  to  deal  with  press  com¬ 
plaints  at  a  national  level. 

At  present,  complaints  about  news 
media  unfairness  are  generally  made 
by  residents  to  their  provincial 
council. 

It’s  a  system  that  makes  sense, 
some  publishers  say,  because  with 
the  possible  exception  of  the  Toronto 
Globe  and  Mail,  Canada  has  no 
national  newspapers. 

The  speculation  about  a  national 

Provincial  press 
councils  have  generally 
ignored  reporters  in  their 
deliberations,  he  said. 

press  council  has  received  a  good 
reception  among  some  members  of 
the  Centre  for  Investigative  Journal¬ 
ism,  a  reporters  group  which  has  been 
skeptical  about  the  usefullness  of  pro¬ 
vincial  councils. 

“On  a  national  level  there  might  be 
a  possibility  to  be  more  effective, 
although  if  it  is  national,  (there  is  a 
question  about)  how  will  it  be  respon¬ 
sive  to  local  concerns?’’  said  Jock 
Ferguson,  a  CIJ  founding  member 


and  Toronto  Globe  and  Mail  reporter. 

Provincial  press  councils  have 
generally  ignored  reporters  in  their 
deliberations,  he  said. 

Ferguson  noted,  for  example,  that 
only  Quebec’s  council  includes 
independently  named  reporters 
among  its  members.  In  some  pro¬ 
vinces,  the  journalist  members  are 
appointed  by  publishers. 

“Press  councils  are  creations  of 
publishers,’’  he  said.  “(Reporters) 
only  get  to  attend  at  the  whim  of  oth¬ 
ers  —  and  it  is  our  stuff  that’s  usually 
being  discussed.  If  they’re  going  to  be 
effective  —  and  we  have  strong 
doubts  about  that  —  we  should  have 
independent  standing.’’ 

Harte-Hanks  adds 
to  cable  operation 

Harte-Hanks  Cable,  Inc.,  a  wholly- 
owned  subsidiary  of  Harte-Hanks 
Communications,  has  exercised  its 
options  to  acquire  UltraCom,  Inc.,  a 
cable  television  operator  based  in 
Lansdale,  Pennsylvania,  and  Jim  R. 
Smith  &  Company,  Inc.,  a  cable  oper¬ 
ator  based  in  Sierra  Vista,  Arizona. 

These  acquisitions  bring  Harte- 
Hanks  Cable’s  subscriber  base  to 
146,000. 
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Low-key  author 


N.Y.  Times’  editorial  art  manager  has  had  12  novels  published , 
but  has  never  written  a  word  for  the  newspaper  that  employs  him 


It  was  like  a  dam  bursting. 

“For  a  time  you  couldn’t  pull  me 
away  from  the  typewriter.  It  was  like 
a  whole  flood  of  pent-up  and  bottled 
energies  were  suddenly  being  re¬ 
leased  in  a  fury. 

“I’d  work  late  at  night,  devising 
weird  and  gloomy  plots,  then 
aggravating  myself  because  I  could 
never  devise  the  right  kind  of  twists 
for  my  endings.’’ 

One  evening,  after  the  birth  of  his 
second  daughter  when  Diamond  had 
put  aside  his  writing  efforts,  he  put 
down  a  book  he  was  reading  and  said 
to  himself,  “I  know  I  can  do  better.’’ 

Diamond  took  some  60  pages  of 
what  was  to  become  his  first  pub¬ 
lished  novel.  The  Haven,  to  Charles 
Simmons,  a  Times’  book  review  edi¬ 
tor  and  author. 

As  a  favor,  Simmons  read  the 
manuscript,  but  wasn’t  sure  what  to 
make  of  it,  suggesting  to  Diamond 
that  George  Woods,  the  Times’  chil¬ 
dren’s  book  editor,  look  it  over. 

Woods  liked  it,  but  advised 
Diamond  that  he  would  have  to  start 
over  from  scratch. 

The  final  manuscript  found  its  way 
to  literary  agent,  Nat  Sovel,  who  sold 
it  within  one  month. 

In  the  novel,  wolves  are  major 
characters. 

“I  spent  a  lot  of  time  in  the  Times 
research  library  learning  everything  I 
could  on  wolves,’’  recalls  Diamond. 

Sales  response  to  The  Haven  was 
so  good  that  editors  at  Playboy  Press 
urged  Diamond  to  write  a  sequel.  The 
editors  gambled  on  Diamond’s  hunch 
and  Lady  of  the  Haven  proved 
another  success. 

Three  books  followed  in  rapid  suc¬ 
cession,  Dungeons  of  Kuha,  Falcon 
of  Eden  and  The  Beasts  of  Hades. 

For  a  change  of  pace  and  using  a 
nom  de  plume.  Diamond  turned  out  a 
romantic  adventure  set  in  South  Afri¬ 
ca,  Tears  of  Passion,  Tears  of  Shame, 
published  by  Berkeley. 

Always  eager  to  try  something  new. 
Diamond  took  on  a  traditional  theme, 
but  one  not  being  written  about  by  his 
contemporaries. 

“I’ve  always  enjoyed  Arabian 
Nights  stories  and  wanted  to  try  my 
hand  at  them.  There  are  almost  no 
Arabian  Nights  writers  actively  at 

(Continued  on  next  page) 


By  David  Caruba 

It  may  well  be  recorded  as  one  of 
journalism’s  tiny  ironies  that  a 
bestselling  novelist  at  the  New  York 
Times  never  wrote  a  word  for  the 
newspaper  which  has  employed  him 
the  past  15  years. 

This  novelist  currently  has  twelve 
books  to  his  credit,  having  first  been 
published  in  1977.  His  next  book  is 
due  out  in  early  1985  and  more  than  a 
million  copies  of  his  books  are  in  print 
in  the  United  States,  the  United  King¬ 
dom  and  Commonwealth  nations,  as 
well  as  in  a  number  of  translations. 

He  is  Graham  Diamond,  the 
weekend  manager  of  the  editorial  art 
department  where  he  has  worked 
since  first  joining  the  Times  in  1%9. 

Recalling  how  he  began  his  second 
career  as  a  novelist.  Diamond  said, 
“Although  working  for  the  Times  can 
be  exciting  and  fun,  at  times  I  found 
myself  yearning  for  something 
more.” 

Diamond  had  shown  an  early  apti¬ 
tude  for  writing,  but  a  talent  for  art 
and  a  youthful  ambition  to  be  a  car¬ 
toonist  led  him  to  attend  the  High 
School  of  Music  and  Art  in  New  York 
City. 

His  restless  spirit  even  took  him 
back  to  Manchester,  England,  where 


he  had  been  born  in  1945.  His  parents 
had  immigrated  to  the  U.S.  when  he 
was  age  three. 

Traveling  for  six  months  “from 
Loch  Ness  in  Scotland  to  Sherwood 
Forest  in  Nottingham,  with  side  trips 
to  the  discos  of  London,”  provided  a 

Diamond  has  not 
looked  for  fame  in  the 
way  that  other  writers 
have  become  public 
figures.  He  has 
concentrated  on  what  he 
loves  most,  writing. 


storehouse  of  memories. 

Diamond  settled  into  married  life 
and,  while  a  staff  artist  at  Macmillan, 
received  an  offer  to  join  the  Times. 

The  answer  to  the  “something 
more”  he  was  seeking  from  life  came 
during  a  Times  Square  stroll  when 
Diamond  spotted  a  portable  typewri¬ 
ter  priced  at  $39.99. 

“On  a  whim  I  went  in  and  bought  it, 
thinking  it  might  be  fun  to  while  away 
some  free  time  making  up  short  stor¬ 
ies.” 


Graham  Diamond  in  his  cubicle  at  the  New  York  Times. 
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Low-key  author 

(Continued  from  page  16) 


work  and  I  wanted  to  launch  an  entire¬ 
ly  new  series.” 

In  1979,  his  first  Arabian  Nights 
novel.  The  Thief  of  Kalimar  was  pub¬ 
lished  by  Fawcett.  The  publisher  then 
commissioned  more  novels,  leading 
to  Marrakesh  and,  his  most  recent 
book,  Marrakesh  Nights  published 
earlier  this  year.  Scheduled  for 
publication  in  early  1985  is  Cinnabar. 

Along  the  way.  Diamond  even 


breathed  life  into  Sinbad  the  Sailor 
with  a  novel  in  1980,  Captain  Sinbad. 

“Normally  Fd  frown  on  borrowing 
such  a  fictional  character,  but  Sinbad 
was  an  exception  because  I  felt  there 
was  a  whole  world  of  new  adventures 
to  be  told.” 

As  always.  Diamond  returned  to 
the  Times’  research  library  to  learn  all 
he  could  of  ancient  ships  and  naviga¬ 
tion,  the  world  of  the  Mediterranean, 
and  wars  between  Catholics  and 
Moors. 

These  days  Diamond  continues  to 
happily  live  a  double  life.  He  devotes 
his  weekends  to  his  job  with  the 
Times,  where  his  office  cubicle  is 


decorated  with  covers  of  his  books. 
Then  he  returns  to  his  apartment  in 
Rego  Park,  New  York  to  create  new 
adventure  novels. 

Diamond  has  not  looked  for  fame  in 
the  way  that  other  writers  have 
become  public  figures.  He  has  con¬ 
centrated  on  what  he  loves  most,  writ¬ 
ing. 

“The  payoff,”  he  says,  “is  the  self- 
satisfaction  of  knowing  tht  you  have 
created  something  original. 


(David  Caruba  is  a  freelance  jour¬ 
nalist,  currently  attending  Syracuse 
University’s  Newhouse  School  of  Com¬ 
munications.) 


12  journalists  awarded  John  Knight  Fellowships 


Twelve  American  professional 
journalists  have  been  awarded  John 
S.  Knight  Fellowships  at  Stanford 
University  for  the  1984-85  academic 
year. 

The  Knight  Fellowships’  aim  is  to 
improve  the  quality  of  news  and 
information  reaching  the  public  by 
providing  an  opportunity  for  out¬ 
standing  mid-career  professionals  to 
broaden  and  deepen  their 
understanding  of  the  historical,  so¬ 
cial,  economic,  cultural  and  philo¬ 
sophical  dimensions  of  major  issues 
and  trends  shaping  the  nation  and  the 
world. 

During  their  sabbatical  at  Stanford, 
the  journalists  will  pursue 
independent  courses  of  study  and  par¬ 
ticipate  in  special  seminars. 

They  will  be  joined  during  the  year 
by  five  or  six  International  Fellows. 

The  1984-85  program,  the  first 
under  the  Knight  name,  will  be  the 
19th  year  Stanford  has  offered  fel¬ 
lowships  for  professional  journalists. 
Previous  funding  came  from  the 
National  Endowment  for  the 
Humanities  and  the  Ford  Foundation. 

The  program’s  director  is  Prof. 
Lyle  M.  Nelson.  Harry  Press  is  man¬ 
aging  director. 

Supreme  Court 

The  U  .S.  Supreme  Court  let  stand  a 
Mississippi  law  which  bars  print  or 
broadcast  advertising  of  liquor  or 
wine  within  the  state. 

Without  comment,  the  court  re¬ 
fused  June  25  to  hear  an  appeal  by 
broadcasters  and  operators  of  bill¬ 
boards  who  argued  that  the  advertis¬ 
ing  ban  violated  their  First  Amend¬ 
ment  rights  of  free  speech. 

The  effect  was  to  uphold  the  Fifth 
U.S.  Circuit  Court  of  Appeals,  which 
had  found  that  the  advertising  pro- 


I’here  are  six  women  and  six  men  in 
the  group.  Their  average  age  is  35,  and 
they  average  12  years  of  professional. 

The  Knight  fellowship  winners  and 
their  fields  of  study: 

•  Christine  Arnold,  theatre  critic, 
the  Miami  Herald.  She  is  33  and  has 
'  13  years  professional  experience. 

•  Evelyn  Fierro,  producer/ 
newswriter,  KNBC/TV,  Los 
Angeles.  She  is  35  and  has  eight  years 
professional  experience. 

•  Jon  Funabiki,  assistant  news  edi¬ 
tor,  San  Diego  Union.  He  is  34  and 
has  eight  years  professional 
experience. 

•  John  Jacobs,  reporter,  San  Fran¬ 
cisco  Examiner.  He  is  33  and  has 
seven  years  professional  experience. 

•  Eliot  Marshall,  senior  writer.  Sci¬ 
ence  magazine,  Washington,  D.C.  He 
is  35  and  has  14  years  professional 
experience. 

•Carol  Ostrom,  religion  reporter, 
Seattle  Times.  She  is  36  and  has  nine 
years  professional  experience. 

•  Charles  Radin,  environment 
reporter,  Boston  Globe.  He  is  34  and 
has  13  years  professional  experience. 

•  Steven  Raymer,  staff  photo¬ 
grapher,  The  National  Geographic. 
He  is  38  and  has  15  years  professional 
experience. 


hibition  was  a  legitimate  device  used 
by  the  state  to  discourage  alcohol  con¬ 
sumption,  even  though  sales  have 
been  legal  in  Mississippi  since  1966. 

The  appeals  court  had  commented: 
“We  hold  that  sufficient  reason  exists 
to  believe  that  advertising  and  con¬ 
sumption  are  linked  tojustify  the  ban. 
We  simply  do  not  believe  that  the  li¬ 
quor  industry  spends  a  billion  dollars 
a  year  on  advertising  solely  to  acquire 
an  additional  market  share  at  the 
expense  of  competition.” 


•  Susan  Smith,  medical  reporter, 
Rochester  Times-Union.  She  is  37 
and  has  15  years  professional 
experience. 

•  Kathleen  Sylvester,  Washington 
bureau  chief  National  Law  Journal. 
She  is  34  and  has  10  years  professional 
experience. 

•  Nancy  Szokan,  assistant  foreign 
editor,  Philadelphia  Inquirer.  She  is 
33  and  has  nine  years  professional 
experience. 

The  International  Fellows  include: 

•  Li  Dan,  39,  chief  of  the  English 
section  of  Radio  Bejing. 

•  Evelyn  Fischer,  40  senior  editor. 
Radio  Bremen,  Federal  Republic  of 
Germany. 

•  Shobha  Kilachand,  36,  senior  edi¬ 
tor  Celebrity  magazine,  Bombay, 
India. 

•  Kishore  Nepal,  32,  executive  edi¬ 
tor  Saptahik  Manch,  Kathmandu, 
Nepal. 

•  Paulynn  Sicam,  38,  freelance 
journalist,  Quezon  City,  Phillipines. 

•  Shan-Fook  Yong,  38,  executive 
editor.  The  Star  Petaling  Jaya, 
Malaysia. 

In  addition,  Maciej  Wierzynski, 
1976-77  fellow  from  Poland  and  edi¬ 
tor-in-chief  (until  martial  law)  of  Kul- 
tura  will  be  at  Stanford  for  the  fall 
quarter  as  an  associate  fellow. 


The  appeals  court  also  de 
dared:  “Dollars  go  into  advertising 
only  if  they  produce  sales.  Money 
talks  .  .  .  and  it  talks  here  in  support 
of  Mississippi’s  concern.” 

The  (Tourt  refused  to  take  the  Mis¬ 
sissippi  cases  only  a  week  after  it  had 
ruled  that  Oklahoma  did  not  have 
authority  to  bar  cable  tv  operators  wit¬ 
hin  the  state  from  transmitting  wine 
and  beer  commercials  in  programs  the 
cable  system  picked  up  from  out-of- 
state  broadcasters. 


refuses  to  hear  Miss,  liquor  ad  case 
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'Mayor  of  Harvard  Square’ 
creates  news  carrier  award 


By  Rick  Friedman 

Sheldon  Cohen,  at  the  age  of  54,  is 
by  any  standards,  a  successful  man. 
He  owns  one  of  the  most  well-known 
out-of-town  newspaper  stands  in  the 
United  States.  It’s  become  as  much  as 
part  of  Harvard  Square  in  Cambridge, 
Mass.,  as  Harvard  University. 

He  owns  a  well-known  ticket  agen- 
cy  in  Harvard  Square  and  an 
international  book  store.  Cohen  is  so 
identified  with  the  area  he's  called 
“The  Mayor  of  Harvard  Square.’’ 

He  was  a  friend  of  Louis  Lyons,  the 
late  curator  of  the  Nieman  Fel¬ 
lowships  and  over  the  years  Cohen 
has  come  to  know  many  of  the  Nie¬ 
man  Fellows  personally  as  they  travel 
the  few  blocks  from  their  Harvard 
University  dorms  to  his  famous  kiosk 
to  purchase  their  home-town  news¬ 
papers. 

But  Cohen  has  never  forgotten  his 
roots  as  a  teenaged  newsy  selling  the 
Boston  Traveler  in  Harvard  Square  as 
he  stood  alongside  his  father  on  the 
same  corner  where  his  current  news- 
tand  now  carries  some  2,5(K)  publica¬ 
tions,  including  135  newspapers  from 
all  parts  of  the  United  States  and 
many  parts  of  the  rest  of  the  world, 
such  as  Russia. 

With  these  teenage  memories  in 
mind,  Cohen  has  started  a  News  Car¬ 
rier  Recognition  Award,  which  he  is 
promoting  around  the  country. 

The  award,  which  Cohen  says  can 
be  used  for  incentives  and  as  gifts  to 
carriers,  are  statues  which  stand  nine 
inches  tall  on  a  four-inch  base.  The 
statues  are  hand-painted  porcelain 
bisque  figurines  of  male  and  female 
news  carriers. 

An  individual  newspaper’s  logo  can 
be  imprinted  on  each  news  carrier’s 
bag  and  a  brass  plate  on  the  base  can 


inscription  the  particular  newspaper 
chooses  to  put  on  it. 

Cohen  says  these  awards  can  be 
used  as  circulation  builders,  sales  sti¬ 
mulators,  business  developers  and 
morale  boosters.  He  sees  them  also 
serving  to  recognize  the  news  carrier 
as  an  integral  part  of  the  newspaper’s 
operation. 

When  a  newspaper  participates  in 
the  news  carrier  recognition  program, 
it  top  carriers  are  eligible  to  enter  a 
scholarship  contest  sponsored  by 
News  Carrier  Recognition  Corpora¬ 
tion  (NCR),  set  up  by  Cohen. 


“From  selling  newspapers  I 
gain  an  education  no  amount 
of  schooling  could  have 
provided  me.  Interacting  with 
different  people,  acquiring  a 
business  sense,  and  becoming 
a  contributing  member  of  the 
community ...” 


NCR  will  award  $5,000  in  scholar¬ 
ship  money  to  carriers  in  five  different 
age  categories  of  13,  14,  15,  16,  and 
17.  Each  newspaper  can  submit  one 
name  per  category  for  each  50  statues 
it  buys.  For  example,  if  the  news¬ 
paper  buys  100  statues  it  can  submit 
two  names  per  category ;  if  it  buy  s  500 
statues  it  can  submit  10  names  in  each 
category.  Unit  prices  of  the  statues 
range  from  $16.45  for  50  to  $14.25  for 
500. 

Each  candidate  must  submit  a  rec¬ 
ord  of  academic  performance,  a  list  of 
achievements  and  a  short  essay.  The 
essays  will  cover  such  topics  as  “Why 
I  like  delivering  newspapers,’’  “What 
delivering  newspapers  has  done  for 
me  as  a  person,’’  and  “What  I  do  with 
my  earnings.’’ 


be  inscribed  with  whatever 


“I  developed  the  News  Carrier 
Recognition  Award,’’  Cohen  says, 
“to  pay  tribute  to  news  carriers 
around  the  country.  This  program 
gives  newspapers  the  opportunity  to 
acknowledge  those  young  men  and 
women  who  deliver  their  papers 
every  day  of  the  week. 

“The  awards  will  encourage  young 
people  to  use  the  valuable  knowledge 
gained  from  being  a  news  carrier.  It 
will  stimulate  them  to  try  harder  and 
allow  them  to  learn  that  good  work 
pays  off. 

“From  selling  newspapers  1  gained 
an  education  no  amount  of  schooling 
could  have  provided  me.  Interacting 
with  different  people,  acquiring  a 
business  sense,  and  becoming  a  con¬ 
tributing  member  of  the  community 
—  all  this  1  learned  from  selling  news¬ 
papers.’’ 

Cohen  remembers  that  news  car¬ 
rier  career,  which  started  in  1944,  this 
way: 

“In  those  years,  we  only  had  a 
small  stand  and  an  old  cigar  box  for 
change.  Regardless  of  the  weather, 
we  would  be  outside  from  4  a. m .,  call¬ 
ing  out  the  day’s  headlines,  the  name 
of  the  paper,  and  making  change  as 
fast  as  possible. 

“In  1954,  we  built  a  small  news¬ 
stand.  Our  customers — Cambridge 
residents,  businessmen,  students  and 
faculty  at  Harvard  and  other 
institutions  —  began  requesting 
newspapers  from  different  parts  of 
the  state  and  country.  This  is  what  got 
us  to  begin  carrying  newspapers  and 
magazines  from  first  all  over  the 
United  States,  then  from  every  con¬ 
tinent  in  the  world.  No  one  else  in 
New  England  was  doing  it. 

“We  expanded  the  original  stand 
four  times,  and  today,  Oitt-of-Town 
News  is  a  recognized  landmark  in  the 
center  of  Harvard  Square.” 

Cohen  can  be  contacted  at  News 
Carrier  Recognition  Corpoiation,  4 
Brattle  Street,  Cambridge,  Mass. 
02138,  telephone  617-661-3131. 
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International  news  features  agency  inaugurated 

Two  former  UPl  execs  to  run  Luxembourg-based  service 
that  will  offer  Third  World-oriented  stories  and  artwork 


A  new  international  news  features 
agency  Compass  News  Features,  has 
begun  operations  in  Luxembourg,  its 
general  manager,  Claude  Hippeau, 
announced  July  5. 

The  agency  will  produce  a  weekly 
service  of  illustrated  feature  stories 
and  a  separate  service  of  news-related 
artwork,  which  will  concentrate  on 
issues  of  special  interest  to  the 
developing  world. 

“There  is  a  perceived  gap  between 
the  coverage  that  developing  nations 
get  from  the  western  media  and  from 
their  own  news  organizations,”  Hip¬ 
peau  said. 

“The  first  is  seen  as  culturally  dis¬ 
oriented  and  lacking  in  breadth,  and 
the  second  as  timid  or  controlled. 
While  recognizing  the  very  real  diffi¬ 
culties  that  exist  in  these  areas,  we 
will  seek,  where  possible,  to  fill  the 
gap,”  he  said. 

The  managing  editor,  Gerard 
Loughran,  said,  “our  reporting  will 
be  factual  and  objective,  our  stand¬ 
point  will  be  one  of  sympathy  but  not 
sycophancy,  there  will  be  no  place  in 
our  product  for  tendentious  writing  or 
special  pleading  on  any  subject  — 
political,  religious  or  cultural.” 

He  added,  “in  concentrating  on  fe¬ 
atures  rather  than  spot  news  we  hope 
to  provide  the  considered,  thoughtful 
coverage  that  developing  nations  feel 
is  often  denied  them  in  the  rush  to 
cover  breaking  developments.” 

Loughran  said  news  material  is 
being  supplied  by  approximately  100 
part-time  correspondents  around  the 
world,  mostly,  but  not  exclusively, 
nationals  of  the  country  they  cover. 
Their  dispatches  are  handled  in  Lux¬ 
embourg  on  the  agency’s  video  edit¬ 
ing  system,  then  distributed  to 
client’s  computers  or  by  an  AOR  by 
an  appropriate  alternative  method. 

The  agency  is  the  brainchild  of  the 
Aga  Khan,  who  established  The 
Nation  and  Taifa,  large  selling  news¬ 
papers  in  East  Africa,  and  who  sup¬ 
ports  other  specialized  media, 
including  the  third  world  architectural 
journal,  Mimar. 

The  Aga  Khan  said,  in  a  statement, 
“I  have  made  no  secret  over  the  years 
of  my  concern  about  the  facile,  if  not 
distorted,  reporting  of  Third  World 
affairs  by  certain  sections  of  the 


media.  I  see  Compass  as  a  commit¬ 
ment  to  informed  and  accurate  report¬ 
ing  on  issues  affecting  the  world’s  100 
or  so  poorest  countries”. 

Hippeau  spent  his  entire  career 
with  news  and  news-photo  agencies, 
including  35  years  with  United  Press 
International,  notably  in  Paris,  Lon¬ 
don,  Rio  de  Janeiro,  Buenos  Aires 
and  New  York.  He  was  UPI’s 
international  vice  president  when  he 
resigned  a  year  ago. 


Newspaper  publisher  Rupert  Mur¬ 
doch  met  face-to-face  with  the  chaii- 
man  of  the  St.  Regis  Corporation  July 
10  and  reportedly  declined  to  limit  fu¬ 
ture  purchases  of  St.  Regis  stock. 

At  the  same  time,  a  federal  court 
judge  in  Dallas  denied  St.  Regis 
Corp.’s  request  for  a  temporary 
restraining  order  barring  Murdoch 
from  acquiring  additional  shares  of 
the  firm’s  stock. 

Murdoch  purchased  5.6%  of  St. 
Regis  stock  in  late  June.  At  that  time 
the  Murdoch  companies  which  ac¬ 
quired  the  stock  denied  their  goal  was 
to  take  over  St.  Regis,  but  left  unclear 
Murdoch’s  intensions  for  acquiring 
the  stock. 

On  July  9,  St.  Regis,  a  newsprint 
and  insurance  company,  filed  suit  in 
Dallas  to  stop  Murdoch  from  buying 
more  stock. 

St.  Regis  alleged  that  Murdoch’s  fil¬ 
ings  in  connection  with  his  acquisition 
of  the  5.6%  of  the  company’s  stock 
were  “materially  false  and  mislead¬ 
ing”  and  “in  violation  of  federal 
securities  laws.” 

The  suit  was  initiated  against  Mur¬ 
doch  by  St.  Regis  and  one  of  its  whol¬ 
ly-owned  subsidiary  companies, 
Angelina  Casualty  of  Dallas.  The  suit 
also  alleged  that  Murdoch  “intends  to 
violate  provisions  of  Texas  law 
regulating  the  direct  or  indirect 
acquisition  of  shares  of  Texas 


Loughran  was  a  reporter  and  copy- 
editor  on  newspapers  in  Britain  and 
Africa  before  working  as  a  correspon¬ 
dent  with  UPI  in  London,  Beirut, 
Paris,  Moscow  and  New  York.  He 
was  UPl’s  foreign  editor  when  he  res¬ 
igned  two  years  ago  to  set  up  Com¬ 
pass. 

Compass  News  Features  is  at  16 
Boulevard  Royal,  2449  Luxembourg; 
telephone  (352)  27494;  telex;  3187 
Compa  Lu. 


insurance  companies.” 

St.  Regis  has  alleged  that  Murdoch 
will  attempt  to  acquire  50.1%  of  the 
company  if  he  can  get  bank  funding  to 
do  so. 

Attorneys  for  Murdoch  have  stated 
that  discussions  with  banks  are  pro¬ 
ceeding  in  order  to  get  funding  to  pur¬ 
chase  more  shares,  but  have  denied  a 
takeover  attempt  is  planned. 

The  federal  court  set  an  August  9 
date  for  a  hearing  on  the  St.  Regis 
lawsuit,  but  refused  to  bar  Murdoch 
from  proceeding  to  acquire  more 
shares  of  St.  Regis  in  the  interim. 

In  his  meeting  with  St.  Regis  chair¬ 
man  William  Haselton,  Murdoch  re¬ 
portedly  denied  his  goal  was  to  take 
over  St.  Regis  and  said  that  the  acquisi¬ 
tion  of  St.  Regis  stock  was  being  made 
for  investment  purposes. 

The  Bank  of  Boston  has  acted  as  an 
intermediary  for  talks  on  the 
availability  of  financing  for  the  pur¬ 
chase  of  more  shares  of  St.  Regis,  a 
spokesperson  from  Murdoch’s  public 
relations  firm  said. 

A  July  6  meeting  was  held  in  Lon¬ 
don  among  Murdoch,  his  representa¬ 
tives  and  those  of  Midland  Bank,  Eng¬ 
land,  and  22  other  banks,  a  Murdoch 
spokesperson  said. 

While  Murdoch  and  St.  Regis  con¬ 
tinue  to  file  papers,  both  with  the 
Securities  and  Exchange  Commission 
and  the  courts,  the  price  of  St.  Regis 
stock  continues  to  rise. 


Temporary  restraint  denied 

Federal  court  says  Murdoch 
can  buy  more  St.  Regis  stock 


20 


EDITOR  &  PUBLISHER  for  July  14.  1984 


The  Herald 
has  taken  Dallas. 

There’s  been  a  lot  of  talk  lately 
by  the  other  Dallas  paper  about 
dominating  the  market. 

They’re  wrong. 

According  to  the  latest  ABC* 
figures,  the  Times  Herald  has 
not  only  taken  the 
lead  in  Dallas  County,  but  we’ve 
done  it  handily.  Outgaining  the 
competition  by  a  wide  margin 
on  Sunday.  And  over  three  to 
one  the  rest  of  the  week. 

All  in  only  six  months. 

So  if  you  want  Dallas,  buy  the 
paper  that’s  won  the  right  to  have 
Ddlas  in  its  name. 

The  Dallas  Times  Herald. 

DallasTimes  Herald 

>Miat  does  the  Herald  say? 


OBITUARIES 


Ralph  H.  Bastien  Sr.,  90,  former 
president  of  Booth  Newspapers  Inc., 
a  division  of  Newhouse  Newspapers, 
died  July  2. 

*  ♦  * 

Clyde  A.  Farnsworth,  76,  a  form¬ 
er  foreign  corresondent  for  the 
Associated  Press  and  the  Scripps- 
Howard  News  Alliance,  died  of  can¬ 
cer  May  24  at  Arlington  Hospital.  He 
had  lived  in  the  Washington  area  since 
1978. 

He  was  a  working  journalist  for 
nearly  half  a  century,  from  the  time  he 
quit  school  to  work  for  newspapers  in 
his  home  state  of  Ohio  and  joined  the 
AP  in  Columbus  in  1934. 

He  worked  in  New  York  and 
became  a  war  correspondent,  first  in 
Cairo  and  later  covering  China  after 
Pearl  Harbor.  He  stayed  in  China  for 
AP  and  Scripps-Howard  covering  the 
civil  war  between  the  Communists 
and  Nationalists. 

As  president  of  the  Foreign  Corre¬ 
spondents  Club  of  China,  he  won  re¬ 
lease  of  two  English  journalists  from  a 
Nationalist  jail  before  they  were  to  be 
executed  for  unwittingly  breaking 
government  censorship  rules. 


In  the  1950s  he  lived  in  Vienna  and 
covered  German  and  Austrian  politic¬ 
al  and  cultural  life  for  several  news¬ 
papers,  then  retired  in  the  1970s.  His 
autobiography,  “Clydesworth,”  will 
be  published  next  spring. 

*  *  * 

James  H.  Righter,  67,  former  pub¬ 
lisher  of  the  Buffalo  News,  died  June  9 
at  Millard  Fillmore  Hospital  in  Buffa¬ 
lo  of  cardiac  arrest. 

He  joined  the  paper,  which  then 
was  the  Buffalo  Evening  News,  in 
1946  and  served  as  vice  president  and 
publisher  from  1956  to  1971. 

After  retiring  from  the  newspaper, 
he  became  a  director  of  the  Buffalo 
Fine  Arts  Academy  and  the  Buffalo 
Philharmonic  Orchestra.  He  was  a 
past  president  of  the  New  York  State 
Publishers  Association. 

*  *  * 

William  W.  Rolfe  Jr.,  56,  long¬ 
time  reporter/columnist,  for  the  Lynn 
(Mass.)  Daily  Evening  Item,  died 
May  29  after  being  stricken  with  an 
apparent  heart  attack.  Prior  to  joining 
the  newspaper  in  1958,  he  was  presi¬ 
dent  of  the  United  States  Research 


Bureau,  Boston,  and  before  that  was 
with  the  Fairfax  (Va.)  Journal  and  the 
former  Washington  Daily  News. 

♦  *  * 

Constance  Ringler  Travis,  80, 
died  June  29  at  her  home  in  Manhattan 
after  a  brief  illness.  A  freelance  writer 
for  over  40  years,  she  wrote  for  the 
New  York  Post  and  New  York  Daily 
Mirror  in  the  30s  and  did  a  fashion/ 
society  column  in  the  New  York 
World-Telegram  under  the  byline  of 
Constance  Joyce  in  the  late  40’s. 

She  was  the  widow  of  Robert  A. 
Travis,  president  and  founder  of 
Color  Production  Service,  Inc.,  and 
Comic  Section  Advertising,  which 
provided  printing  materials  to  news¬ 
papers  for  40  years. 

*  *  ♦ 

Bernard  Valery,  71,  who  was 
Paris  correspondent  for  the  New  York 
Daily  News  from  the  early  1950s  to 
1981,  died  June  1 1  at  a  Paris  hospital 
after  surgery  following  a  heart  attack. 

He  was  twice  president  of  the 
Anglo-America  Press  Association  of 
Paris.  His  40-year  career  in  journal¬ 
ism  began  in  the  late  1930s  when  he 
went  to  Tokyo  for  the  daily  Paris- 
Soir. 

During  World  War  11,  he  reported 
from  Stockholm  for  Reuters  and  the 
New  York  Times. 


When  the 
legal  drinking 
age  goes 
down. 

It’s  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?’’  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?  ”  They’re  part  of  the 
information  service  available 
to  newspeople  from  State 
Farm. 


do 

accidents 
go  up? 

Write  or  call  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  il  61701  f  STATI  I 
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AnnoiuiSS!  Aroas-Size 

Addition! 


Beginning  August  1 ,  The  Dallas  Morning  Give  Walter  Mahoney  a  call  at  (305)  422-8 181 

News  becomes  a  contributor  to  KNT,  the  to  start  receiving  the  best  ofThe  Dallas  Morning 
fastest-growing  supplemental  newswire  in  the  News,  The  Boston  Globe,  the  Knight-Ridder 
world.  And  when  news  heats  up  in  the  Lone  and  Tribune  Company  newsp^rs. 

Star  State,  more  than  160  KNT  subscribers  You  get  a  Texas-size  commitment  to  news 
will  be  closer  to  the  stories.  from  KNT. 

How  about  your  newspaper? 


Titxjne  Media  Services 
720  North  Orange  Avenue 
Oriando,  Florida  32801 


KNIGHT-RIDDER 
TRIBUNE  COMPANY 


NEWSPEOPLE  IN  THE  NEWS 


Two  new  editorial  positions  have 
been  announced  by  the  Los  Angeles 
Times. 

Ruth  Reichl  has  been  named  res¬ 
taurant  editor,  and  Bevis  Hillier  has 
joined  the  Times  as  associate  editor  of 
Home,  the  Sunday  magazine. 

Reichl  will  coordinate  the  work  of 
the  newspaper’s  restaurant  reviewers 
in  all  the  zone  editions  and  sections, 
including  Sunday  and  daily  Calendar 
and  Food.  She  also  will  write  critic¬ 
isms.  The  author  of  two  cookbooks, 
Reichl  has  reviewed  restaurants  for 
California  magazine  and  its  pre¬ 
decessor,  New  West,  and  has  contrib¬ 
uted  articles  to  other  magazines. 
Before  becoming  a  professional  writ¬ 
er,  she  operated  a  Berkeley  (Calif.) 
restaurant. 

Lois  Dwan,  principal  restaurant 
critic,  will  retire  later  this  year  but 
continue  to  write  twice  a  month  for 
the  Times’  Sunday  Calendar 
magazine. 

Hillier  will  cover  trends  for  Home. 
A  native  of  England,  he  was  editor  of 
the  London  Times  Saturday  Review 
and  served  as  features  editor  of  Lon¬ 
don,  the  Sunday  Telegraph's  color 
magazine.  He  worked  for  the  Times 


When 
you’re  on 
deadline. 
And 
when 
yon’renot. 


Therels  a  big  news  source  for 

SMALL  BUSINESS 
facts  &  figures. 

NFIB 

National  Federation  of 
Independent  Business 

Call  Dave  Cullen  at 

(202)  554-9000 


NEW  POSTS — Bill  Wong  has  been 
named  the  first  ombudsman  at  the  Oak¬ 
land  (Calif.)  Tribune  and  will  write  a 
weekly  column,  Mediawatch,  for  the 
Wednesday  editorial  page.  Wong  has 
served  as  assistant  managing  editor  three 
years  and  before  that  was  business  editor. 
Prior  to  joining  the  newspaper  in  1 979,  he 
spent  nine  years  as  a  reporter  for  the  Wall 
Street  Journal. 

Diane  L.  Borden  has  been  promoted 
from  assistant  managing  editor  to  deputy 
managing  editor  and  assumes  some  of  the 
newsroom  operational  responsibilities  va¬ 
cated  by  Wong's  re-assignment  to 
ombudsman.  She  joined  the  Tribune  as 
assistant  managing  editor  in  1981  after  a 


and  as  editor  of  Connoisseur 
magazine  from  1973  to  1976. 

Hillier,  author  of  20  books  on  art 
and  design,  is  currently  writing  the 
authorized  biography  of  Sir  John 
Betjeman,  the  British  poet  laureate 
who  died  earlier  this  year. 

*  !|!  * 

George  W.  Judson  has  joined  the 
metropolitan  desk  of  the  New  York 
Times  as  a  copy  editor.  He  was  with 
the  Hartford  (Conn.)  Courant,  most 
recently  as  Sunday  metropolitan  edi¬ 
tor  and  earlier  assistant  metropolitan 
editor  for  specialty  reporters. 

*  *  * 

The  Hearst  Corporation  has  named 
Peter  J.  DbMaria  and  Edwin  A. 
Lewis  to  new  senior  financial  posi¬ 
tions — DeMaria  to  vice  president  and 
controller  and  Lewis,  to  vice  presi¬ 
dent  and  treasurer.  They  will  have 
responsibilities  over  all  financial  acti- 
vites  at  Hearst  and  will  report  directly 
to  Frank  A.  Bennack  Jr.,  president 
and  chief  executive  officer. 

Since  joining  Hearst  in  January  of 
last  year  as  director  of  financial  con¬ 
trols,  Lewis  has  been  responsible  pri¬ 
marily  for  establishing  a  corporate 


V? 


Wong  Borden 

Professional  Journalism  Fellowship  at 
Stanford  University  and  a  previous  post  of 
managing  editor  of  the  Bellingham 
(Wash.)  Herald. 


internal  audit  department  and  for 
developing  its  policies  and  pro¬ 
cedures. 

DeMaria  joined  the  company  in 
1965  as  an  assistant  controller  in  the 
Hearst  Magazines  Division  and 
moved  in  1969  to  an  assistant  con¬ 
troller  in  the  parent  corporation  and 
then  to  assistant  treasurer,  and  in  1982 
to  corporate  controller. 

*  *  * 

Sheila  Gregory  was  appointed 
Washington  correspondent  for  the 
Senior  News  Service  which  is 
operated  by  the  Californian  Publish¬ 
ing  Co.,  El  Cajon.  Earlier  she  was 
managing  editor  of  five  community 
papers  published  by  Landmark  Com¬ 
munity  Newspapers,  Inc.,  in  Citrus 
County,  Florida;  taught  journalism  at 
the  high  school  level  and  just  com¬ 
pleted  five  years  as  a  legislative  and 
press  aide  in  Congress. 

*  ♦  * 

Stephen  l.  Cooper,  whose  past 
journalism  ties  include  reporting  and 
editing  responsibilities  at  the  Marble¬ 
head  (Mass.)  Reporter  and  Lawrence 
Eagle  Tribune,  has  been  named  an 
account  executive  at  Miller  Com¬ 
munications,  Boston. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  60067 
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Beverly  Kees,  executive  editor  of 
the  Grand  Forks  (N.D.)  Herald  was 
named  editor  of  the  Gary  (Ind.)  Post- 
Tribune.  Both  papers  are  owned  by 
Knight-Ridder  Newspapers,  Inc.  She 
succeeds  James  G.  Driscoll,  who 
resigned. 

Kees  was  assistant  managing  editor 
of  the  Minneapolis  Tribune  when  she 
joined  the  Grand  Forks  newspaper  in 
1981  as  executive  editor.  Earlier  she 
edited  special  sections  and  had  been  a 
reporter  and  feature  writer  for  the 
Minneapolis  Star. 

*  *  * 

Joseph  L.  Ferstl,  executive  vice 
president  of  Lerner  Newspapers, 
Inc.,  Chicago,  was  elected  president 
of  Suburban  Newspapers  of  America 
at  the  annual  convention  June  20-22  in 
San  Diego. 

Also  elected  were:  Richard  Agi- 
NIAN,  president.  Suburban  Com¬ 
munications  Corp.,  Livonia,  Mich., 
first  vice  president;  William  R. 
Canino,  publisher.  Sentinel  Publica¬ 
tions,  East  Brunswick,  N.J.;  the 
Freehold (N.J.)  News  Transcript,  and 
group  vice  president/publishing  of 
Greater  Media,  second  vice  pre¬ 
sident;  Stephen  F.  Rose,  president/ 
publisher  of  Sun  Publications,  Over¬ 
land  Park,  Kans.,  treasurer;  and  J. 
Leland  Gourley,  president/ 
publisher,  Nichols  Hills  Publishing 
Co.,  Oklahoma  City,  secretary. 

Ralph  H.  Markham,  whose  family 
owned  the  Van  Nuys  (Calif.)  Valley 
News  and  Green  Sheet  for  more  than 
half  a  century,  received  the  1984  Dean 
S.  Lesher  Award  of  the  Suburban 
Newspapers  of  America  at  the  con¬ 
vention  in  San  Diego. 

Markham,  the  paper's  advertising 
director  for  44  years,  is  now  president 
of  the  Antelope  Valley  Press,  Palm¬ 
dale,  Calif. 

*  *  ♦ 

Stan  Johnston,  chief  of  the  Sac¬ 
ramento  Bee  sports  department’s 
night  desk  operation,  was  named 
executive  sports  editor. 

He  moved  to  the  Bee  in  1982  and 
previously  had  worked  as  news  editor 
of  the  Waseca  (Minn.)  Journal,  as 
executive  sports  editor  of  the  St. 
Cloud  (Minn.)  Journal,  and  on  the 
sports  staff  of  the  Fort  Lauderdale 
News. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

39  Yaart  Natleii-Wiil*  Panonal  $w?rln 


Stephanie  Guevara  has  been 
named  personnel  manager  of  the 
Fresno  (Calif.)  Bee.  She  previously 
was  industrial  relations  representa¬ 
tive  for  General  Dynamics,  Pomona. 
She  holds  a  master  of  science  degree 
in  human  resource  management  from 
the  California  State  University,  Long 
Beach. 

♦  ♦  ♦ 

Dick  Polman,  who  joined  the 
Hartford  Courant  three  years  ago  as  a 
columnist,  resigned  to  join  the  Phi¬ 
ladelphia  Inquirer  as  a  general  assign¬ 
ment  feature  writer. 

♦  *  ♦ 

Susan  M.  Lewis,  former  education 
reporter  for  the  Ann  Arbor  (Mich.) 
News,  and  recently  a  science  writer 
and  public  information  officer  at  the 
University  of  New  Brunswick, 
Fredericton,  Canada,  has  been 
named  a  senior  editor  of  Technology- 
Review,  the  national  magazine  of  sci¬ 
ence  and  policy  published  at  the 
Massachusetts  Institute  of  Technolo- 


New  correspondents  at  the  Associ¬ 
ated  Press  are: 

Ray  Formanek,  promoted  from 
St.  Louis  newsman  to  correspondent 
at  Baton  Rouge.  He  joined  AP  in  1982 
after  working  at  the  Tul.sa  Tribune  and 
the  Lawrence  (Kanfi.)  Journal-World. 
Sheila  Allee,  promoted  from  the 
Columbia.  S.C.,  bureau  to  correspon¬ 
dent  in  San  Antonio.  Allee  joined  AP 
in  1980  after  work  on  the  Lubbock 
Avalanche  Journal,  the  Fort  Worth 
Observer  and  for  UPI  in  Oklahoma 
City. 

Alan  L.  Adler,  correspondent  in 
Toledo,  promoted  to  correspondent 
in  San  Diego.  He  joined  AP  in  Cleve¬ 
land  in  1980. 

9(C  ^  j|C 

Duncan  F.  Caldwell  has  been 
named  circulation  manager  of  the 
New  Jersey  Herald,  Newton.  He  was 
circulation  manager  of  the  Crawford- 
sville  (Ind.)  Journal-Review. 

Also  at  the  Herald.  Judith  Smith 
was  promoted  to  zone  manager  from 
district  manager. 


gy- 


for  news,  information,  and  trends  about  •  health  and 
'  human  services  •  individual  and  corporate  giving  •  the  i 
changing  nature  of  voluntarism  •  nonprofit  manage^  .* 
ment  and  accountability  •  consumer  and  tax  tips  oh  *- 
giving  to  charity.  '  ' 

Call  STEVE  DELFIN  or  PATRICIA  McCLENIC 
'  703-836-71 00,  exts.  330  or  336 

701  North  Frairfax  Street.  Alexandria. 'Virginia223l4-2045^. 
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Oster  Foote  Zielenziger 

the  San  Francisco  Examiner,  the  Fre¬ 
mont  Argus  and  Newsweek. 


The  San  Jose  Mercury  News  has 
announced  opening  of  two  new 
national  bureaus  in  Seattle  and  Los 
Angeles  and  expansion  of  the  bureaus 
in  San  Francisco  and  Sacramento,  in 
addition  to  appointment  of  a  Mexico 
City  corresondent. 

Patrick  Oster,  former  Washing¬ 
ton  bureau  chief  for  the  Chicago  Sun- 
Times,  was  named  the  Mexico  City 
correspondent.  He  has  covered  fore¬ 
ign  affairs  from  Washington  and  over¬ 
seas  for  six  years  and  before  that 
covered  the  Justice  Department, 
Supreme  Court  and  the  legal  profes¬ 
sion  and  was  an  associate  editor  for 
U.S.  News  &  World  Report.  Oster 
practiced  law  in  Paris  and  Chicago 
from  1969  to  1973  before  becoming  a 
reporter. 

The  Los  Angeles  bureau  reporter  is 
Jennifer  Foote,  a  general  assign¬ 
ment  reporter  who  joined  the  Mer¬ 
cury  News  in  1983  after  working  for 


Michael  Zielenziger  will  be  the 
Seattle  bureau  staffer.  He  has  been 
national  correspondent  for  the  Kan¬ 
sas  City  Times  and  before  that  a 
reporter  for  the  Chicago  Sun-Times. 

Susan  Yoachum,  joins  reporter 


Kathy  Ellison  in  the  San  Francisco 
bureau.  With  the  Mercury  News  for 
five  years,  she  earlier  was  a  reporter 
at  the  Dallas  Morning  News. 

David  Willman  has  joined  repor¬ 
ter  Dan  Meyers  in  the  Sacramento 
bureau.  He  went  to  San  Jose  in  1983 
from  the  Pasadena  Star-News. 


Vincent  E.  Spezzano,  senior  vice 
president/communications  of  Gan¬ 
nett  Co.,  Inc.,  was  named  to  the  addi¬ 
tional  role  of  president  of  USA  Todayl 
International.  A  test  distribution  of  a 
two-section  international  edition  in 
Europe  and  parts  of  the  Middle  East  is 
scheduled  to  begin  in  July  and  Spez¬ 
zano  also  will  continue  to  study 
feasibility  of  a  USA  Today  edition  in 
the  Pacific. 

Spezzano  continues  as  president 
and  publisher  of  Cocoa  Today,  Gan- 
nett’s  Cape  Publications  subsidiary  in 
Cocoa.  Fla. 

4:  *  ♦ 

Barbara  Elmore  has  moved  from 
editorial  page  editor  to  executive  city 
editor  of  the  Waco  (Texas)  Trihune- 
Herald.  In  the  new  position,  she  over- 
sees  all  local  news  gathering 
departments  except  sports. 

John  Young,  former  editor  of  the 
Alamosa  (Colo.)  Valley  Courier,  is 
the  new  editorial  page  editor. 

Teresa  Sheppard,  editor  of  the 
Waco  paper’s  three  weekly  suburban 
zoned  editions.  Neighbors,  has 
become  assistant  city  editor,  and 
reporter  Tommy  Holmes,  succeeds 
her  as  Neighbors  editor. 

*  *  * 

Bruce  D.  Spence  has  been  named 
news  editor  of  the  Stockton  (Calif.) 
Record,  replacing  Kevin  L.  Parrish, 
who  is  leaving  to  become  administra¬ 
tor  of  Northside  Christian  Academy. 

Spence,  an  assistant  city  editor 
since  March,  joined  the  newspaper 
from  the  Dallas  Times  Herald,  where 
he  was  assistant  news  editor. 


Bob  Bruce  has  been  appointed 
vice  president/marketing  and  Bob 
Brown  advertising  manager,  at  the 
Fort  Myers  (Fla.)  News-Press. 

Bruce’s  new  duties  include  special 
marketing  assignments  and  outside 
sales.  He  has  been  with  the  News- 
Press  in  various  advertising  posts 
since  1953,  including  that  of  advertis¬ 
ing  director  since  1966. 

Brown,  joined  the  newspaper  in 
1983  as  retail  advertising  manager 
from  the  Reno  Newspapers,  Inc. 

*  *  ♦ 

Chuck  Douglas  has  bee  named' 
classified  advertising  manager  of  the 
Athens  (Ohio)  Messenger.  He  joined 
the  newspaper  in  1971  as  a  classified 
salesman  and  has  been  a  retail  sales¬ 
man  since  1975. 


Richard  Watson,  formerly  with 
Scripps-Howard — Evansville  Print¬ 
ing  Corporation,  Evansville,  Ind., 
and  Donrey  Media,  Inc.,  Las  Vegas, 
has  joined  the  New  York  office  of 
U.S.  Suburban  Press,  Inc.,  as  a 
national  account  manager. 

*  * 

Robert  N.  Herr,  after  25  years  in 
newspaper  advertising  and  fifteen 
years  as  southeastern  sales  represen¬ 
tative  for  Multi-Ad  Services,  Inc.,  has 
retired  and  will  live  in  Raleigh,  N.C. 
*  *  * 

Jack  Mahoney,  who  began  his 
writing  career  as  a  reporter  at  the  old 
Boston  Herald-Traveler,  has  been 
named  vice  president/editorial 
director  at  Regan  Communications 
Group,  Boston. 


ELECTED  PRESIDENT— 

Sterling  Dimmitt  has  been  elected  presi¬ 
dent  of  Metropolitan  Sunday  Newspapers, 
Inc.,  effective  July  23  and  will  succeed  Jim 
Davy,  who  is  retiring. 

Dimmitt  is  an  executive  search  consultant 
with  Arthur  Young  and  prior  to  that  was  a 
partner  and  later  president  of  Dressier, 
Dimmitt  &  Andrews.  Earlier,  Dimmitt  worked 
for  Look  Magazine  at  Cowles  Com¬ 
munications  and  subsequently  was  director  of 
management  development  for  Olivetti 
Corporation  and  was  with  a  Wall  Street 
investment  banking  firm  before  entering  the 
executive  search  and  consultant  business. 

Davy  will  return  to  California  to  pursue 
other  interests  and  also  serve  as  a  consultant 
to  MSN. 


26 


EDITOR  &  PUBLISHER  for  July  14,  1984 


Gerald  G.  Moriarity,  publisher 
of  the  Mason  City  (Iowa)  Globe- 
Gazette,  will  retire  on  August  1 .  All  of 
his  career  has  been  spent  with  news¬ 
papers  owned  by  Lee  Enterprises, 
Inc. 

He  began  part-time  for  his  home¬ 
town  newspaper,  the  La  Crosse 
(Wise.)  Tribune,  while  a  college  stu¬ 
dent  and  then  was  on  the  staff  full¬ 
time  as  a  reporter  for  a  year  before  his 
World  War  II  service  in  the  Army  Air 
Corps.  Moriarity  returned  to  the  Tri¬ 
bune  as  state  editor,  serving  until  1954 
when  he  became  managing  editor  of 
Lee’s  Kewanee  (Ill.)  Star-Courier. 
He  was  editor-publisher  until  1971 
when  he  moved  to  publisher  of  the 
Ottumwa  (Iowa)  Courier,  staying 
there  until  he  went  to  the  Globe- 
Gazette  in  1979. 

He  was  named  a  Master  Editor- 
Publisher  by  the  Iowa  Press  Associa¬ 
tion  in  1979.  He  had  served  as  presi¬ 
dent  of  that  organization  and  also  as 
president  of  the  Iowa  Daily  News¬ 
paper  Association.  In  1981,  Moriarity 
played  a  key  role  in  the  merger  of  the 
two  groups  into  the  Iowa  Newspaper 
Association. 

*  ♦  * 

Austin  Scott  has  been  named  met¬ 
ropolitan  editor  of  the  Oakland 
(Calif.)  Tribune.  He  was  with  the  Los 
Angeles  Times,  where  he  had  covered 
local  and  state  politics  and  also  had 
served  as  national  correspondent  for 
the  Washington  Post  and  the  Associ¬ 
ated  Press. 

Dr  .  Patrick  Sokas  has  joined  the 
Tribune  as  a  reporter  specializing  in 
science  and  medical  coverage.  Sokas, 
a  physician,  served  as  a  resident  in 
psychiatry  in  Baltimore  and  Phi¬ 
ladelphia  hospitals  and  recently 
received  a  master’s  degree  in  journal¬ 
ism  from  Columbia  University. 

*  *  * 

Kevin  Fambrough,  reporter  with 
the  Thibodaux  (La.)  Daily  Comet, 
has  accepted  the  postion  of  copy  edi¬ 
tor  with  the  Henderson  (Ky .)  Gleanor 
&  Journal.  In  five  years  with  the  Daily 
Comet,  he  served  as  city  hall  reporter 
after  beginning  as  sports  editor.  In 
Henderson,  he  replaces  Paul  Nord, 
who  is  entering  private  business. 

*  ♦  * 

Cheryl  Romo  was  appointed  edi¬ 
tor  of  Sacramento  Magazine,  replac¬ 
ing  Betty  Sederquist.  Romo  has 
worked  as  a  freelance  journalist  most 
recently  and  formerly  was  with  the 
Orange  County  Register,  Santa  Ana; 
the  Orange  Coast  Daily  Pilot,  Costa 
Mesa,  and  the  Sacramento  Bee. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 


Silha  leaving  Cowles  Media; 
will  launch  own  management  firm 


The  day  after  Otto  A.  Silha  retires 
as  chairman  of  the  board  of  Cowles 
Media  Company  on  August  1,  a 
nationally-oriented  management 
firm,  Silha  Associates,  will  begin 
operation  with  headquarters  in  IDS 
Tower,  Minneapolis. 

Silha  said  the  new  company  will 
have  senior  associates  in  New  York, 
Washington,  Chicago,  and  California 
and  provide  specialized  management 
consulting  services  to  information- 
based  organizations  in  the  media, 
communications  and  related  fields, 
concentrating  on  marketing,  manage¬ 
ment  and  operations,  mergers,  ac¬ 
quisitions  and  leveraged  buyouts. 

Silha  will  leave  the  Cowles  Media 
board,  on  which  he  has  served  for  30 
years,  after  the  annual  stockholders 
meeting  on  August  1.  He  retired  as  an 
employee  of  the  company  in  March  of 
1982,  continuing  to  serve  as  chairman 
and  consultant. 

His  entire  career  has  been  with 
Cowles  Media  (formerly  Minneapolis 
Star  and  Tribune  Co.),  beginning  with 
a  try  out  on  the  rim  of  the  Minneapolis 
Star  copy  desk  over  several  Saturday 
nights  prior  to  his  graduation  from  the 
University  of  Minnesota  in  1940.  He 
left  the  copyreader  job  temporarily  to 
serve  in  the  Air  Force  from  1942  to 
1946  and  in  1947  was  named  promo¬ 
tion  director  of  the  Minneapolis  Star 
&  Tribune  Company  and  also  per¬ 
sonnel  director  in  1951. 

His  next  post  was  business  mana¬ 
ger  in  1954  and  then  came  his  election 
as  a  vice  president  in  1956  and 
appointment  as  general  manager  in 
1956. 

In  May  of  1%8,  Silha  became  exec¬ 
utive  vice  president  of  the  Minneapo¬ 
lis  Star  and  Tribune  Company  and 
publisher  of  the  Star  and  Tribune 
newspapers,  a  responsibility  he  car¬ 
ried  until  his  election  as  president  of 


Otto  A.  Silha 


the  company  in  May  of  1973.  He  reas¬ 
sumed  the  publisher’s  responsibility 
for  several  months  after  the  sudden 
death  of  his  successor  in  that  position. 
In  September  of  1979,  Silha  was 
elected  chairman  of  the  board. 

During  his  career,  Silha  has  headed 
three  major  international  newspaper 
organizations — first  as  president  of 
the  International  Newspaper  Promo¬ 
tion  Association  and  later  the  Amer¬ 
ica  Newspaper  Publishers  Associa¬ 
tion  Research  Institute,  and  then 
chairman  of  the  Newspaper  Advertis¬ 
ing  Bureau  (1976-78).  He  continues 
on  the  board  of  directors  of  the  NAB. 
He  served  as  a  director  of  the  Associ¬ 
ated  Press  from  1978  to  April  of  this 
year. 

He  now  chairs  the  joint  Postal  Task 
Force  for  the  newspaper  industry, 
representing  ANPA,  NAB,  and  the 
National  Newspaper  Association  and 
has  agreed  to  continue  the  chairman¬ 
ship  until  resolution  of  the  omnibus 
postal  rate  case,  probably  by  the  end 
of  the  year. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 
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Shawnee  Mission,  KS  66207 
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IN  BRIEF  - 

Newsweek  donates 
videotape  library 

Newsweek  magazine  has  donated 
its  complete  library  of  videotapes  to 
Arizona  State  University’s 
Department  of  Journalism  and  Tele¬ 
communications. 

The  tapes,  contained  in  360  large 
shipping  cartons,  were  prepared  by 
Newsweek’s  Video  Department  dur¬ 
ing  a  12-year  period  spanning  the 
years  1971-1982. 

Programming  ended  in  1982  when 
the  video  operation  merged  with  Post- 
Newsweek  Productions  to  form  Post- 
Newsweek  Video. 

ASU  was  chosen  over  several  uni¬ 
versities  as  the  tape  repository  largely 
because  retired  Newsweek  executive 
W.  Parkman  Rankin  is  a  faculty  asso¬ 
ciate  in  journalism  and  telecom¬ 
munications. 

Rankin  spent  eleven  years  at  News¬ 
week  as  general  manager  of  the  maga¬ 
zine’s  feature  service  and  advertising 
manager  of  the  Insurance-Financial 
Division.  Prior  to  that,  he  had  a  long 
tenure  at  This  Week  magazine,  work¬ 
ing  through  the  ranks  to  become 
executive  vice  president. 

Ted  Slate,  Newsweek’s  library 
director,  who  supervised  the  tape 
transferral,  says  the  materials  will  be 
of  interest  to  several  departments, 
particularly  journalism/ 
telecommunications,  women’s  stud¬ 
ies,  political  science,  and  history. 

“1  believe  the  collection  will  be  an 
extremely  valuable  teaching  and 
reference  tool,”  he  said. 

Kentucky  daily 
honors  scholars 

The  State  Journal  of  Frankfort, 
Kentucky  recently  sponsored  the  first 
All-Academic  banquet  to  honor  local 
students  who  excelled  in  their  studies 
and  the  teachers  who  motivated 
them. 

Twenty-one  seniors  from  the  three 
local  high  schools  were  selected  for 
the  All-Academic  team  based  on 
points  given  for  school  grades  and 
ACT  scores.  The  students  were 
named  to  one  or  more  of  four  teams 
■representing  math,  science,  social 
studies  and  English. 

Each  student  selected  a  teacher 
who  had  the  greatest  influence  on  his 
or  her  academic  achievement.  Stu¬ 
dents  were  allowed  one  selection  for 
each  team  they  represented. 

Twenty-seven  active  and  retired 
teachers  were  chosen  for  the  .All- 
Academic  faculty. 


Students  were  awarded  gold  medal¬ 
lions,  framed  certificates  of  recogni¬ 
tion  and  sweaters  bearing  the  logo 
designed  by  the  newspaper  for  the’ 
team.  Teachers  were  awarded  two 
framed  certificates.  More  than  200 
attended  the  banquet,  held  at  a  local 
hotel. 

The  newspaper  preceded  the  ban¬ 
quet  with  extensive  coverage  of  the 
honored  students  and  teachers, 
including  profiles,  pictures  and 
interviews. 

Former  Watergate  Prosecutor  and 
Harvard  law  professor  Archibald  Cox 
was  the  featured  banquet  speaker. 

State  Journal  publisher  Albert  E. 
Dix  agreed  to  under-write  the  cost  of 
the  banquet  after  local  school 
authorities  proposed  some  type  of  an 
event  to  provide  more  recognition  for 
academic  achievers.  Dix  said  the  All- 
Academic  banquet  will  become  an 
annual  event  under  the  sponsorship  of 
the  newspaper. 

The  State  Journal,  with  a  daily 
circulation  of  10,500,  Sunday  11,000, 
is  part  of  the  Dix  media  group. 

Reporter  fired 
for  phony  story 

A  Sacramento  Union  reporter  was 
fired  for  writing  a  phony  story  into  the 
computer  that  said  the  paper  had 
declared  bankruptcy. 

The  story  did  not  get  into  the  paper. 

According  to  a  Union  staffer,  Chris 
Wise,  a  16-year  Union  employee,  was 
“called  upstairs”  the  day  after  the 
incident  and  left  the  building  a  few 
minutes  later. 

Union  president  Barry  Hopwood 
confirmed  the  firing  to  E&P,  giving 
the  reason  as  “gross  misconduct.” 

“It  was  an  absolutely  irresponsible 
act,”  Hopwood  said.  He  added  that 
any  report  of  the  union  declaring 
bankruptcy  was  “absolutely  false.” 

Wise  was  unavailable  for  comment. 
A  Sacramento  Bee  story  of  the 
incident  said  Wise  wrote  the  one- 
paragraph  story  as  a  joke. 

The  Bee  reported  that  the  item  was 
written  after  the  wife  of  a  Union 
employee  phoned  to  say  she  had 
heard  on  the  news  that  the  Union  had 
declared  bankruptcy. 

Failing  to  locate  such  a  story  after 
checking  the  wire  services.  Wise 
wrote  the  piece  into  the  VDT. 

“As  soon  as  I  finished,  1 
immediately  destroyed  the  story,” 
Wise  was  quoted  in  the  Bee.  "1 
wouldn’t  be  stupid  enough  to  send 
something  through  the  computer 
system.” 

But  Hopwood  said  the  paragraph 


was  seen  by  composing  room  work¬ 
ers,  who  had  considered  calling  a 
chapel  meeting  over  it. 

“The  story  started  a  chain  reaction 
around  the  newspaper,”  Hopwood 
declared. 

The  Union,  which  has  been  having 
financial  problems,  earlier  this  year 
asked  for  and  obtained  a  wage  freeze 
agreement  with  employees. 

Seattle  P-l  gets 
an  ad  agency 

The  Seattle  Times  Company  has 
awarded  the  Seattle- Post 
Intelligencer  circulation  and  reader- 
ship  advertising  account  to  Elgin 
Syferd,  Inc.,  a  Seattle-based  advertis¬ 
ing  and  public  relations  agency. 

The  announcement  was  made  re¬ 
cently  by  James  T.  Mace,  Seattle 
Times’  marketing  services  manager. 

“After  considering  several  agenc¬ 
ies,  we  felt  that  Elgin  Syferd  came 
closest  to  our  perception  of  the 
marketing  and  creative  strategies 
needed  to  further  develop  the  P-l 
growth  in  both  circulation  and  reader- 
ship,”  said  Mace. 

Elgin  Syferd  is  a  full-service 
advertising  and  public  relations  agen¬ 
cy  with  billings  exceeding  $  1 3  million. 

Under  the  Joint  Operating  Agree¬ 
ment  of  May  1983,  the  Seattle  Times 
Company  manages  the  Post- 
Intelligencer’s  business,  advertising, 
circulation  and  production 
operations. 

The  agency  for  the  Seattle  Times 
newspaper  is  Cole  &  Weber. 

Guild  contract 
approved  In  Ottawa 

The  Newspaper  Guild  narrowly 
approved  a  new  three-year  contract  at 
the  Ottawa  Citizen  which  grants  sal¬ 
ary  raises  of  7%  in  the  first  year,  6%  in 
the  second,  and  5.5%  in  the  first  three 
months  of  the  last  year,  with  a  3.5% 
raise  for  the  remainder. 

With  the  first-year  raise  top  mini¬ 
mum  for  a  reporter  after  five  years  is 
$642.45  (Canadian). 

Included  in  the  new  contract  is  a 
new  layoff  procedure  and  stronger  job 
security  language,  a  Guild  spokeswo¬ 
man  said. 

The  new  pact  was  approved  by  a 
55%  vote,  which  the  spokeswoman 
said  was  “the  lowest  margin  in  many 
years.” 

The  contract  was  submitted  for 
ratification  after  an  impasse  was 
declared  following  just  five  bargain¬ 
ing  sessions. 
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When  you  order 
10  weeks  of  the 
Birthday  Game. 


The  easiest-to-run,  easiest-to- 
piay  circulation  game  is  five  \ 
years  old.  To  help  celebrate,  , 

we're  giving  you  a  special 
gift:  one,  two,  even  three 
weeks  of  the  Birthday  Game, 
absolutely  FREE! 

■  Buy  6-9  weeks,  get  1  week 
FREE 

■  Buy  10-19  weeks,  get  2  weeks 
FREE 

■  Buy  20  weeks  or  more,  get  3  weeks 
FREE 


Double-time  for 
past  customers! 

If  you're  a  past  or  current 
customer  of  the  Birthday 
Game,  we'll  double  the 
deal.  F^r  example,  order  20 
or  more  weeks,  and  you'll 
get  5/x  weeks  FREE!  those 
bonus  weeks  could  just  be 
the  extra  boost  your  circu- 
lation  needs! 

Hj^all  or  write  Bill  Guthrie  to- 
^May,  and  discover  a  circulation 
Bnme  that's  a  real  piece  of  cake 
you  and  your  readers.  But 
ntry!  This  special  offer  ends 
jptember  28, 1984. 


The  Birthday  Game 

Jackson  Newspapers 

RO.  Box  8715  New  Haven,  CT  06531 

Attn:  Bill  Guthrie  Or  call  us  at:  (203)  562-1133 


SACl/SMA  Addendum 


ADDENDUM  TO  SAU  DIRECTORY 

To  complete  the  list  of  Metropoli¬ 
tan  Statistical  Areas  served  by  daily 
newspapers  that  conform  to  the 
Expanded  Standard  Advertising  Unit 
System  that  ran  as  a  pull-out  section 
in  the  June  23, 1984  issue  of  E&P,  add 
this  page  to  follow  page  30S  in  the 
section.  Listings  are  in  order  by  MSA 
size. 

GREENLEY,  CO 

Greenley  Tribune 

SHARON 

Sharon  Herald 

VINELAND-MiLLVILLE- 

BRIDGETON 

Vineland  Times-Journal 
Bridgeton  News 
Millville  Daily 

MUNCIE 

Muncie  Star-Press 

KENOSHA 

Keosha  News 

BLOOMINGTON-NORMAL 

Bloomington  Pantagraph 

ODESSA 

Odessa  American 

WILLIAMSPORT 

Williamsport  Sun-Gazette 

SIOUX  CITY 

Sioux  City  Journal 

PETERSBURG-COLONIAL 

HEIGHTS-HOPEWELL 

Hopewell  News 

BILLINGS 

Billings  Gazette 

BAY  CITY 

Bay  City  Times 

SIOUX  FALLS 

Sioux  Falls  Argus-Leader 

LAFAYETTE-WEST  LAFAYETTE 

Lafayette  Journal/Courier 

BELLINGHAM 

Bellingham  Herald 

CHARLOTTESVILLE 

Charlottesville  Progress 

ANNISTON 

Anniston  Star 
30 


HAGERSTOWN 

Hagerstown  Herald  &  Mail 

DANVILLE 

Danville  Register  Bee 

BURLINGTON,  VT 

Burlington  Free  Press 

PASCAGOULA-MOSS  POINT,  MS 

Pascagoula  Press  Register 

FORT  WALTON  BEACH 

Ft.  Walton  Beach  Playground 

WAUSAU 

Wausau-Merrill  Herald 

CUMBERLAND 

Cumberland  Times  and  News 
Keyser  News  Tribune 

ALBANY,  GA 

Albany  Herald 

ST.  JOSEPH,  MO 

St.  Joseph  News-Press/Gazette 

GLENS  FALLS 

Glens  Falls  Post-Star 

YUBA  CITY 

,  Marysville  Appeal-Democrat 

KOKOMO,  IN 

The  Kokomo  Tribune 

GADSDEN 

Gadsden  Times 

COLUMBIA,  MO 

Columbia  Tribune 
The  Columbia  Missourian 

FLORENCE,  SC 

Florence  News 

STATE  COLLEGE 

State  College  Centre  Times 

PANAMA  CITY,  FL 

Panama  City  News-Herald 

BURLINGTON,  NC 

Burlington  Times-News 

ROCK  HILL 

Rock  Hill  Herald 

SHEBOYGAN 

Sheboygan  Press 

LEWISTON-AUBURN,  ME 

Lewiston  Journal  &  Sun 


KANKAKEE 

Kankakee  Journal 

LAWTON 

Lawton  Constitution-Press 

BRYAN-COLLEGE  STATION,  TX 

Bryan-College  Station  Eagle 

GRAND  FORKS,  ND-MN 

Grand  Forks  Herald 
Crookston  Daily  Times 

BLOOMINGTON,  IN 

Bloomington  Herald-Telephone 

SHERMAN-DENISON 

Sherman  Democrat 
Denison  Herald 

ELMIRA 

Elmira  Star-Gazette/Telegram 

ROCHESTER,  MN 

Rochester  Post-Bulletin 

LA  CROSSE 

La  Crosse  Tribune 

LAS  CRUCES,  NM 

Las  Cruces  Sun-News 

SAN  ANGELO 

San  Angelo  Standard  Times 

MIDLAND 

Midland  Reporter-Telegram 

JACKSONVILLE,  NC 

Jacksonville  Daily  News 

IOWA  CITY,  lA 

Iowa  City  Press-Citizen 

OWENSBORO 

Owensboro  Messenger-Inquirer 

BISMARK 

Bismark  Tribune 

GREAT  FALLS 

Great  Falls  Tribune 

CASPER 

Casper  Star  Tribune 

LAREDO 

The  Laredo  News 
Laredo  Times 

LAWRENCE,  KS 

Lawrence  Journal-World 

ENID,  OK 

Enid  Eagle  News 

VICTORIA 

Victoria  Advocate 
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newspapers.  In  fact,  if  newspapers 
get  any  bigger,  you  publishers  risk 
being  sued  for  causing  an  epidemic  of 
hernias  in  newsboys. 

The  fact  is,  today’s  advertising 
market  is  not  a  zero-sum  competition 
—  the  pie  is  not  static.  On  the  con¬ 
trary,  we  are  looking  at  a  rapidly 
expanding  marketplace.  Third-class 
mailers  are  taking  a  bigger  piece  of  the 
advertising  pie  .  .  .  and  so  are  news¬ 
papers.  And  I  see  that  trend  continu¬ 
ing  in  the  years  to  come. 

You  know,  it  is  tempting  to  get  into 
a  point-by-point  discussion  of  the  rate 
structure  we  have  proposed  to  the 
Postal  Rate  Commission.  I  believe  — 
without  a  doubt  or  question  —  that 
those  rates  are  fair  and  equitable  to  all 
mailers  and  interests. 

But,  in  my  opinion,  that  kind  of 
detailed  parsing  would  miss  the  larger 
point.  To  the  extent  newspapers  face 
tougher  competition  from  third-class 
mailers,  the  explanation  is  not  to  be 
found  in  unfairly  skewed  rates.  There 
is  something  more  fundamental  at 
work  here. 

Third-class  rates  are  a  bargain  —  I 
don’t  dispute  that.  But  I  would  add 
that  first-class  rates  are  also  a  baragin, 
as  are  second  —  and  fourth-class 
rates.  And  those  are  facts,  quite 
frankly,  that  I  refuse  to  be  apologetic 
about. 

We  are  witnessing  an 
unprecedented  explosion  in  mail 
volume  in  this  country.  And  that 
surge  is  a  direct  market  response  to 
the  Postal  Service’s  ability  to  get  its 
act  together  .  .  .  our  success  in  pro¬ 
viding  quality  service  and  keeping  our 
rates  a^ordable  and  stable. 

In  1970,  we  were  given  a  mandate 
by  the  landmark  Postal  Reorgaization 
Act.  That  Act  —  as  you  probably 
know  —  embodied  a  simple  but  revo¬ 
lutionary  idea:  Take  the  Post  Office 
out  of  partisan  politics  and  put  in  its 
place  an  independent  agency  — 
directed  by  a  board  of  governors  and 
managed  by  professional  executives. 
In  short:  run  the  Post  Office  like  a 
business. 

Today,  14  years  into  reorganiza¬ 
tion,  that  is  exactly  what  we  are 
doing. 

We  have  put  an  end  —  once  and  for 
all  —  to  the  taxpayer  subsidy  we  used 
to  receive  from  Uncle  Sam.  And  we 
have  earned  net  budget  surpluses  — 
net  “profits”  —  in  each  of  the  last  two 
years.  Yet  we  still  manage  to  charge 
lower  rates  for  a  First  Class  letter  than 
any  other  industrialized  Western 
nation. 


And  I  assure  you,  that  strong  per¬ 
formance  will  be  sustained  in  the 
years  to  come. 

Last  year,  we  embarked  on  an  S800- 
million  program  of  state-of-the-art 
automation  ...  an  automation  pro¬ 
gram  that  —  when  it  is  completed  in 
1988  —  will  save  us  close  to  a  billion 
dollars  a  year. 

In  fact,  If  newspapers  get 
any  bigger,  you 
publishers  risk  being 
sued  for  causing  an 
epidemic  of  hernias  in 
newsboys. 


When  you  look  at  the  Postal  Ser¬ 
vice’s  track  record  over  the  last  dec¬ 
ade  and  a  half,  it  is  small  wonder  why 
today’s  mailing  rates  are  so  attractive 
and  why  we  are  now  seeing  record 
increases  in  mail  volume. 

We  in  the  Postal  Service  have  ad¬ 
justed  to  a  hard  reality.  We  have 
accepted  that  we  are  just  one  player  in 
an  intensely  competitive  marketplace 
for  communications  services. 

Bear  in  mind,  the  Postal  Service 
faces  direct  or  indirect  competition  in 
every  class  of  mail.  Not  even  first- 
class  mail  is  immune  —  especially  in 
this  era  of  electronic  mail  and  cheap 
long-distance  telephone  rates. 

As  a  consequence,  we  realize  we 
have  no  choice  but  to  think,  operate 
and  compete  like  a  business.  That 
means  controlling  costs  and  it  means 
holding  our  rates  as  low  as  possible 


Right  iiitiie 


for  as  long  as  possible. 

The  public  may  perceive  the  Postal 
Service  as  just  another  government 
bureaucracy.  But  our  self-perception 

—  from  the  rank  and  file  on  up  —  is 
very  different.  It  has  to  be. 

You  know,  I  really  have  a  very  sim¬ 
ple  message  and  it  is  this:  Moderate 
third-class  rates  are  not  the  result  of 
some  sinister  manipulation  of  the 
postal  rate  structure.  They  are  not  a 
bureaucratic  injustice  to  be  corrected 
by  smart  lawyers. 

On  the  contrary.  Third-class  rates 

—  all  rates  —  reflect  the  full,  actual 
cost  to  the  Postal  Service  of  handling 
and  delivery. 

We  have  done  a  yeoman’s  job  of 
cutting  and  controlling  our  operating 
costs  and,  as  a  consequence,  we  are 
able  to  offer  rates  that  are  highly 
attractive  to  citizens  and  business 
alike. 

What’s  more,  we  intend  to  keep  it 
that  way. 

In  the  last  analysis,  the  “threat” 
newspapers  perceive  in  third-class 
mailers  has  two  bases. 

One:  The  moderate  price  of  mail¬ 
ing. 

And  two:  The  fact  that  third-class 
advertising  mailers  have  created  one 
heck  of  an  attractive  product. 

The  newspaper  industry  is  not 
going  to  eliminate  these  so-called 
threats  by  way  of  the  rate-setting 
process.  To  the  contrary.  The  rivalry 
between  newspaper  and  mail 
advertisers  will  be  played  out  in  a  very 
different  arena  —  the  arena  of  the 
competitive  marketplace.  And  that’s 
exactly  as  it  ought  to  be. 
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Reuters  readies  new  computer  system 

Increased  storage  capacity  will  result  in  better  client-service 


By  Lloyd  Carver 

Reuters,  the  international  press 
service  that  was  launched  in  185 1  with 
the  flight  of  carrier  pigeons  across 
Prussia,  is  pioneering  a  high-quality 
computer  system  this  summer. 

Desmond  Maberley,  editor  and 
deputy  manager  of  Reuters-North 
America,  sees  “flexibility  and  speed” 
as  spinoffs  of  the  new  system  in  New 
York. 

System  Integrators,  Inc.,  of  Sac¬ 
ramento,  Calif,  has  been  working 
with  Reuters  for  the  past  15  months  to 
meet  terms  of  a  $3.6  million  pact. 

A  shortcoming  of  the  old  system 
has  been  low  storage  capacity  that  has 
resulted  in  the  transmission  of  short 
takes  —  only  250  words  at  a  time. 


“We’ll  be  able  to  deliver  longer 
takes,  like  our  competition,”  said 
Maberley. 

The  new  system  uses  about  100 
Coyote  VDTs  and  software. 

“What  has  been  happening  is  that 
(wire  editors)  have  to  rummage 
around  for  the  second  take,”  since  it 
has  often  moved  out  of  sequence  in 
the  current  system  which  Reuters 
developed  in  December  1973. 

“We  were  hamstrung  by  our  old 
system,”  he  said. 

David  S.  Mitchell,  editorial  tech¬ 
nical  manager  of  Reuters-North 
America,  explained  other  features.: 

•Storage  capacity  is  1,200  mega¬ 
bytes. 

•  There  are  six  Tandem  non-stop  II 
central  processors.  The  sixth  was 


added  after  five  were  announced  in 
the  1983  contract.  The  processor  is 
the  heart  of  the  unit,  and  the  addition 
of  a  sixth  unit  permits  more  work  per 
second  to  be  handled. 

•  A  dictionary  has  been  pro¬ 
grammed  in  to  double-check  report¬ 
ers’  spelling. 

•  Type  is  green,  legible  and  restful 
to  the  eyes. 

•  There  is  a  vertically  split  screen. 

The  new  system  will  assist  Reuters 

operations  in  New  York,  Chicago, 
Washington  and  10  other  North 
American  news  centers. 

Maberley  observed  that  the  goal  of 
the  new  system  is  not  to  transmit 
more  stories  but  “to  help  journalists 
impose  discipline”  on  what  they 
already  have. 


Wall  Street  Journal  completes  conversion  to  offset 


Dow  Jones  &  Co.  converted  to  a 
full  offset  operation  for  the  Wall 
Street  Journal's  national  edition  July 
1. 

The  final  plant  to  convert  was  in 
Palo  Alto,  (ialif.,  where  a  DiLitho 
process  was  being  used.  That  tech¬ 
nique  is  a  direct  plate  to  sheet  method. 

In  all,  140,000  editions  of  the  Jour¬ 
nal’s  national  edition  are  printed  on 
each  business  day  from  the  Northern 
California  plant. 


A  reading  of  a  June  29  edition  and  a 
July  2  edition  shows  these  changes: 

•  Little  setoff  in  the  new  edition. 
Setoff  is  a  printing  trade  term  which 
applies  to  the  improper  transfer  of  ink 
between  facing  pages.  To  the  reader, 
that  means  blurred  columns  and  a 
muddy  page.  Walter  Phillips,  produc¬ 
tion  manager  of  the  Palo  Alto  plant, 
confirmed  that  setoff  had  been  re¬ 
duced. 

•  A  light,  clean  look  in  the  July  2 
edition.  The  inking,  though  still  oil- 


based,  is  not  as  heavy  as  in  DiLitho. 

•  Cleaner  financial  tables,  also  part 
of  the  new  look  in  California.  The  ink¬ 
ing  process  was  uneven  in  the  June  29 
edition. 

The  first  offset  edition  of  the  Jour¬ 
nal  was  printed  in  1967  in  Highland, 
III.,  on  two  single-width  Goss  pre¬ 
sses. 

Dow  Jones  publishes  2.1  million 
copies  of  the  Journal  on  Goss  and 
THS  offset  presses. 


Waterloo  (Iowa)  Courier  converts  to  offset  press  operation 


Publishers  Equipment  Corporation 
and  Howard  Publications  have 
announced  the  signing  of  a  contract 
which  will  provide  a  Publishers 
Equipment  offset  press  for  the  Water¬ 
loo  (Iowa)  Courier. 

The  five  unit  offset  press,  to  be 
operational  early  in  1985,  will  consist 
of  three  Spectrum  converted  units 
and  two  Eagle  three  color  units.  The 
reels,  tensions  and  pasters  will  be 
upgraded  and  the  folder  will  be  mod¬ 


ified. 

All  units  of  the  redesigned  blanket- 
to-blanket  offset  press  will  be 
equipped  with  Publishers  Equipment 
aisle  mounted  spiral  brush  dampener. 
This  dampener  has  also  been  installed 
in  all  72  units  at  the  New  York  Times’ 
Manhattan  printing  plant. 

Publishers  Equipment’s  digital 
control  pump  and  rail  ink  feed  system 
will  be  installed  on  each  printing  unit. 
The  inking  system  permits  pre-setting 


of  ink  on  the  entire  press. 

The  main  inking  cylinders  will  be 
provided  with  a  coating  of  ebonite 
rather  than  copper. 

The  existing  printing  press  units 
that  are  to  be  converted  will  have 
essentially  all  new  components  inside 
the  original  side  frames  creating  a  true 
blanket-to-blanket  offset  unit  and  will 
provide  the  Courier  with  the  added 
savings  by  making  use  of  the  present 
substructure  and  superstructure. 


Hartford  Courant  buys  two  new  offset  presses 


The  Hartford  (Conn.)  Courant 
launched  its  single  biggest  capital 
project  ever,  as  Michael  J.  Davies, 
chairman  and  editor  of  the  news¬ 
paper,  signed  a  contract  for  two  new 
offset  presses,  which  are  part  of  the 
paper’s  $26  million  production 
expansion  program. 


The  new  Goss  Metros  will  expand 
the  Courant’s  printing  capabilities. 
The  new  presses,  the  upgrading  of 
color  capacity  on  two  existing  Goss 
Metros  and  the  elimination  of  a  con¬ 
verted  letterpress  will  enable  the 
Courant  to  reach  a  higher  level  of 
print  quality  and  to  achieve  printing 


consistency  in  all  its  editions,  Davies 
said. 

Construction  on  two  new  additions 
to  the  paper’s  Broad  Street 
headquarters  will  begin  this  summer. 
The  new  presses  will  be  housed  in  a 
15,000  square  foot  addition  to  the 
existing  press  room. 
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Timberlands  dispute  settled 

Maine*s  governor  praises  Guy  Gannett  environmental  reporter 
for  spurring  the  action  to  determine  who  has  land^use  rights 

By  Roy  Whitcomb 


Maine’s  Governor  Joseph  E.  Bren¬ 
nan  has  praised  the  Guy  Gannett 
newspapers  and  Bob  Cummings, 
their  environmental  reporter,  who 
“rallied  the  general  public  to  the 
cause  and  spurred  state  government 
to  actions”  that  led  to  the  settlement 
of  a  multimillion  dollar  public  lots  dis¬ 
pute  between  the  state  and  private 
landowners. 

At  stake  was  control  of  more  than 
400,000  acres  of  public  reserve  lands 
in  Maine  unorganized  territories.  For 
more  than  100  years  these  lands  had 
been  considered  the  property  of  tim¬ 
ber  and  paper  companies  who  had 
been  sold  “cutting  rights.” 

In  a  letter  to  the  Portland  (Me.) 
Press  Herald  the  Governor  singled 
Cummings  out  and  added  “it  was  the 
series  of  stories  written  by  Cummings 
that  finally  won  the  day  in  our  courts 
and  at  the  negotiating  table.” 

When  Cummings  wrote  his  first 
stories  about  the  lots  12  years  ago,  the 
state  had  undisputed  ownership  of 
68,000  acres  scattered  throughout 
Maine  in  its  wildest  and  most  remote 
regions. 

His  articles  pointed  out  the  history 
of  how  Maine  lost  control  of  320,000 
acres  of  public  lots  (so-called  because 
they  were  established  by  con¬ 
stitutional  law  when  Maine  became  a 
state  in  1820)  and  aroused  the  concern 
of  state  officials  and  lawmakers. 

A  study  of  the  lots’  history  led  to 
legislative  proposals  to  return  the 
land  to  public  domain,  but  after  two 
attempts  to  pass  these  laws  failed  the 
matter  went  to  the  Maine  courts. 

Lee  Schepps,  an  assistant  AG  and  a 
native  of  Texas  where  similar  land 
rights  had  been  challenged  in  court, 
won  the  Maine  case  when  the  court 
ruled  that  cutting  rights  expire  when 
the  growth  is  cut,  and  new  growth  is 
not  part  of  the  grant. 

Thus  the  stage  was  set  for  the  state 
to  proceed  against  timber  and  paper 
companies  who  had  illegally  been 
holding  title  to  the  land  and  cutting 
from  it. 

The  companies  began  swapping 
small  lots  of  state-owned  land  for 
large  lots  they  had  illegally  held  ever 
since. 

This  past  month  Governor  Brennan 


announced  the  last  large  swap  is 
expected  to  take  place  as  soon  as  the 
legislature  ratifies  it  and  the  result  will 
be  another  25,000  acres  of  state  own¬ 
ed,  public  lots  land. 

The  total  of  public  reserved  lots  will 
then  be  more  than  450,000  acres  and 
include  dozens  of  miles  of  high  moun¬ 
tain  ridges,  thousands  of  feet  of  wild 
lake  shores,  scores  of  campsites  for 
canoeists,  hunters,  fishermen  and 
back  packers,  great  stretches  of  the 
Appalachian  Trail,  remote  ponds  and 
wild  bogs,  thousands  of  acres  of  state 
forests  and  at  least  100  miles  of  spec¬ 
tacular  rivers  and  streams. 

A  brochure  published  by  the 
Bureau  of  Public  Lands,  Maine 
Department  of  Conservation, 
describes'the  public  lots: 

“Ranging  in  size  from  3,000  to 
25,000  acres,  they  embrace  the  near- 
wilderness  terrain  of  the  Mahoosuc 


and  Bigelow  Mountain  Ranges  in 
western  Maine,  where  cold  shadows 
of  windswept  granite  push  skyward 
and  then  topple  toward  distant  hori¬ 
zons.” 

“Far  to  the  north,  they  reach  into 
the  Deboullie-Red  River  county, 
where  close-set  mountains,  their 
steep  slopes  harboring  ice  caves 
which  remain  frozen  the  year  ’round, 
form  bastion  walls  around  a  network 
of  remote  glacial  lakes,  deep  and  cold 
—  a  rich  inland  salmon  fishery,  which 
includes  the  blueback  trout,  a  rare 
sub-species  of  Artie  char.” 

“They  also  afford  access  to  the 
storied  Allagash  Wilderness  Water¬ 
way  on  the  shores  of  Telos  Lake  and, 
to  the  southwest,  preserve  the  flavor 
of  Maine’s  early  logging  days  at 
historic  Chesuncook  Village.  And  in 
eastern  Maine,  stretched  beneath  the 
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Timberland  dispute 
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flight  of  eagles,  they  encompass 
numerous  warm-water  lakes  stamped 
with  intricate  chains  of  islands,  where 
wild  blueberries  creep  to  water's  edge 
and  irregular  shores  recede  into  the 
shadows  of  isolated  coves.” 

As  a  result  of  the  negotiations  con¬ 
ducted  by  the  Governor’s  Task  Force 
on  Public  Lands,  the  state  will  give  up 
73,786  acres  valued  at  $1 1 .7  million  in 
exchange  for  99,260  acres  valued  at 
$16.6  million.  Many  of  the  new  par¬ 
cels  will  be  consolidated  with  existing 
acreage  owned  by  the  state.  The  state 
netted  an  additional  5.67  miles  of 
shorefront  in  the  deal. 


Last  October,  state  officials 
announced  land  swaps  with  the  Ping- 
ree  Heirs  netting  the  state  more  than 
27,000  acres,  valued  at  $6.1  million, 
including  35  miles  of  shorefront  on 
prime  recreational  lakes. 

This  second  round  of  agreements 
involved  Baskahegan  Lands  Co., 
Coburn  Lands  Trust,  Georgia-Pacific 
Corp.,  Great  Northern  Nekoosa, 
International  Paper  Co.,  Prentiss  & 
Carlisle  Inc.  and  International  Paper 
Co. 

The  largest  transactions  are  with 
GNN  and  Prentiss  &  Carlisle 
involving  38,225  acres  valued  at  $6.6 
million  from  the  former  and  33,084 
acres  valued  at  $3.3  million  from  the 
latter. 

The  newly  consolidated  Public  Re¬ 
serve  Lands,  estimated  to  be  worth 


Your  mailroom 
operations 
should  be 
prime  tools 
for  building 
circulation 
and  advertising 
revenues. 


CENTER 


With  Ferag 
flexibility 
they  will  be. 
Result:  more 
profit  with 
less  investment. 
Let  us 

show  you  how. 


PROFIT  GENE)iATI»l8  MAILROOM  SYSTEMS ^  uK mp mDm^Wrnmm  ■ 

FERAG  IMC.  ■  " 

KEYSTONE  INDUSTRIAL  PARK.  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007  •  215/788-0892 


about  $60  million,  will  now  be  avail¬ 
able  for  timber  production,  wildlife 
habitat  and  recreation. 

In  announcing  the  latest  transfer 
proposal  Governor  Brennan  com¬ 
mended  the  private  landowners  who 
worked  “energetically  and  responsi¬ 
bly”  with  state  officials  to  right  the 
wrongs  of  a  century  and  “produce  a 
legacy  for  the  people  of  this  state.” 


Editorial  writer 

(Continued  from  page  10) 


prisoner,  given  that  not  every  pris¬ 
oner  is  getting  calls  from  Washington 
and  the  networks,”  he  said. 

“But  it’s  still  jail  —  and  it  ain’t 
nice,”  added  Hargraves,  who  is  mar¬ 
ried  and  the  father  of  a  4'/2  year-old 
son. 

Hargraves  praised  Globe- 
Democrat  pubisher  Jeffrey  Gluck  for 
his  support  before  and  during  the  jail 
stay. 

“Jeff  Gluck  has  been  accused  of 
lacking  total  editorial  commitment, 
but  I’ll  tell  you,  for  a  guy  who  sup¬ 
posedly  lacks  editorial  commitment, 
he  made  it  very  clear  to  me  not  to  let 
finances  stand  in  my  way.  He  said  he 
would  pay  my  salary  and  if  it  was  a 
matter  of  legal  expenses,  he  would 
take  care  of  it,”  Hargraves  said. 

“When  the  chips  were  down,  he 
was  there  —  and  I’m  not  going  to 
forget  that,”  he  added. 

Hargraves  legal  expenses  are  being 
picked  up  under  an  insurance  policy 
held  by  Capital  Cities  Com¬ 
munications,  the  owner  of  the  40,000- 
circulation  Belleville  News- 
Democrat. 


Correction 

A  June  16  Editor  &  Publisher 
article  about  the  American  News¬ 
paper  Publishers  Association  Produc¬ 
tion  Management  Conference  in 
Atlanta  incorrectly  described  two 
Goss  printing  presses. 

The  Goss  C-150  offset  press  is  not 
designed  to  fit  into  existing  pressroom 
superstructures.  With  printing  speeds 
of  up  to  30,000  impressions-per-hour, 
the  C-150  can  print  spot  and  process 
color  on  both  sides  of  a  web,  and  pro¬ 
duce  heatset  and  non-heatset  pro¬ 
ducts  with  either  vertical  or  horizon¬ 
tal  dryers. 

It  is  Goss’  new  Headliner  Offset 
press  which  has  been  designed  to  fit 
into  a  typical  medium-sized  newspap¬ 
er’s  letterpess,  and  still  retain  most  of 
the  superstructure,  reels-tension- 
pasters,  folder  and  angle  bars. 
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^^With  the  UNIMAN  4/2, 
we  rcaliaEc  a  substantial 
improvement  in  our 
quality  of  printing.” 

Norman  B.  Tomlinson.  Editor  and  Publisher 
The  Daily  Record 

A  new  UNIMAN  4/2  double  width 
offset  press  is  now  "up  and  running” 
at  The  Daily  Record  of  Morristown, 
New  Jersey.  One  of  the  first  news¬ 
papers  in  the  country  to  use  process 
color,  The  Daily  Record  r^uires  high 
print  quality  to  remain  a  leader  in  a 
fiercely  competitive  area.  Publisher 
Norman  Tomlinson  believes  that 
color  is  important  to  the  success  of 
his  paper,  which  has  grown  to  a  cir¬ 
culation  of  60,CXX)  (70,000  Sunday). 
The  UNIMAN  4/2  is  already  contribu¬ 


ting  to  that  success.  As  Mr.  Tomlinson 
remarked,  “It  was  most  gratifying  to 
be  able  to  run  acceptable  process 
color  from  day  one." 

Ink  fountains  and  a  direct  spiral  brush 
dampening  system  enhance  the  color 
capability  of  the  UNIMAN  4/2. 

Production  Manager  Tom  Connolly 
arranged  the  seven  press  units  and 
three  color  decks  so  that  The  Daily 
Record  can  run  process  color  on  the 
outside  pages  and  center  spread. 

UP 

AND 


Most  appreciated  in  the  press  room 
however,  is  the  unique  stepKlown 
access  area  under  the  arch  of  each 
unit  which  provides  five  feet  of  clear¬ 
ance  for  easy  maintenance. 

M.A.N.-Roland,  the  world  s  second 
largest  manufacturer  of  printing 
presses,  makes  the  UNIMAN  2/2  sin¬ 
gle  width  and  UNIMAN  4/2  double 
width  presses  for  growing  news¬ 
papers  that  demand  high  quality  and 
productivity.  As  Mr.  Tomlinson 
pointed  out.  The  UNIMAN  was  the 
only  affordable  product  on  the  market 
that  met  our  strict  requirements." 

For  a  demonstration,  or  a  free 
brochure,  write  to  M.A.N.-Roland, 
Newspaper  Press  Division,  333  Cedar 
Avenue,  Middlesex  NJ  08846;  or  call 
us  at  201-469-6600. 
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Finding  universality  in  one  family’s  life 

Cartoonist  Lynn  Johnston  of  Canada  gets  ideas  from  her  own 
househoid  in  creating  ‘For  Better  or  For  Worse’  strips 


By  David  Astor 

“For  Better  or  For  Worse”  car¬ 
toonist  Lynn  Johnston  and  her  family 
recently  completed  a  move  from 
Manitoba  to  Ontario. 

Lynn  Lake  (her  former  locale)  and 
Corbeil  (her  new  one)  are  similar  in 
terms  of  both  being  small  Canadian 
communities.  Yet  they  are  different  in 
other  ways.  Lynn  Lake  is  a  mining 
town  near  the  Arctic  Circle  while  Cor¬ 
beil  is  a  rural  town  only  12  miles  from 
the  medium-sized  city  of  North  Bay. 
For  Johnston,  this  now  means  driving 
more,  contending  with  heavier  traffic, 
and  shopping  in  supermarkets  once 
again.  And  this  also  means  changes  in 
her  comic — because  “For  Better  or 
For  Worse”  can  be  very  auto¬ 
biographical. 

Not  that  Johnston  uses  the  comic  to 
literally  chronicle  her  life.  The  strip’s 
four-member  Patterson  family  will 
not  necessarily  be  moving  like  the 
four-member  Johnston  family  just 
did.  Elly  Patterson — Johnston’s  alter 
ego  in  “For  Better  or  For  Worse” — is 
a  housewife  and  part-time  librarian, 
not  a  housewife  and  famous  cartoon¬ 
ist.  And  Johnston  makes  up  her  own 
comic  strip  situations  and  dialog.  “1 
can’t  go  around  following  my  family 
hoping  for  interesting  behavior  all  day 
long,”  she  said  with  a  laugh. 

Still,  the  similarities  between  the 
Johnstons  and  Pattersons  are  strik¬ 
ing.  Indeed,  Johnston  took  the  middle 
names  of  her  husband  Rod,  son  Aaron 
and  daughter  Kate  to  create  their  car¬ 
toon  counterparts’  first  names  of 
John,  Michael  and  Elizabeth.  John¬ 
ston  uses  Elly  rather  than  her  real 
middle  name  of  Beverly  as  a  way  of 


'For  Better  or  For  Worse'  cartoonist  Lynn  Johnston. 


remembering  a  deceased  friend. 

Lynn  Johnston  and  Elly  Patterson 
look  somewhat  alike  (although  the  37- 
year-old  cartoonist  said  she  just  got 
her  hair  cut  short  and  has  no  intention 
of  doing  the  same  for  Elly).  Rod  John¬ 
ston  and  John  Patterson  are  both 
dentists  and  both  35.  Aaron  Johnston 
(age  1 1)  and  the  fictional  Michael  Pat¬ 
terson  (age  9)  both  have  younger  sis¬ 
ters — Kate  Johnston  (age  6)  and  Eli¬ 
zabeth  Patterson  (age  3'/:).  And  the 
cartoon  Pattersons  often  act  like  the 
flesh-and-blood  Johnstons. 

The  Pattersons  may  have  the  char¬ 
acteristics  of  one  specific  family,  but 
there  is  obviously  much  that  readers 
and  newspaper  editors  find  universal 


about  them.  “For  Better  or  For 
Worse”  consistently  finishes  high  in 
reader  comics  polls  and  has  been 
picked  up  by  almost  700  papers — 
including  numerous  major  dailies — 
since  entering  syndication  in  1979. 

One  reason  why  people  relate  to  the 
comic,  believes  Johnston,  is  its  real¬ 
ism.  The  Pattersons  sometimes  yell  at 
each  other,  and  the  children  (who 
have  grown  older  in  the  strip  over  the 
years)  don’t  always  say  impossibly 
clever  things.  A  recent  story  line  even 
had  one  of  the  kids  in  the  hospital.  “I 
try  to  make  it  believable,”  said  the 
cartoonist.  “I  show  the  bad  stuff  with 
the  good  stuff.” 

Johnston,  who  receives  about  20 
pieces  of  fan  mail  a  week,  said  people 
frequently  write  her  to  say  that  the 
Pattersons  remind  them  of  their  own 
families.  Fans  of  “For  Better  or  For 
Worse”  are  not  only  young  marrieds, 
however.  Johnston  noted  that  she 
gets  mail  from  grandparents  who  say 
the  Pattersons  remind  them  of  the 
way  their  families  used  to  be  as  well  as 
letters  from  priests  who  say  the  Pat¬ 
tersons  remind  them  of  the  families 
they  counsel!  And  a  lot  of  mail  comes 
from  teen-agers. 
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It  was  long  before  she  was  a  teen¬ 
ager  herself  that  Johnston  started 
drawing.  The  cartoonist  said  family 
lore  has  it  that  her  father  took  her  to  a 
drugstore  when  she  was  about  three 
years  old  and  would  not  buy  her  a 
folding  comb  she  wanted.  Upon 
returning  home,  she  tried  to  explain  to 
her  mother  what  had  occurred,  but 
wasn’t  understood.  So  Johnston  drew 
the  comb — and  her  mother  recog¬ 
nized  it  right  away. 

Johnston  later  attended  the  Van¬ 
couver  School  of  Art  and  went  on  to 
work  in  animation  and  as  a  medical 
illustrator  (“I  drew  great  stomach 
ulcers”).  But  it  wasn’t  until  she  was 
pregnant  with  her  first  child  in  1972 
that  the  seeds  of  her  comic  strip 
career  were  sown.  During  a  visit  to 
her  obstetrician,  Johnston  com¬ 
plained  about  having  to  lie  on  a  cold 
examining  table  with  nothing  to  do 
while  he  went  out  to  “play  golf.”  She 
said  there  should  at  least  be  pictures 
on  the  ceiling  to  look  at.  The  doctor 
then  challenged  her  to  draw  some. 

That’s  exactly  what  Johnston  did, 
coming  back  with  about  15  cartoons 
for  each  examination.  The  drawings 
showed  different  characters’  reac¬ 
tions  to  pregnancy.  After  Aaron  was 
born,  the  doctor  suggested  that  the 
cartoons  be  compiled  in  a  book. 

About  a  year  later,  with  Johnston’s 
first  marriage  already  over,  David, 
We’re  Pregnant  was  published  and 
sold  extremely  well.  Then  came  two 
other  successful  cartoon  com¬ 
pilations — Hi  Mom,  Hi  Dad  (about 
‘‘little  babies”)  and  Do  They  Ever 
Grow  Up?  (about  “toddlers”). 

In  1978,  Johnston’s  third  book 
attracted  the  attention  of  Universal 
Press  Syndicate,  which  asked  her  to 
create  a  comic.  Drawing  on  her  family 
experiences  for  material  (she  had  re¬ 
married  and  was  pregnant  with  her 
second  child  by  then),  Johnston  sub¬ 
mitted  some  strips  —  and  was  soon 
signed  to  a  10-year  contract,  with  an 
option  for  Universal  to  renew  for 
another  decade. 

Johnston  hasn't  stopped  doing 
books,  however.  Several  collections 
of  “For  Better  or  For  Worse”  comics 
have  been  released  the  past  few  years 
by  Andrews,  McMeel  &  Parker — 
Universal’s  publishing  arm.  A  new 
anthology  of  daily  strips  called  Just 
One  More  Hag  is  scheduled  for  re¬ 
lease  next  month,  and  a  volume  of 
Sunday  ones  entitled  Oar  Sunday 
Best  is  slated  to  come  out  in  Septem¬ 
ber. 

AM&P  will  also  be  releasing  a  1985 
“For  Better  or  For  Worse”  calendar, 
as  will  American  r greetings.  The  latter 
company  is  also  developing  greeting 
cards  and  posters  based  on  the  comic. 

And  there  are  two  “For  Better  or 


For  Worse”  animated  tv  specials  in 
the  works.  The  first  one  might  air  this 
Christmas  season.  Johnston  said  she 
wants  the  programs  to  be  produced  in 
Canada  because  it  is  cheaper  than 
doing  them  in  Los  Angeles,  because 
she  is  Canadian,  and  because  she 
doesn’t  want  to  leave  her  husband  and 
children  more  than  she  has  to.  “My 
family  is  the  most  important  thing  in 
my  life,”  declared  Johnston. 

The  cartoonist  is  with  her  family  a 
lot,  because  she  does  “For  Better  or 
For  Worse”  at  home — usually  work¬ 
ing  in  the  morning.  Johnston  original¬ 
ly  created  the  comic’s  dialog  and  pic¬ 
tures  at  the  same  time,  but  found  she 
was  having  difficulty  with  this 


method.  So,  acting  on  the  advice  of 
fellow  Universal-distributed  cartoon¬ 
ist  Cathy  Guisewite  of  “Cathy,” 
Johnston  began  doing  the  writing  first 
and  the  drawing  later. 

Johnston  said  she  believes  “For 
Better  or  For  Worse”  has  improved 
greatly  since  it  was  accepted  for  syn¬ 
dication.  “When  I  look  at  my  first 
strips,”  she  declared,  “I  can’t  believe 
they  signed  me!” 

But  the  cartoonist  said  she  is  still 
not  totally  satisfied  with  her  comic 
strip  work — and  doesn’t  feel  it  would 
necessarily  be  good  if  she  was,  “I’m 
still  insecure,’’  stated  Johnston. 
“And  as  long  as  I’m  insecure.  I'll 
keep  on  improving.” 


Mystery  strip  to  debut  next  month 


A  new  mystery  comic  primarily 
aimed  at  young  readers  may  appear  in 
as  many  as  200  papers  when  it  debuts 
August  5,  according  to  News  America 
Syndicate  vice  president/editorial 
development  Lewis  Little. 

Charter  clients  for  “Can  You  Solve 
the  Mystery?”  include  the  Baltimore 
Morning  Sun,  Detroit  Free  Press, 
San  Francisco  Examiner,  Chicago 
Sun-Times,  Houston  Chronicle  and 
Miami  Herald. 


The  new  cartoon  feature  was  con¬ 
ceived  by  Meadowbrook  Press  presi¬ 
dent  Bruce  Lansky,  whose  company 
publishes  the  paperback  book  series 
on  which  the  strip  is  based.  Lansky 
hired  Jim  Lawrence  and  Fran  Matera 
to  do  the  comic. 

In  the  (books  and)  strip,  sixth- 
grader  Christopher  “Hawkeye”  Col¬ 
lins  solves  various  mysteries  in  Lake- 
wood  Hills  with  the  help  of  his  sketch- 
(Continued  on  page  38) 
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(Continued  from  page  37) 
ing  ability.  His  partner  is  fellow  sixth- 
grader  Amy  Adams,  a  math  whiz  and 
track  team  star.  The  ages,  personalit¬ 
ies,  and  appearances  of  the  two  young 
sleuths — who  often  work  with  police 
Sergeant  Treadwell  —  were 
determined  after  extensive  surveys  of 
children. 

Daily  strips  are  in  continuity  form, 
with  the  mystery  building  from  Mon¬ 
day  through  Friday.  The  Saturday 
comic  features  the  solution  in  reverse 
type.  The  Sunday  strip  includes  a 
mystery  and  solution  (again  in  reverse 
type)  in  one  installment.  The  idea  is 
for  readers  to  use  various  clues — as 
Hawkeye  and  Amy  do — to  solve  the 
mystery.  Readers  can  then  check  the 
printed  solution  via  a  mirror. 

“Our  salespeople  have  shown  the 
strip  to  a  number  of  educators,  who 
tell  us  they  feel  it  may  be  very  valu¬ 
able  in  developing  a  child's  reading 
comprehension  skills,”  said  Little. 
“Many  editors  tell  us  they  are  going  to 
promote  the  strip  heavily  through 
newspaper-in-the-classroom  and  sim¬ 
ilar  programs.” 

“Can  You  Solve  the  Mystery?” 
writer  Lawrence  formerly  did  “Fri¬ 
day  Foster,”  one  of  the  first  comics  to 
prominently  feature  a  black  char¬ 
acter.  He  attended  the  U.S.  Naval 
Academy,  and  received  a  B.A.  in  art 
education  from  Wayne  State  Univer¬ 
sity  and  a  B.S.  in  mechanical 
engineering  from  the  Detroit  Institute 
of  Technology. 

Lawrence  went  on  to  free-lance 


New  outdoor  feature 

“WoodsWise,”  an  outdoors  fea¬ 
ture  by  Jim  Woods,  is  being 
introduced  by  City  News  Service. 

Woods  is  a  native  Kentuckian  now 
living  on  a  wilderness  mountainside  in 
Arizona.  He  has  hunted  in  various 
parts  of  the  U.S.  as  well  as  in  Canada, 
Central  America  and  Africa.  He  is 
currently  senior  field  editor  with 
Guns  magazine,  and  formerly  served 
as  an  editorial  staffer  at  Hunting 
magazine.  Woods  worked  in  aero¬ 
space  engineering  for  15  years  prior  to 
getting  into  outdoors  writing. 

City  News  Service  is  based  at  149 
Ravenwood,  Dickson,  Tenn.  37055. 

Computer  news  bits 

“The  Business  Computer”  col¬ 
umnists  Franklynn  Peterson  and  Judi 
K-Turkel  report  that  they  are  filming  a 
weekly  tv  series,  pegged  for  evening 
news  shows,  which  may  enter  syndi¬ 


A  Sunday  Can  You 


magazine  articles  and  script  several 
hundred  radio  dramas  for  network 
shows  such  as  The  Green  Hornet.  He 
broke  into  cartooning  under  the  tutel¬ 
age  of  Allen  Saunders  (“Mary 
Worth”).  His  own  first  strip  credit 
was  “Joe  Palooka,”  which  he  wrote 
for  three  years.  Lawrence  began  the 


cation  this  fall. 

And  the  columnists  (based  at  P/K 
Associates,  3006  Gregory  St.,  Madi¬ 
son,  Wis.  53711)  have  developed  a 
guide  for  newspaper  ad  departments 
entitled  “How  to  Sell  (Tomputer 
Ads.” 

Peterson  and  K-Turkel  recently 
offered  readers  corporate  brochures 
on  computers,  and  over  10,000  wrote 
in  for  them. 

Fenton  is  a  delegate 

The  San  Francisco  Examiner  will 
run  a  special  series  of  “Fenton”  strips 
during  the  Democratic  National  Con¬ 
vention  July  16-19.  The  idea  was 
prompted  by  the  comic’s  current 
story  line  featuring  senior  citizen  Fen¬ 
ton  as  a  convention  delegate. 

David  Wiley  Miller  will  create  two 
different  sets  of  comics  a  day — one 
for  the  regular  Examiner  and  another 
for  a  late  wrap-up  edition  printed 
especially  for  convention  delegates. 


The  News  America  Syndicate- 
distributed  strips  will  focus  on  the 
convention  from  Fenton’s  viewpoint. 

Fenton’s  involvement  with  politics 
will  continue  into  August,  when  the 
character  will  head  up  his  own 
special-interest  group  called  Be  Al¬ 
ways  Courteous  and  Kind  to  Old 
Folks.  BACKOF’s  (and  Miller’s)  goal 
is  for  all  those  over  65  to  be  free  from 
taxation.  Miller  has  designed  the 
story  line  so  that  the  last  day’s  com¬ 
ic — containing  a  request  for  the  tax 
legislation — can  be  clipped  and  sent 
to  House  Speaker  Tip  O’Neill. 

Kite’s  column  award 

Pat  Kite,  whose  “On  Your  Own” 
column  appears  in  the  Fremont 
(Calif.)  Argus  and  other  papers,  was 
recently  awarded  a  second  place- 
general  interest  division  prize  in  the 
annual  competition  sponsored  by  the 
National  Society  of  Newspaper  Col¬ 
umnists.  Kite  (based  at  5318  Stirling 
Ct.,  Newark,  Calif.  94560)  writes 
about  single  parenting. 
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S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

COMPUTERS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

COMPUTER  Q&A:  Proven  column  focus¬ 
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BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ESTABLISHED  15-year-old  Zone  3  sub¬ 
urban  weekly  in  booming  area  seeks 
working  investor/partner  to  serve  as 
general  manager.  Must  be  strong  in  busi¬ 
ness,  finance,  sales  management.  Box 
7773,  Editor  &  Publisher. 

Brokers«Consultants*Appraisers 

James  A.  Martin  Associates 

Call  Day  or  Night:  (614)  889-9747 

PO  Box  798,  Columbus  OH  43017 

ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  ‘Appraisers 

PO  Box  212,  Galva,  IL  61434 

Phone  (309)  932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

PUBLISHER  NEEDS  top-flight  depart¬ 
ment  heads  to  invest  for  capital  gains 
and  key  positions  on  small  daily  or  large 
weekly  with  near  term  daily  ^tential. 
Box  7581,  Editor  &  Publisher. 

NEWTVMAGAZINE  concept  seeks  limit¬ 
ed  partner  investors.  Sapphire,  2674  E. 
Mam  St.  #C-107,  Ventura,  CA  93003. 

KREHBIEL-BOLITHO.  INC 
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Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

IF  YOU  are  considering  starting  or  ex¬ 
panding  a  shopper  or  specialty  tabloid 
within  150  miles  of  Columbus,  Ohio,  or 
Detroit,  and  need  financial  support, 
we'd  like  to  meet  with  you.  Write  Box 
7757,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)626-6440 

JAMES  W.  HALL.  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1  ]  4  Wickersham  Dr,  Savannah  GA 
3141 1;  (912)  598-0931,  day  or  night. 

NEWSPAPER  BROKERS 

NEWSPAPER  CONSULTANTS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

NO  DIRECT  COST-Publisher,  35  years, 
sales  oriented,  all  phases,  training.  Free 
kit.  JJP  Inc.,  Marlboro  NY  12542. 

NEWSPAPERS  FOR  SALE 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100, 00() 
down,  send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

COLORADO  Mountain  Weekly  in  pro¬ 
gressive  energy  town.  At  least  $25,000 
down.  Priced  below  gross.  Illness  forces 
sale.  James  Brodell,  broker,  712  N  7th 
St,  Grand  Junction  CO  81501.  (303) 
242-5035. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

LET'S  TALK.  Call  or  write  and  let  us 
know  what  you're  looking  for.  We  have  a 
number  of  newspapers  and  shoppers  in 
the  sunbelt  with  more  coming  in.  Dick 
Briggs  (912)  236-1596  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  8225, 
Savannah  GA  31412. 

EDWIN  0.  MEYER.  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

MUST  SELL  small  six-day  daily  in 
Southwest.  Good  county  seat  town, 
strong  economy,  growing.  Sales  $500K 
in  1983,  up  6%  first  five  months  1984. 
Box  7776,  Editor  &  Publisher. 

JEPSON  &  ASSOCIATES 

CRIBB  MEDIA  SERVICES 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

PAIDCIRCULATION  weekly  in  suburban 
area  of  north  central  Texas.  1983  gross, 

$7 1 K  net,  $2 1 K.  $  1 5  down,  owner  carry 
note  for  balance  of  $45K.  Associated 
Texas  Newspapers,  Inc,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd,  Austin  TX 
78703,  (512)  476-3950. 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86.  Headland  AL  36345 
(205)  693-2619 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

PROSPEROUS  paid-circulation  commu¬ 
nity  newspaper,  south  Vancouver  Island, 
B.C.  26th  year,  award  winner.  Recrea¬ 
tion  paradise.  Grosses  $135,000  plus. 
Priced  $99,000  Canadian.  Serves 
6,500  population.  112-(604)  749- 
3202  after  4:30  pm  Pacific  time. 


ANNOUNCEMENTS 


93  YEAR  OLD  Oregon  community  week¬ 
ly.  1,800  paid  circulation  with  produc¬ 
tion  assets.  Immediate  takeover.  Terms: 
$30,000— $10,000  down,  balance  5 
years  at  10%  ($425  a  month).  James  A. 
Martin  Associates,  Box  798,  Columbus 
OH  43017.  (614)  889-9747. 


OKLAHOMA— Solid,  profitable,  2,200 
weekly  near  college  town  ready  for  new 
blood.  Grossing  $165,000  with  two  af¬ 
filiated  newspapers.  Priced  at 
$210,000.  Would  like  $40,000  down, 
but  good  local  financing  available.  Con¬ 
tact  Bill  Sheldon,  624  East  Douglas, 
Wichita,  Kansas  67202.  315/263- 
1286. 


NEWSPAPERS  WANTED 


DON’T  JUST  SELL  YOUR  NEWS¬ 
PAPER.  .  .LET  IT  BECOME  PART  OF  A 
PROGRESSIVE  NEWSPAPER 
GROUP.  .  . 

Newspapers  in  our  newspaper  group  are 
usually  stand-alone  publications.  .  .  We 
believe  in  and  practice  local  publishing 
autonomy.  .  .  (Jur  papers  are  not  in  the 
metro  areas.  .  .  We  are  in  the  heartland 
of  community  publishing.  .  .  We  know 
the  inportance  of  good  community  news¬ 
papers  and  win  many,  many  awards  for 
excellence.  .  . 

Write  us,  we  will  be  pleased  to  talk  with 
you  about  your  newspaper  becoming  part 
of  our  most  successful  group.  Write  E&P 
Box  7774. 


ANNOUNCEMENTS 


INDUSTRY  SERVICES 


PUBUCATIONS  FOR  SALE 


ESTABLISHED  15-ycar-old  Zone  3  sub¬ 
urban  weekly  in  booming  area  seeks 
working  investor/partner  to  serve  as 
general  manager.  Must  be  strong  in  busi¬ 
ness,  finance,  sales  management.  Box 
7772,  Editor  &  Publisher. 


START  a  real  estate  or  photo  shopper 
guide.  Complete  computerized  publish¬ 
ing  system  and  low  cost  printing. 

Mr.  Allen  (214)  438-4111 


SHOPPING  GUIDES 


ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


FOR  SALE:  Business  publication.  Sun¬ 
belt.  Profitable.  Box  7766,  Editor  & 
Publisher. 


IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state,  I’ll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 


NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 


TWO  YOUNG  publishers  seek  daily  or 
large  profitable  weekly.  Strong  record  of 
community  involvement  and  substantial 
financing  available.  Brokers  welcome. 
Reply  Box  7779  Priiw  A  Piihli<;h*>r 

PUBLISHER  WITH  heavy  experience  all 
phases  wants  small  weekly  in  fast 
growth  community  in  CA,  AZ,  CO,  Ha¬ 
waii.  Pay  top  $  for  prosperous  computer 
operated  business.  Box  7583,  Editor  & 

I  Publisher. 

I  PUBUCATIONS  AVAILABLE 

DUE  TO  OUR  MISTAKE  IN  OUR  AD 
SCHEDULE,  we  will  sell  "How  to  Pur- 
I  chase  a  Newspaper  and  Succeed"  for 
I  $12.50  (a  savings  of  $10)  to  anyone 
j  placing  an  order  by  Aug.  5.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 


10  WAYS  TO  SELL  MORE  ADS  .  .  . 
BY  SELLING  MORE  RESPONSE! 

Good  ads  come  back  for  more.  Poor  ads 
cancel.  Primer  for  youngsters,  refresher 
for  pros.  10  ways,  $10.  Estil  Cradick, 
95(J  Parkwood  Drive.  Dunedin  FL 
33528.  Phone  813-733-1678. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  208 1 7 . 


INDUSTRY 

SERVICES 

CONSULTANTS 


ITS  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  — $3.15  per  line. 

2  weeks— M.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  lor  box  service.  Add  $3.25  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  avsffat>/e  on  roquost. 

DEADLINE:Every  Tuesday.  2  pm  (EST) 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

IditM'  &  PwblitlMr 

575  Lexington  Av,  NY,  NY  10022,  (212)  752-7050. 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

WEEKLY  NEWSPAPERS 

25  Free  Subscriptions 
Circulation  Climbers  is  offering  25  paid 
subscriptions  to  the  first  10  customers 
who  mention  this  ad. 

Why  go  anywhere  else,  we  do  the  billing, 
the  telemarketing,  we  pay  for  the  per¬ 
sonnel  and  we  pay  for  the  office  space. 
As  a  matter  of  fact  we  send  YOU  your 
weekly  remits. 

Why  go  to  an  imitator  when  you  can  stay 
with  the  originator.  Call  James  M.  Scu- 
tellaro  (61^  938-1416. 


EQUIPMENT 
&  SUPPLIES 


WRITING  CONSULTANT.  Newsroom, 
management  and  teaching  experience. 
Long  or  short  term.  By  mail  or  in  house. 
Write  for  details.  Paul  LaRocque.  2200  - 
Green  Gate  Dr,  Arlington  TX  76012. 


CAMERA  i  DARKROOM 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE  I 
THROUGH  MARKET  RESEARCH  I 

I 

The  first  goal  of  a  market  research  com- 1 
pany  is  to  provide  its  clients  with  | 
accurate  readership  research.  OMNI- ' 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CIRCULATION  SERVICES 
FREE  CIRCULATION 

Weekly  Newspapers 

That’s  right.  Circulation  Climbers  does  it 
ail  for  you.  Billing,  personnel  and  tele¬ 
marketing  provide  at  no  out  of  pocket 
expense  to  you.  Specializing  in  weekly 
newspapers.  Mention  this  ad  and  re¬ 
ceive  25  free  paid  subscriptions  when 
you  become  a  client. 

Believe  it  or  not  we  pay  you  to  increase 
your  circulation.  Call  the  originator 
(617)  938-1416. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  5(X)  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  S^tems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  5(X3  discs.  $95  each; 
add  $  1 5  per  ITC  Track.  Bob  Weber  (216) 
831  0480. 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  wil'  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk,  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54106;  (715)  526- 

6547. _ 

FINANCIAL  MODEL 
Shoppers,  Weeklies,  Dailies 
Analyzes  5-year  performance.  Enter  into 
any  computerize  spreadsheet.  Use  21 
variables  to  estimate  circulation,  PL, 
cash  flow,  advertising,  and  more. 
Instructions  and  template. 

$49.95 

Contact 

S  M  A 
P  0  Box  627 

St.  Petersburg,  FL  33731 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,0(55;  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyorsand  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer.  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (80(5) 
527-1668  or  (214)  357-0196. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


MISCELLANEOUS 


WE  HAVE  the  following  equipment  and 
spare  parts  for  sale  at  our  plant.  No  rea¬ 
sonable  offer  will  be  refused. 

1  Compuscan  Scanner  170  S/N  114. 

1  OCR/100  Scanner  S/N  186. 

2  Linotron  303’s,  S/N  52  Regular 
Machine,  and  S/N  179  with  high  defini¬ 
tion.  Good  for  spare  parts. 

2  Trend  Readers  (Paper  tape  6  and  8 
level). 

2  High  voltage  power  supplies,  1  for  7- 
inch  printout  tube. 

1  Harris  2200  TCU  equipped  to  operate 

3  terminals. 

3  Harris  2200  Terminals. 

1  PDPll/05  CPU. 

1  Digital  extended  32K  of  Memory. 

2  Extel  B400  Series,  30  CPS  Reperfor¬ 
ators. 

Spare  parts  for  Mergenthaler  505C. 

1  Gear  Box  and  Motor  for  Grating. 

1-5  volt  power  supply. 

2  Readers  for  505C  (8  level  tape). 

1  Servomex  for  AC  Voltage  Stabilizer. 
Assortment  of  Combi  Blocks  (English 
Made)  for  logic  on  505C  Boards. 
Contact:  Robert  J.  McCormick,  (717) 
348-9164. 


= 

EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


ERECTOWELD  E-60  Vacuum  Clamp 
Pads,  Arms,  and  Vacuum  pump.  For 
information  Call  (413)  447-7311  Ext. 
195. 


CG  MDT-350,  $3300.  With  communi¬ 
cator  interface,  $3550.  Terminals  are 
reconditioned  with  warrant.  Graphic 
Systems  Exchange  Inc,  (716)  385- 
3027. 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


WE  SELL 

Reconditioiied 

Phototypesetting 

Equipment 

All  equipment  comes  with  a  30 
day  warranty.  Delivery  and 
installation  available. 


1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


COMP  IV  B  HR,  $5250.  COMP  IV  B  LR. 
(model  88),  $3750.  CG  7200 1  Headlin¬ 
er,  14-72  PT.,  16  Strips,  Parts  Kit, 
$2250.  Bob  Weber  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek.  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


j  MERGANTHALER  325  System  boards  i 
I  forsale.  Two  4K1  memory  boards  part#  I 
j  96-5073-01.  Seven  16M  byte  disc 
packs  parts  #  96-6609-01.  One  8K  x 
16  ram  board  part  #  28-2850-Bl.  PC  B 
main  control  board  part  #  18-1901-09. 
Wanted:  16K  ram  memory  board  for  Lin¬ 
otron  202.  Call  Iwanna  Inc.  (704)  255- 
0754. 


EQUIPMENT  &  SUPPLIES  I 

PHOTOTYPESETTING  | 

UNISETTERS— 2  Compugraphic  model  i 
01174501serialnumbersSN1754and  1 
SN1715.  Always  under  service  con-  ! 
tract.  Excellent  condition.  High  range. 
Available  July  15.  Also  Compugraphic 
7200.  Inco  (Graphics  of  New  York,  272 
North  Bedford  Rd,  Mt  Kisco  NY  (914) 
241-8494. 


CG  TYPESETTERS  Execuwriter  II 
$1250,  Comp  I  Jr.  $2150,  Comp  II 
$2150,  Comp  IV  HR  $5750,  CG  ICI 
$1950,  Permakwik  $2250,  RCP  101 
$1250,  30  Day  Warranty.  WSI  216- 
729-2858. 


TYPESETTERS  Preview  505  $3000, 
Unified  Composer  $2500,  MDR 
$1250,  FDR  $1250,  Uniscan  $1250, 
Uniterm  $950,  Unisetter  Spare  Parts 
Kit  $500,  30  Day  Warranty.  WSI  216- 
729-2858. 


1977  PYROFAX  SYSTEM  for  sale, 
^cellent  shape.  Make  an  offer.  Vern 
Brown  (712)  262-6610. 


QUADRITEK  1211  HR,  Dual  Disk,  4 
Fonts,  $7250.  Quadritek  1201,  Dual 
Disk,  $5750.  Quadritek  1210  HR,  4 
Fonts,  $4750.  Bob  Weber  (216)  831- 
0480. 


TRENDSETTER  812  HR,  8"  &  5  Vt" 
Floppy,  $8500.  Trendsetter  88  HR, 
Parts  Kit,  $6250.  MDT  350,  with  For¬ 
mat,  $3000  each.  Bob  Weber  (216) 
831-0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


USED  COMPUGRAPHIC  FONTS;  Comp 
IV,  Editwriter,  Trendsetter,  Unisetter, 
(choose  from  Library  of  over  300  strips) 
$125  add  $20  per  ITC  Track  (1000 
series  K/B  Layout  $100  $15  per  ITC 
Track)  Bob  Weber  (216)  831-0480. 


USED  AM  VARITYPER  DISCS;  Choose 
from  Library  of  over  500  discs.  $95 
each;  add  $15  per  ITCTrack.  Bob  Weber 
(216)  831-0480. 


PRESSES 


CONVERSION  PRESSES 
Offset-Flexo 

1-7  unit  Mark  1  A-82 
1-Double  color  deck 
1-Single  color  deck 
1-Double  3:2  folder-23  9/16  cutoff 
7-Goss  digital  reels,  tensions  and  past¬ 
ers 

EXTRA: 


6-Goss  Mark  II  color  humps  with  ink 
pump  and  rail 

3-Double  3:2  Goss  folders-23  9/16 
cutoff 

1-Double  2:1  Goss  folder-22  V4  cutoff 
Goss  skip  slitter-22  % 

6-Mark  I  add-on  half  decks,  A-80,  22  % 
cutoff 

3-Mark  I  add-on  units  with  automatic 
paster,  23  9/16  cutoff 
1-Mark  I  double  deck,  23  9/16  ; 

1-Mark  I  single  deck,  23  9/16  j 

Angle  bar  sections,  Goss  A-80  and  A-82  ' 
Goss  portable  ink  fountains,  single  and  I 
double  I 

Offered  exclusively  by:  ! 

I 

INLAND  NEWSPAPER  1 

MACHINERY  CORP  i 

105th  &  Santa  Fe  Dr,  PO  Box  15999  j 
Lenexa  KS  66215  ‘ 

(913)  492-9050  i 

Telex  4-2362  ! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units,  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  V2  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 
SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8,  6,  3  units. 

845  add  on  units. 

V  25,  8  units,  1982. 

V  15D,  8  units,  1983. 

JF  25  folder,  50  horsepower. 

HOE  lithomatic  double  width,  5  Vi  units 
SOLNA  color  king,  4  units,  1982. 

News  King,  6  units,  1971. 
Distributor,  8  units,  1977-81. 

CARY  FP  4540  splicers  pair. 

MEG  D-500  splicers,  5. 

Goss  Urbanite  3-arm  splicers,  8. 

Muller  288  stacker. 

Muller  227  inserters  with  231  stackers. 

One  Corporation/Atlanta  GA 

(404)  458-9351 

telex  700563 


Grease  lubricated  Community  add-ons 
4  unit  1100  series  Suburban 
10  unit/2  folder  900/1100  series  Sub¬ 
urban 

Suburban  add-on  units  and  folders 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
8  unit/2  folder  Urbanite  1968/74 
Urbanite  add-on  units — 1962 
Urbanite  1/4  folders 
Urbanite  folder— 1964 
JF  12  Harris  folder  with  double  paral¬ 
lel— 1972 

V15A  add-on  units  1976/78 
2  unit  News  King  with  KJ4 — recon’d 
4  unit  News  King  with  KJ6  1968/71 
4  unit  News  King  1973/76 
News  King  and  Daily  King  add-on  units 
KJ4  and  KJ6  folders 
4  unit  Color  King— 1963 
108  Baldwin  Count-O-Veyors 
104  Baldwin  Count-O-Vwors 
Muller-Martini  inserters  2  into  1 
McCain  stitcher/trimmer 
Horizontal  cameras,  Chemco,  Brown  & 
Robertson 

Platemaking  equipment 
Various  sheetfed  presses  &  equipment 
See  us  at  ANPA-Atlanta  Booth  No.  104 
Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

P.O.  Box  15999 

Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362 


HEATSET  PRESSES 
8  unit/2  folder  Cottrell  845,  mfg  1973/ 
74,  complete  with  pasters,  infeeds, 
dryer,  chills,  imprinter,  stacker,  rib¬ 
bon  deck,  and  much  more. 

6  unit  Cottrell  845,  mfg  1970,  fully 
equipped  with  pasters,  infeeds,  dryer, 
chills,  etc. 

5  unit  Hantscho  Mark  IV,  22%”  x  38", 
mfg.  1973,  with  Butler  pasters,  Mar¬ 
tin  infeeds,  dryer,  chills,  combo  fold¬ 
er,  plow  stations,  rotary  cutter,  etc. 
All  presses  can  be  seen  in  operation  and 
are  all  in  very  good  mechanical  condi¬ 
tion.  First  press  sold  will  be  released  in 
July,  1984. 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

P.O.  Box  15999 

Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362 


EDITOR  &  PUBLISHER  for  July  14.  1984 


42 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ADMINISTRATIVE 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  ‘4  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VI 5A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


SIX  UNITS  News  King  press  with  KJ8 
folder,  1977.  Four  stacked  units.  Good 
condition.  Can  be  seen  running.  206- 
387-0097. 


WE  HAVE  the  following  equipment  and 
spare  parts  for  sale  at  our  plant.  No  rea¬ 
sonable  offer  will  be  refused. 

1  Compuscan  Scanner  170  S/N  114. 

1  OCR/100  Scanner  S/N  186. 

2  Linotron  303s,  S/N  52  Regular  Ma¬ 
chine,  and  S/N  179  wigh  high  defini¬ 
tion.  Good  for  spare  parts. 

2  Trend  Readers  (Paper  tape  6  and  8 
level). 

2  High  voltage  power  supplies.  1  for  7- 1 

inch  tube  and  1  for  the  1-inch  print¬ 
out  tube.  I 

1  Harris  2200  TCU  equipped  to  oper- 1 
ate  3  terminals. 

3  Harris  2200  Terminals.  i 

1  PDPl  1/05  CPU  I 

1  Digital  extended  32K  of  Memory.  | 

2  Extel  8400  Series,  30  CPS  Reperfor¬ 
ators.  ! 

Spare  parts  for  Mergenthaler  505C.  | 

1  Gear  Box  and  Motor  for  Grating.  j 

1  5  volt  power  supply  ' 

2  Readers  for  505C  (8  level  tape). 

1  Servomex  for  AC  Voltage  Stabilizer. 
Assortment  of  Combi  Blocks  (English  j 
Made)  for  logic  on  505C  Boards.  | 

Contact:  Robert  J.  McCormack.  717-1 
348-9164. 


2  UNIT,  oil  bath  32,000  per  hr.  heavy 
duty  folder  22%,  $30,000.  Call  Bill  Sit- 
ton  916-372-0910. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  (^11  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


URBANITE,  8  units,  22%",  1965 
Urbanite,  10  units,  239/16",  2  3/C 
units,  1976 

Suburban,  14units,  1000-1 100  series, 

4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22%" 

Goss,  Mark  I,  2116",  4  units  ! 

BELL-CAMP  INC 
465  Boulevard  I 

PO  Box  97  ! 

Elmwood  Park  NJ  07407  j 

(201)  796-8442  Telex  130326  1 

WE  HAVE  IN  STORAGE:  Spare  parts  for  j 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press.  ' 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
0atsun4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PRESSROOM 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


QUARTER  FOLDER.  Must  be  a  HV  or 
Series  1000  for  Goss  Urbanite  Press. 
Contact  Phil  Boretto  (415)  783-6111. 


Phototypesetters 
of  all  shapes 
and  sizes! 

Front-end  Equipment 
Terminals  Typesetters 
Filmstrips  Type-disks 


1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


HELP 

WANTED 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER 
The  Rocky  Mountain  News,  Denver  Col¬ 
orado's  largest  newspaper,  is  seeking  an 
individual  to  manage  its  accounting 
functions  which  include  advertising /V/R, 
payroll,  A/P,  general  ledger  and  circula¬ 
tion  accouting.  Duties  involve  direction 
of  supervisors  and  managegment  of  staff 
of  approximately  35.  Candidate  should 
have  a  BS/BA  degree  with  major  in 
accounting,  at  least  5  years  supervision 
experience  and  be  well  versed  in  data 
processing  based  accounting  applica¬ 
tions.  CPA  or  advanced  business  degree 
helpful.  Send  resume,  salary  history  and 
requirements  to  Rocky  Mountain  News, 

I  Personnel  Department,  PO  Box  719, 

I  Denver  CO  80201.  EEO  M/F. 

!  ACCOUNTING  MANAGER-Zone  6 
I  For  over  130,000  Daily  and  160,000 
I  Sunday,  well  established  newspaper. 

I  Responsible  for  accounting  department 
I  operations  and  assisting  Controller  with 
I  preparation  and  analysis  of  budgets, 

I  financial  statements,  cost  reporting,  and 
I  tax  reports.  Send  resume  including  sal- 
i  ary  history  and  requirements  in  confi- 
!  dence  to:  Box  7780,  Editor  &  Publisher. 


9'll  pay  cash  on  the  spot! 


GOSS  2  position  3  high  left-handed  i 
Urbanite  roll  stand  with  hoist.  Price  | 
$15,000.  Call  (415)  348-4357. 


VENDING  MACHINES 


STACK  or  "Piggyback"  vendors,  like  new 
condition.  Good  for  combo  additions. 
$290  each.  Will  sell  tops  separately  for 
$125  each.  Immediate  delivery.  Several 
hundred  available.  Write  or  call  Michael 
Evans,  St  Louis  Globe  Democrat,  710 
North  Tucker  Blvd,  St  Louis  MO  63101. 
(314)  342-1290. 


GENERAL  MANAGER-you  can  be  in 
charge  of  a  fast  growing  weekly  and 
shopper  paper  with  23,000  circulation. 
Must  have  strengths  in  Advertising, 
Circulation  and  Production.  Some  writ¬ 
ing  experience  necessary.  Would  prefer 
man  and  wife  team. 

Send  detailed  letter  and  resume  to: 

The  Farmington  Press-Advertiser 
c/o  Robert  Firebaugh 
119  East  Columbia 
Farmington  MO  63640 
(314)  756-8927 
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CONTROLLER  for  multiple  group — 
weeklies/shoppers/monthlies.  Respons¬ 
ible  for  financial  planning  and  control 
from  billing  and  purchasing  through 
budgets,  financial  reports  and  analysis. 
PubTication  accounting  experience  a 
must.  Growth  oriented  organization  in 
I  excellent  locale.  Oakland  Community 
I  Newspapers,  Box  232,  Union  Lake  Ml 
I  48085. 


PUBLISHER  NEEDS  top-flight  depart¬ 
ment  heads  to  invest  for  capital  rains 
and  key  positions  on  small  daily  orTaige 
weekly  with  near  term  daily  potential. 
Box  7582,  Editor  &  Publisher. 


JOURNALISM — Ph.D.  with  three  years 
!  professional  experience  preferred  to 
I  teach  journalism  and  society,  journal¬ 
ism  history  and  writing  courses  in  an 
ACEJMC  accredited  department.  Sig- 
!  nificant  professional  experience  may  be 
I  substituted  for  the  earned  doctorate. 
'  Rank  and  salary  dependent  upon  quali- 
;  fications  and  experience.  Send  letter  of 
I  application,  transcripts,  and  three  let- 
j  ters  of  reference  by  July  15,  1984  to 
I  Office  of  Academic  Affairs,  Journalism 
i  Search,  Western  Kentucky  University, 
I  Bowling  Green,  KY  42101.  An  Affirma- 
I  tive  Action,  Equal  Opportunity  Employer 


!  JOURNALISM  FACULTY,  Assistant  Pro- 
i  fessor/lnstructor  (temporary),  1984-85 
I  academic  year.  Start  August  16.  Teach 
I  in  news-editorial  sequence.  BS  or  BA 
'  with  media  experience  required,  mas- 
'  ters  preferred.  Equal  Opportunity  Em- 
;  ployer.  Write;  Search  Committee.  Jour- 
:  nalism  Department,  University  of  North 
I  Dakota,  Grand  Forks  ND  58202.  July 
j  20,  1984,  postmark  deadline. 

EXECUTIVE  OPPORTUNITY  Classified 
I  Manager  wanted  for  Arizona  daily  news- 
I  paper.  Must  know  telemarketing,  have 
I  display  skills,  sales  management  experi- 
;  ence.  Don  Kramer  Sr.,  Publisher,  usa 
i  Grande  Valley  Newspapers  Inc.,  FO  Box 
:  639,  Casa  Grande  AZ  85222. 


:  PUBLISHER  Of  small  weekly  newspaper 
:  wanted  in  central  North  Carolina.  Imme- 
I  diate  opening.  Can  buy  into  operation. 

Initial  capital  not  'equired.  Send  re- 
I  sume  to  Box  431,  Graham  NC  27253. 

I _ 

I  OPENING  for  Controller  for  locally 
i  owned  and  published  daily,  weeklies, 
{  large  commercial  company.  Strong  ac- 
I  counting,  computer  background  desir¬ 
able.  DEC  TABS-8,  completely  comput¬ 
erized.  Good  staff.  Fast  growing  compa¬ 
ny,  excellent  opportunity.  Send  full  re- 
I  sume.  Donovan  M.  Kramer  Sr.,  Publish- 
i  er,  Casa  Grande  Valley  Newspapers,  PO 
'  Box  639,  Casa  Grande  AZ  85222. 


PROGRESSIVE  Southeastern  corpora- 
!  tion  seeks  general  manager  for  a  weekly 
I  shopping  guide  with  circulation  in  ex- 
I  cess  of  50,000.  Individual  must  be  a 
j  self-starter  with  strong  sales  experience 
in  print  media.  Excellent  compensation 
'  package  available.  Base  salary  $30.0<X) 
!  plus  attractive  bonus  arrangement. 

:  Send  your  resume  and  salary  require- 
'  ments  to  Box  7735,  Editor  &  Publisher. 


:  GENERALMANAGER/PUBLISHER 
i  needed  for  2  small  Michigan  dailies  with 
[  TMC  located  in  nearby  healthy  markets. 

;  A  unique  opportunity  for  a  strong  man- 
I  ager  with  good  knowledge  of  the  news, 

:  sales  and  business  functions.  Send  re- 
I  sume  and  salary  requirements  to  Box 
I  7680,  Editor  &  Publisher. 

I  CO-OP  MANAGER:  The  Las  Vegas  Re- 
'  view- Journal  is  seeking  an  experienced, 
active,  newspaper  co-op  manager  for 
j  Nevada's  largest  newsoaper.  Write:  AD- 
!  VERTISING  DIRECTOR,  LAS  VEGAS  RE- 
!  VIEW-JOURNAL,  PO  BOX  70,  LAS  VE¬ 
GAS  NV  89125-0070.  An  equal  oppor¬ 
tunity  employer. 
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HELP  WANTED 


ADMINISTRATIVE 


AWARD  WINNING  and  well  established 
North  GA  bi-weekly  with  daily  potential 
seeks  publisher  with  advertising  back¬ 
ground.  Be  your  own  boss  and  live  within 
one  hour  of  Atlanta.  Salary,  commis¬ 
sion,  plus  full  benefits.  Send  resume 
and  salary  requested  to  P.O.  Box  7746, 
Editor  &  Publisher. 


ADVERTISING 


OUTSIDE  CLASSIFIED  SALES  The  New 
York  Post,  America’s  fourth  largest  daily 
newspaper,  is  offering  a  unique  opportu¬ 
nity  to  someone  who  is  looking  for  a  ca¬ 
reer  and  not  just  a  job.  Salaiy  $30,000 
yearly  plus  bonus  and  benefit  plan.  Ad¬ 
vertising/marketing  and/or  sales  experi¬ 
ence  necessary.  Send  resume  to  Person¬ 
nel  Dept.,  New  York  Post,  210  South 
St.,  New  York  NY  10002. 


ADVERTISING  SALES  MANAGER 

Pennysaver/shopper,  experience  a 

must.  We  are  a  highly  respected  New 

Jersey  free  distribution  weekly.  Out¬ 

standing  career  opportunity  if  you're  ag¬ 
gressive,  want  to  get  ahead  and  if  you 
know  how  to  sell  the  pennysaver  way. 

Write  in  strict  confidence  to  Sox  7756, 

Editor  &  Publisher. 


AD  DIRECTOR  Suburban  Boston  weekly 
newspaper  group.  Supervise  staff  of  12. 
Send  resume  and  salary  history  to  C.  Pe¬ 
ter  Jorgensen,  Century  Newspapers,  3 
Church  St.,  Winchester  MA  01890. 


ADVERTISING 
SALES  PERSON 

SALARY  $30,000 

NY  Post.  College  preferred.  Advertising, 
marketing  and/or  sales  experience  nec¬ 
essary.  Benefits  plus  bonus.  Send  re¬ 
sume  to  Personnel  Department,  NY 
Post,  210  South  St.,  NYC  NY  10002. 


ADV.  DIR.  ZONE  2,  group  owned  daily 
for  aggressive  idea  person  who  can  sell. 
Top  salary  plus  good  benefits  if  you  have 
the  track  record  and  competitive  experi¬ 
ence  this  spot  requires.  Write  in  strict 
confidence  to  P.O.  Box  7751,  Editor  & 
Publisher. 


ADVERTISING  MANAGER— Manage 
staff  of  6  outside  sales  persons  for  a  new 
weekly  newsprint  mag.  Must  be  a  good 
organizer,  trainer,  and  problem  solver. 
Excellent  opportunity  for  advancement 
within  a  new  division  of  a  large  commu¬ 
nications  company.  Degree  required. 
Reply  to  Lorna  Wycoff— SWIe  Magazine, 
lOOO  W.  Franklin  St,  Richmond  VA 
23220. 


THENUMBERONEnewsp.inBevH.CA, 
The  BH  Courier,  is  seeking  to  expand. 
We  need  two  qualified  advertising  sales 
people  accustomed  to  strong  earnings 
for  the  most  pleasant  surroundings  in 
the  United  States.  Permanent  career  op¬ 
portunity,  profit  sharing,  vacations, 
health  benefits/hospitalization.  We 
need  new  ideas  for  promotion,  new  de¬ 
sign  for  world  famed  merchant  in  Bev  H. 
and  someone  who  can  work  in  close  har¬ 
mony  with  news  and  production  person¬ 
nel.  Salary  guaranteed  w/expenses.  Ex¬ 
cellent  opportunity.  Contact  Mr.  March 
Schwartz  or  Ms.  Beth  Collidge  (213) 

278-1325. _ . 

AD  DIRECTOR  for  award-winning 
16,500  Ohio  daily  newspaper  (plus 
30,000  direct-mailed  weekly  shopper). 
Excellent  career  opportunity  for  a  take- 
charge  person  who  can  handle  a  tough, 
competitive  market.  We  need  an  ad  man/ 
woman  who  can  do  it  all — classified,  co¬ 
op,  sales  management  and  promotion. 
Superior  compensation  and  benefits 
package.  Member  Ingersoll  Publication 
Group.  Send  resume  detailing 
experience  to  David  W.  Schultz,  Pub¬ 
lisher  and  Editor,  The  Evening 
Independent,  Box  809,  Massillon  OH 
44648. 

44 


HELP  WANTED 


ADVERTISING 


ASSISTANT  ADVERTISING  MANAGER 
20,000  circulation  daily  in  Hilo  on  the 
big  island  of  Hawaii.  Five  years  advertis¬ 
ing  experience.  Supervise  staff  of  11. 
Excellent  compensation,  commission, 
auto  allowance.  Resume  to  R.  Withing- 
ton,  Hawaii  Tribune-Herald,  PO  Box 
767,  Hilo  HW  96721.  No  phone  calls. 


ADVERTISING  DIRECTOR 
Mid-size  daily,  zone  9-Bay  area.  We  are 
looking  for  an  individual  with  outstand¬ 
ing  leadership,  motivation  &  team  build¬ 
ing  skills.  Proven  managerial  record  and 
strong  in  marketing.  Fast  growth  com¬ 
petitive  market.  Excellent  salary  & 
benefits.  Send  resume&salaryhistoryto 
Box  7722,  Editor  &  Publisher. 


ASSISTANT  advertising  manager 

wanted  for  20,000  plus  Connecticut 

daily  ingrowth  market.  Strong  sales  abil¬ 

ity  required.  Management  experience 
preferred.  Competitive  salary,  bonusand 

fringes.  Resume  in  confidence  to  Sam 

Tierney,  The  Middletown  Press,  2  Main 

St,  Middletown  CT  06457. 


CLASSIFIED  AD  MANAGER— Take 
charge  person,  heavy  on  phone  sales  and 
management  expertise,  wanted  by  news 
and  entertainment  weekly.  You  couldn't 
ask  for  a  better  place  to  build  a 
department,  a  sunny  locale  by  the 
ocean,  or  find  a  better  weekly,  with  good 
salaiy,  benefits  and  a  commitment  to 
quality.  Send  resume  to  Jay  Shore,  GT, 
Box  1139,  Santa  Cruz,  (iA  95061. 


OUR  SMALL  GROUP  of  community 
newspapers  is  seeking  enthusiastic  self 
starters  as  candidates  for  advertising 
sales  and  management  opportunities. 
Recent  grads  encouraged  to  apply,  i 
Please  send  resume  with  salary  history  I 
to  Marketing  Director,  INI/Florida,  207  j 
West  Oak,  Arcadia  FL  33821. 


RETAIL  SALES  MANAGER— Staff  moti¬ 
vator— TMC  experienced.  Great  spot  if 
you  are  looking  for  a  way  up  the  ladder  on 
this  7-day,  Ohio  daily.  Forward  resume 
to  Box  7/70,  Editor  &  Publisher. 


"SHOPPER"  CAREERS 


Please  send  resume  with  $  history  to; 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALES  MANAGER 

Outstanding  opportunity  for  the  working 
manager.  Successful  candidate  will  be 
responsible  for  9  person  sales  staff  that 
sells  both  classified  and  retail  space  in 
regular  paper  and  TMC  product.  Must 
have  experience  in  advertising  sales 
management. This  zone  7  morning  news¬ 
paper  of  30M  offers  excellent  salary  and 
bonus  arrangements  plus  outstanding 
fringe  benefit  package.  Send  resume 
and  salary  requirements  to  Box  7765, 
Editor  &  Publisher. 


ZONE  5  suburban  group  with  complete 
ring  of  paid  weeklies  around  Nation’s 
25th  market  has  outgrown  its  marketing 
expertise.  Would  Mke  to  hear  from 
experienced  marketing  person  ready  to 
step  into  a  new  position,  director  of 
marketing,  with  full  responsibility  for 
display,  classifieds  and  all  aspects  of 
promotion.  Experience  should  be  with 
operation  larger  than  curs.  We  have  6 
TMC  products  going  to  non-subscribers 
but  the  heart  of  the  operation  consists  of 
20  weeklies  with  72,000  loyal  subcrib- 
ers.  Our  new  press  has  lots  of  color 
capacity.  Not  reluctant  to  provide  top 
pay  for  top  performance.  Please  do  not 
apply  unless  ready  to  deliver  an  above 
average  amount  of  people-skills,  leader¬ 
ship,  planning  and  execution.  Write  to: 
Publisher,  Community  Newspapers  Inc, 
PO  Box  7,  Oak  Creek  Wl  53154. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  Motivated  sales 
people  are  needed  to  become  part  of  our 
rapidly  growing  publishing  company.  We 
have  dailies  and  weeklies  in  Zone  5. 
Seeking  individuals  with  desire  to  make 
a  career  in  newspaper  publishing.  Im¬ 
mediate  openings.  Send  resume  to: 
Shaw  Free  Press  Newspaper  Group,  250 
Williams  Rd.,  Carpentersville  IL  601 10. 
AGGRESSIVE  Manager  for  8,000  ABC 
afternoon  daily  in  Zone  6.  Send  resume, 
salary  requirements  to  Box  7696,  Editor 
&  Publisher. 


ADVERTISING  SALES  PERSON  needed 
for  twice  weekly  in  Wyoming.  Send 
resume  to  PO  Box  1054,  Torrington  WY 
82240. 


ADVERTISING  SALES  MANAGER 
Good  career  opportunity  available  in 
non-competitive  fast  growing  California 
market.  The  position  requires 
experience  and  a  thorough  knowledge  of 
newspaper  sales.  Competitive  salary 
available.  Excellent  benefit  package 
offered.  Send  resume  including  salary 
history  to  Lynn  Bryan,  Director  of 
Marketing  and  Sales,  PO  Box  440, 
Bakersfield  CA  93302.  EOE. 


ADVERTISING  SALES  Representative. 
Experience  preferred.  Contact  Paul  Bar¬ 
ger,  Winslow  Mail,  Box  AW,  Winslow  AZ 
86047. 


ASSISTANT  CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet, 
Illinois.  Minimum  of  3  years  experience 
in  circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436,  Attention;  James 
Tezak,  Circulation  Director. _ 


DISTRICT  MANAGER  WANTED 
The  Roswell  Daily  Record  will  be  switch¬ 
ing  from  PM  to  AM  soon  and  needs  an 
experienced  district  manager  to  oversee 
our  motor  routes  and  RTZ  carriers.  We 
are  a  15,000  daily  and  Sunday  publica¬ 
tion  with  great  growth  potential.  Sales 
experience  a  must.  Send  resume  and 
salary  history  to  Bart  Leath,  Circulation 
Director,  Roswell  Daily  Record,  TO  Box 
1897,  Roswell  NM  88201. 

EXPERIENCED  CIRCULATOR  sought  by 
multiple  publication  firm  (newspapers 
and  magazines)  in  southeast  Michigan. 
This  is  a  management  opportunity  as 
part  of  an  expansion  move.  Willing  to 
train  the  right  person  who  has  some 
experience.  Strong  candidate  will  have 
paid/free  experience,  knowledge  of  con¬ 
version,  newspapers  and  magazine 
fulfillment.  Send  resume  and  salary  his¬ 
tory  to  David  Hohendorf,  Box  14,  Union 
Lake  Ml  48085. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER-Reporting 
directly  to  the  president,  this  senior 
management  position  is  responsible  for 
planning  and  directing  the  advertising 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  the  Rochester  area. 
Requires  a  BS  degree  and  5  years 
experience  in  marketing  and  sales  man¬ 
agement.  Resumes  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 


CAPITAL  CITY  newspaper  is  looking  for 
a  young  and  aggressive  retail  ad  sales¬ 
man,  perhaps  stymied  in  his  or  her  pres¬ 
ent  position,  who  is  willing  to  prepare  for 
the  top  detrimental  leadership  posi¬ 
tion.  Small  town,  small  staff,  growing 
retail  base.  Competition  demands  that 
applicant  be  sharp,  innovative,  willing 
to  work.  Personnel  testing  a  require¬ 
ment.  Send  resume  to  Box  7733,  Editor 
&  Publisher. 


CLASSIFIED  MANAGER,  heavy  phone- 
room-building  experience,  for  Chicago 
suburban  group.  Healthy  salary  +  in¬ 
centives  profit-sharing  should  yield 
$25,000  first  year,  then  more.  Requires 
full-charge,  promo-wise,  competitive  re¬ 
cruiter/trainer/salesperson.  rine  staff, 
superb  plant  &  growth.  Box  7575,  Editor 
&  Publisher. 


ClR'CULATlON  BRANCH  MANAGE!! 
Need  highly  motivated  manager  for  one 
of  our  circulation  branch  offices.  Must 
be  strong  on  carrier  service  and  sales. 
Strong  single  copy  market.  Salary  in  high 
teens  and  complete  benefit  package. 
Zone  6.  Send  complete  resume  to  Box 
7688,  Editor  &  Publisher. 


SALES  MANAGER  Major  midwest  news¬ 
paper  (200,000  + )  is  reorganizing  the 
circulation  division  and  has  an  opportu¬ 
nity  for  experienced  circulation  execu¬ 
tive.  This  position  offers  a  good  career 
path  and  above  average  income  for 
skilled  promotion  and  sales-minded 
manager. 

Experience  managing  sales  activities 
and  a  demonstrated  track  record  is  re¬ 
quired.  Must  have  good  planning  and 
communication  skills.  Prefer  a  college 
graduate  with  5-i-  years  circulation  ex¬ 
perience. 

Responsibilities  include  carrier  promo¬ 
tions  (Little  Merchants),  crew  sales, 
telephone  sales  and  direct  mail.  Will 
also  direct  circulation  training  and  head 
a  5  person  staff. 

Send  resume  in  confidence  to  Box 
7755,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  July  14,  1984 


CIRCULATION _  I _ CIRCULATION 


Circulation  Promotion  Manas^er 


The  Hartford  Courant,  a  Times-Mirror  Newspaper,  is 
searching  for  an  experienced,  results-oriented  Promotion 
Manager  to  work  within  an  expanding  Circulation 
Department. 

'The  individual  must  have  three  or  more  years  in  carrier- 
type  promotions.  He/she  must  possess  strong  planning  and 
communications  skills  and  be  able  to  conceptualize  and 
implement  new  circulation  sales  promotions.  This  position  is 
responsible  for  promotions  involving  Telemarketing,  Single 
Copy  Sales  and  Home  Delivery. 

We  offer  an  attractive  compensation  and  benefit  package 
and  an  opportunity  to  grow  into  an  expanded  role  of 
responsibility.  Send  cover  letter  and  resume  in  strict  confi¬ 
dence  to: 

Gene  Tye,  Circulation  Sales  &  Marketing  Mgr. 

The  Hartford  Courant 
885  Broad  Street,  Hartford,  CT  06115 
An  Equal  Opportunity  Employer 


HELP  WANTED 


CIRCULATION 


STATE  CIRCULATION  MANAGER  for 
metro  newspaper  in  southeast,  100,000 
plus  circulation.  Responsbility  for  the 
supervision  of  4  division  managers,  12 
district  managers  and  part  time  support 
personnel.  Must  have  experience  in  goal 
setting  and  designing  sales  and  market¬ 
ing  strategies.  Successful  applicant  will 
have  2  years  supervisory  experience, 
preferably  in  circulation,  a  college 
degree  and  a  sales  and  marketing  back¬ 
ground.  Full  range  of  benefits,  good  sal¬ 
ary  commensurate  with  experience. 
Send  resume  with  salary  history  to  Box 
7689,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER  — 
Challenging  position  in  a  competitive 
market.  Previous  management 
experience  with  youth  and  adult  carriers 
a  must.  Qualified  applicants  will  have  5 
years  plus,  experience  in  a  similar  situa¬ 
tion.  Send  resume  and  salary  history  in 
confidence  to:  Circulation  Director, 
Clearwater  Sun,  P.O.  Box  2078, 

Clearwater,  FL  33517. _ 

CIRCULATION  MANAGER— aggressive, 
shirt-sleeve  circulation  manager  wanted 
for  zone  4  daily.  Experience  should  in¬ 
clude  solid  background  in  rural  home 
delivery  sales  and  distribution  as  well  as 
a  desire  to  get  ahead!  Good  climate,  ex¬ 
cellent  benefits  plus  a  progressive  man¬ 
agement  team.  Send  resume  and  sala7 
reouirementstoP.O.  Box  7736,  Editori 
Publisher. 


DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


EDITORIAL 


REPORTER  for  general  assignment  beat. 
Entry  level  to  third  year  experience.  Agri¬ 
cultural  background  a  plus.  55,000  cir¬ 
culation  PM  daily.  Send  resume  and 
clips  to  Executive  Editor,  Waterloo  Couri¬ 
er,  PO  Box  540,  Waterloo  lA  50704. 
Midwest  applicants  only. 


PUBLIC  RELATIONS  TECHNICAL 
WRITER/EDITOR  Major  International 
agency  has  an  immediate  growth  posi¬ 
tion  available  for  a  skilled  technical  pub¬ 
licity  writer.  The  ideal  candidate  must 
have  prior  agency  or  trade/business  jour¬ 
nal  experience.  Some  travel.  Excellent 
benefits.  Send  resume  to  Box  7724, 
Editor  &  Publisher. 


MAJOR  METRO  seeks  versatile  conser¬ 
vative  editorial  writer,  preferably  one  at 
home  with  Defense  and  Economic  is¬ 
sues.  Should  also  be  skilled  editor.  Im¬ 
mediate  opening,  but  can  wait  for  supe¬ 
rior  candidate.  Send  resume,  including 
current  salary,  and  non-returnable  sam¬ 
ples.  All  responses  confidential.  Box 
7730,  Editor  &  Publisher. 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans  seeks  a  TV  columnist. 
Must  be  experienced  journalist  with  the 
ability  to  write  a  lively,  informative  daily 
column;  to  make  recommendations  on 
both  local  and  national  programs;  and  to 
cover  news  stories  involving  local  sta¬ 
tions. 

Please  submit  resume  to  Charles  Fergu¬ 
son,  Editor,  The  Times  Picayune 
Publishing  Corp,  3800  Howard  Ave, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer.  M/F. 


HELP  WANTED 


EDITORIAL _ 

MAGAZINE  PUBLISHING 
National  publisher  needs  one  more  edi¬ 
tor.  Must  have  experience  on  consumer 
magazine  monthly,  combined  with  an 
extensive  knowledge  of  firearms.  This  is 
a  good  spot  so  we  want  the  best. 

Also  needed  is  Manager  of  Newsstand 
Distribution  for  affiliate  company.  Need 
take  charge  type  to  work  with  wholesal¬ 
ers,  manage  systems,  oromotion,  and 
newsstand  sales  of  consumer  maga¬ 
zines.  Good  opportunity  for  growth  in 
salaried  position. 

Must  be  willing  to  locate  in  San  Diego. 
Send  resume  and  salary  requirements 
to:  EXECUTIVE  OFFICES,  P.O.  Box 
16025,  San  Diego,  CA  92116. 


MANAGING  EDITOR  For  small  daily. 
Shirt  sleeve  job  on  award-winning  news¬ 
paper.  Send  Resume  to  Ted  Holmberg, 
Pawtuxet  Valley  Daily  Times,  1353 
Main  St.,  West  Warwick  Rl  02893  or 
call  (401)  821-7400. 


LIFESTYLE  EDITOR  seeking  No.  2  per¬ 
son  with  strong  writing,  layout  and  cre¬ 
ative  skills.  Award-winning  section  for 
35,000  circulation  daily  is  a  cooperat¬ 
ive,  creative  effort.  Good  pay  and  bene¬ 
fits  package.  Send  resume  and  non-re¬ 
turnable  clips  to  Marylea  Correnti, 
Lifestyle  Editor,  Daily  Courier-News, 
P.O.  Box  531,  Elgin,  IL  60121. 


7  DAY  MORNING  PAPER  in  Florida  with 
20,000  circulation  seeks  experienced, 
industrious  night/wire  editor.  Non- 
smoker.  Send  resume  and  salary  re¬ 
quirements  to  Box  7718,  Editor  &  Pub- 

ii?hy- _ 

THEWINESPECTATOR  is  looking  for  an 
experienced  copy  editor.  We  want  some¬ 
one  who  has  a  feel  for  a  good  story  and  is 
willing  to  spend  time  on  copy;  who  is 
able  to  write  sharp  headlines,  work  with 
typographers  to  create  exciting  layouts; 
who  gets  a  charge  out  of  turning  the  raw 
material  of  stories,  photos  and  other  ele¬ 
ments  into  a  good-reading  finished  prod¬ 
uct. 

Some  wine  knowledge  and  experience  in 
daily  or  working  journalism  is  required. 
Salary  open.  Send  resume  with  cover  let¬ 
ter  to:  Harvey  Steiman,  Managing  Edi¬ 
tor,  Wine  Spectator,  Opera  Plaza  Suite 
2040, 601  Van  Ness  Ave,  San  Francisco 
CA  94102. 


THE  TIMES  HERALD  RECORD,  a 
75,000  AM  tabloid  in  the  mid-Hudson, 
is  seeking  a  copy  editor  for  its  news  copy 
desk,  fast-paced,  production  oriented 
desk.  Accuracy,  bright  heads,  layout 
ability  a  must.  Beautiful  area,  65  miles 
from  New  York  City.  Resumes  and  sam¬ 
ples  to  Judith  A.  Stark,  Executive  Editor, 
The  Times  Herald  Record,  40  Mulberry 
St.,  Middletown,  NY  10940. 


TOP-NOTCH  sports  editor  needed  to 
cover  local  sports  and  recreation  In  Kan¬ 
sas  community  of  40,000  people.  Send 
letter,  resume  and  samples  to  Jack  Mor¬ 
ris,  Managing  Editor,  Daily  Union,  Box 
129,  Junction  City  KS  66441. 


WE  HAVE  an  opening  on  our  copy  desk  at 
the  Bristol  Herald  Courier,  an  over 
40,000  7-day  AM  newspaper  located  in 
southwestern  Virginia.  College  degree 
and  daily  newspaper  experience  pre¬ 
ferred.  Send  resume,  work  samples  and 
salary  expectations  to  S.  J.  Easterling, 
Managing  Editor,  Bristol  Herald  Courier, 
320  Morrisson  Blvd,  Bristol  VA  24201 
or  call  (703)  669-2181. 


WE  ANTICIPATE  an  opening  about  Sep¬ 
tember  1  fora  hard-working,  aggressive, 
self-starting  reporter  on  a  32,0o0, 7  day 
daily  in  the  Rocky  Mountains.  If  you 
think  you  have  the  ability  to  see  stories 
behind  stories,  and  to  make  routine 
assignments  good  readers,  send  resume, 
references  and  clips  to:  Dennis  Herzog, 
City  Editor,  The  Daily  Sentinel,  Box  668, 
Grand  Junction  CO  81502. 


HELP  WANTED 


EDITORIAL _ 

EDITORIAL 
COPY  EDITOR 

Electronic  Design,  the  leading  electro¬ 
nics  trade  magazine  and  the  flagship 
publication  of  the  HAYDEN  Publishing 
Company,  has  an  immediate  opening 
for  a  Copy  Editor  with  strong  writing 
talent. 

You  must  have  solid  rewriting  English 
and  proofreading  skills  and  not  be 
intimidated  by  technical  material.  1-2 
years  copy  editing  experience  is 
essential,  prior  magazine  experience 
is  helpful. 

When  you  join  HAYDEN,  you  can 
expect  a  competitive  salary  and 
excellent  benefits.  Please  send 
resume  to  Sheila  O'Neill,  HAYDEN 
Publishing  Co.  Inc.,  10  Mulholland 
Drive,  Hasbrouck  Heights,  NJ  07604. 
An  equal  opportunity  employer. 

HAYDEN 
Publishing  Co 
Inc 


ARE  YOU  A  world-class  sports-desk  per¬ 
son?  If  so,  you  may  be  able  to  help  us 
establish  our  sports  pages  as  among  the 
nation's  finest.  We're  a  large  and  grow¬ 
ing  southeast  newspaper.  We've  won 
Pulitzer  prizes  in  the  past  and  aspire  to 
win  some  more.  We're  looking  for  layout 
and  copy  editors  who  understand  that 
their  work  is  the  key  element  in  produc¬ 
ing  an  outstanding  sports  section.  Expe¬ 
rience  matters,  but  not  as  much  as  cre¬ 
ativity,  dedication  and  talent.  Send  re¬ 
sume  with  salary  histqry,  tearsheets, 
clips  and  a  brief  autobiography  to  Box 
7744,  Editor  &  Publisher. 


EDITOR  sought  for  Zone  Four  4,000  cir¬ 
culation  weekly,  immediate  opening,  ex¬ 
cellent  pay.  Must  be  skilled  in  manage¬ 
ment,  advertising,  editorial,  and  photog¬ 
raphy.  Send  resume  and  clips  to  Box 
7745,  Editor  &  Publisher. 


JOURNALIST— political,  health,  and  re¬ 
ligious  writing  experience  for  Conserva¬ 
tive  Evangelical  Patriotic  Organ.  Top  op¬ 
portunity,  Income.  Relocate.  Resume  to 
Editor,  Box  15023,  Portland  OR  97214. 


HELP  WANTED 


EDITORIAL 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans  is  seeking  copy  editors. 
Candidates  should  have  at  least  two 
years  of  copy  desk  experience.  They 
should  be  able  to  demonstrate  a  strong 
command  of  the  English  language  and 
the  ability  to  write  bright,  accurate  head¬ 
lines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to: 

The  Personnel  Manager 
The  Times-Picayune/The  State-Item 
3800  Howard  Ave 
New  Orleans  LA  70140 

An  equal  opportunity  employer.  M/F. 


REPORTER,  experienced,  wanted  for 
one  of  New  England's  top  weekly  news¬ 
papers.  Some  experience  in  political 
coverage  essential.  Send  resume  and 
clips  to  David  Parker,  Managing  Editor, 
The  Litchfield  County  Times,  32  Main 
St.,  New  Milford,  CT  06776. 


REPORTER  Proven  reporting  and  writing 
skills  are  a  must  for  this  opening  on  the 
enthusiastic  staff  of  a  quality-con¬ 
scious,  5-day,  9,500-circulation  after¬ 
noon  paper.  We're  looking  for  people 
who  are  used  to  digging  for  stories,  who 
can  handle  a  heavy  workload  and  who 
have  a  clear,  concise  writing  style.  In 
return,  vre  offer  the  chance  to  work  in  a 
stimulating  professional  environment, 
to  live  in  a  beautiful  coastal  setting  and 
to  be  paid  at  a  rate  above  average  for 
papers  our  size.  Send  non-returnable 
letter  and  work  samples  to  Todd  Merri- 
man.  The  Daily  Astorian,  PO  Box  210, 
Astoria  OR  97103. 


CITY  EDITOR  for  Northeast  Texas  daily 
to  direct  6  reporters  covering  8  counties. 
Send  resume  and  clips  to  M.  Winter,  Box 
1796,  Longview  TX  75606. 


INVESTOR'S  DAILY.  America's  Busi¬ 
ness  Newspaper,  is  looking  for  exper¬ 
ienced  journalists  for  its  Los  Angeles, 
New  York  and  Washington  offices,  stock 
market  and  economics  specialists  pre¬ 
ferred.  Daily  experience  crucial.  Send 
resume  and  clips  to  Maryanne  McNeills, 
Editor,  Investor's  Daily,  PO  Box  24559, 
Los  Angeles  CA  990z4. 


REPORTERS  NEEDED.  Now  taking 
applications  for  immediate  and  future 
openings.  Some  experience  helpful,  but 
entry  level  OK.  We're  a  12,000  circula¬ 
tion  7  day  AM  in  South  Arkansas.  Send 
clips  and  resume  to  Box  7752,  Editor  & 
Publisher. 


EDITORIAL  WRITER 

We  have  an  opening  for  a  versatile,  experienced  edito¬ 
rial  writer  who  would  concentrate  on  national  and 
international  affairs,  but  would  be  expected  to  handle  all 
subjects  as  needed.  We  are  editorially  independent,  with 
a  conservative  point  of  view. 

We  are  looking  for  good,  clear,  concise  prose.  If  you 
admire  the  writing  in  Wall  Street  Journal  editorials  and  can 
do  as  well,  you're  the  person  we’re  looking  for.  College 
degree  required;  liberal  arts  preferred. 

We  hove  a  daily  circulation  of  215.000,  and  a  Sunday 
circuiation  of  250,000.  We  offer  excellent  pay  and 
benefits. 

If  interested,  piease  write,  including  a  generous  sample 
of  clippings  and  a  resume  with  salary  history  to  Box  7764, 
Editor  &  Publisher. 

An  Equai  Opportunity  Employer 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER  Award-winning  weekly  news¬ 
paper  in  Staten  Island,  New  York  City's 
fastest  growing  borough,  wants  reporter 
to  cover  city  government,  toxic  dump¬ 
ing,  development,  transportation,  crime 
and  other  hard  news.  No  feature  writers, 
poets  or  novelists.  You've  got  to  love 
news  for  this  demanding,  yet  exciting 
job  working  for  an  editor  who  will  give 
you  the  freedom  to  tackle  difficult  sto¬ 
ries.  Send  clips,  resumes  and  salary  re¬ 
quired  to  Box  33,  Staten  Island  NY 
10314.  No  calls. 


EDITORIAL  ASSISTANT.  Brooklyn  loca¬ 
tion.  Energetic  person  to  assist  with 
weekly  community  newspaper,  monthly 
newsletters  and  community  oriented 
events.  Creative  individual,  must  pos¬ 
sess  good  writing  skills.  Flexible  hours. 
Previous  experience  in  35  mm,  dark¬ 
room  and  layout  essential.  College  de¬ 
gree  preferr^.  Car  and  valid  driver's  li¬ 
cense  required.  Salary  in  mid-teens. 
Company  paid  benefits.  Send  resume  in 
confidence  to  Box  7754,  Editor  &  Pub¬ 
lisher. 


THE  ANCHORAGE  Daily  News,  Alaska's 
largest  newspaper,  is  looking  for  an  ex¬ 
perienced  copy  editor,  one  who  has 
demonstrated  his  or  her  skills  in  editing, 
layout  and  headline  writing.  The  News  is 
a  rapidly  growing  morning  newspaper 
(circulation  53,000)  with  a  manage¬ 
ment  team  committed  to  excellence  in 
all  areas  of  newsroom  operations.  The 
successful  candidate  will  join  a  fast 
paced  copy  desk  that  offers  its  members 
opportunities  to  demonstrate  their  skills 
working  with  color,  a  liberal  newshole,  5 
major  wire  services,  a  talented  metro 
and  photography  staff,  a  3  person  edito¬ 
rial  art  department  and  other  resources. 
Resumes,  work  samples  and  a  list  of  ref¬ 
erences  should  be  sent  to;  Jim  Mack- 
nicki.  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 


COPY  EDITOR  for  features  desk.  Mini¬ 
mum  3  years  desk  experience.  Slot,  lay¬ 
out  experience  required.  Send  resume 
to  Linda  Vachata,  News  Editor — Fea¬ 
tures,  The  Arizona  Republic.  Box  50, 
Phoenix  AR  85001. 


NEWS  EDITOR.  High  quality  semi-week¬ 
ly  in  Jackson  Hole,  Wyoming  needs  news 
editor  to  help  write  and  edit  resort  news¬ 
paper.  Hard  work,  but  good  life.  No  rook¬ 
ies.  Call  Rip  (307)  733-2430. 
THETIMESHERALDREC0RD,a75,000 
AM  tabloid  in  the  mid-Hudson,  is  seek¬ 
ing  copy  editor  for  its  news  copy  desk, 
desk  |»ste,  production  oriented  desk. 
Accuracy,  bright  heads,  layout  ability  a 
must.  Beautiful  area,  63  miles  from 
NYC.  Resumes  and  samples  to  Judith  A. 
Stark,  Executive  Editor,  The  Times  Her¬ 
ald  Record,  40  Mulberry  St.,  Little  Town 
NY  10940. 


ASSISTANT  SPORTS  EDITOR 

Alaska  is  full  of  challenges,  and  Alas¬ 
ka's  largest  newspaper.  The  Anchorage 
Times,  is  meeting  the  challenge  by  cre¬ 
ating  the  new  position  of  Assistant 
Sports  Editor.  Our  P.M.  daily,  A.M.  Sat- 
Sun.  sports  staff  is  looking  for  a  creative, 
highly  competitive  journalist  with  an  at¬ 
tention  to  detail  and  an  analytical  per¬ 
spective  developed  by  no  less  than  two 
years  of  editing  and  3-5  years  of  writing 
experience. 

The  right  person  will  work  closely  with 
the  sports  editor  in  developing,  assign¬ 
ing  and  writing  stories,  planning  cover¬ 
age.  making  layout  decisions  and  serv¬ 
ing  as  "The  Boss"  on  weekends. 

Our  steak  and  potatoes:  college  hock¬ 
ey,  basketball  and/or  baseball  plus 
preps  and  a  little  of  everything  else  here 
under  the  midnight  sun.  (Yes,  including 
dogmushing). 

Send  resume  and  samples  of  writing 
and  editing  by  July  23  to;  Personnel  De¬ 
partment,  The  Anchorage  Times,  P.O. 
Box  40.  Anchorage,  AK  99510. 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR, WRITER  PERSONAL  FINANCE 
We  are  looking  for  an  editor/writer  with 
excellent  research  and  writing  skills  and 
a  strong  background  in  personal  fi¬ 
nance — savings,  investments,  budget¬ 
ing,  insurance,  credit,  taxes.  In  addi¬ 
tion,  the  successful  applicant  will  have 
the  experience  needed  to  contribute  to 
all  phases  of  magazine  planning  and 
production,  and  the  potential  to  super¬ 
vise  other  professionals  in  the  future. 
Please  tell  us  in  a  letter  why  you  think 
you  are  the  right  choice  for  us.  Send  the 
letter,  samples  of  your  published  work, 
and  a  resume,  including  salary  expecta¬ 
tions  to:  Consumer  Reports,  256  Wash¬ 
ington  St.,  Mt.  Vernon  NY  10553  An 
equal  opportunity  employer. 


THE  DETROIT  N  EWS  seeksanaggressive 
Assistant  Business-Finance  Editor  with 
ambition  to  move  up.  The  ideal  candi¬ 
date  is  a  talented  editor  and  manager. 
He  or  she  might  currently  be  a  managing 
editor  or  city  editor  at  a  smaller  newspa¬ 
per,  with  an  interest  and  background  in 
business  and  finance.  Contact  Benja¬ 
min  J.  Burns,  Executive  Editor,  The  De¬ 
troit  News,  615  Lafayette  Blvd,  Detroit 
Ml  48231. 


COPY  EDITOR  needed  for  medium  size 
PM  in  very  competitive  Zone  5  metro 
area.  This  person  will  edit  local  and  wire 
copy,  write  headlines  and  layout  pages. 
He  or  she  must  be  able  to  take  responsi¬ 
bility  and  exercise  judgement.  We're 
looking  for  good  spellers,  nitpickers  and 
cliche  haters  who  can  fill  our  pages  with 
solid,  sharp  writing.  If  you  can  add  to 
those  attributes  a  touch  for  a  classy  page 
design,  write  us  to  Box  7761,  Editor  & 
Publisher.  Salary  based  on  experience. 


COPY  DESK  CHIEF  ASSISTANT  MAN¬ 
AGING  EDITOR  For  award  5  edition  na¬ 
tional  advertising  newsweekly.  Head¬ 
quarters  in  Manhattan.  Should  have 
business  journalism  background,  edit¬ 
ing  (head  writing,  copy  editing),  man¬ 
agerial  and  computer  experience  re¬ 
quired.  Unlimited  challenge.  Competi¬ 
tive  salary.  Box  7759,  Editor  &  Publish¬ 
er, 


WIRE  EDITOR  for  small  AM  daily  in 
southern  Vermont.  We're  looking  for  an 
editor  w/solid  news  judgement  and  the 
ability  to  design  lively  pages  on  deadline 
five  nights  a  week.  Applicant  must  show 
imagination,  organization  and  dedica¬ 
tion.  Send  resume,  samples  to  Ken  Hall, 
Managing  Editor,  Bennington  Banner, 
425  Mam  St.,  Bennington.  Vermont 
05201. 


SPORTS  COPY  EDITOR 
For  125,000  all-day  paper  who  can 
evaluate  stories  or  proper  play;  edit  to 
meet  tough  standards  of  clarity,  con¬ 
ciseness  and  completeness;  produce 
lively  lay-outs  with  up^to-the-minute  up¬ 
dating  for  3  a.m.  editions.  College  de¬ 
gree  preferred:  3  years  sports  writing 
and/or  sports  desk  experience.  Send  re¬ 
sume,  two-page  autobiography  and  work 
samples  to:  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  Box 
2491,  Roanoke,  VA  24010.  An  Equal 
Opportunity  Employer. 


E&P 

Classifieds 
(212)  752-7050 


A  BUSINESS  and  crime  reporter  needed 
at  9,000  circulation  Kansas  daily  news¬ 
paper.  Send  letter,  resume  and  clips  to 
Box  7738,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited.  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


EDITORIAL 


EXPERIENCED  NEWS  REPORTER,  by 
Florida  metro.  Previous  experience  of  3 
years  on  newspaper  daily  required.  Must 
have  highly  developed  reporting  skills, 
writing  style  and  sense  of  news  competi¬ 
tion.  If  you're  just  learning  the  ropes  or 
do  not  already  have  excellent  skills  for 
challenging,  demanding  reporting  work 
in  a  major  market  area,  don't  waste  your 
time  or  ours  by  applying.  Send  clips, 
references,  tetter  to  Box  7711,  Editor  & 
Publisher. 


REPORTER— Small,  competitive  daily 
in  the  Berkshires  seeks  self-starter 
enthusiastic  about  news,  familiar  with 
local  gov't,  coverage  for  college  town 
beat.  Year's  experience  helpful. 
Resume,  clips  to  J.C.  Day,  Managing 
Editor,  The  Transcript,  124  American 
Legion  Drive.  North  Adams,  MA01247, 


PROJECTS  EDITOR 
Help  us  make  our  metro  Sunday  paper, 
already  one  of  the  best  in  the  West,  one 
of  the  best  anywhere  as  assistant  city 
editor  for  special  projects.  Top  salary 
and  benefits  at  newspaper  committed  to 
excellence  in  cosmopolitan  city. 
Experienced  editor  only.  Women  and 
minorities  encouraged  to  apply.  Box 
7760,  Editor  &  Publisher. 


REPORTER  needed  for  twice  weekly  in 
Wyoming.  Send  resume  to  PO  Box  1054, 
Torrington  WY  82240. 


REPORTER — Small,  competitive  daily 
in  the  Berkshires  seeks  self-starter 
enthusiastic  about  news,  familiar  with 
local  gov't,  coverage  for  college  town 
beat.  Year's  experience  helpful. 
Resume,  clips  to  J.C.  Day,  Managing 
Editor,  The  Transcript.  124  American 
Legion  Drive,  North  Adams,  MA  01247. 


SMALL  TEXAS  DAILY  has  2  reporting 
openings.  1.  Business/chamber.  2. 
Schools.  Sports  interest  helpful.  Box 
7763,  Editor  &  Publisher. 


SPORTS  EDITOR 

Big  league  opportunity  in  a  small  market 
is  one  way  of  describing  our  sports  editor 
position.  While  some  distance  away  from 
the  major  leagues  of  football  and  base¬ 
ball,  our  two-person  sprots  staff  covers 
national  events  in  golf  and  auto  racing  as 
well  as  a  comprehensive  amateur  sche¬ 
dule  in  all  sports.  Local  news  is  still  the 
name  of  the  game  in  this  upstate  NY 
market,  and  if  you  have  2-3  years  pro¬ 
fessional  background  along  with  clips 
showing  your  ability  on  the  desk,  we'd  be 
interested  in  hearing  from  you.  Send  a 
short  biography  complete  with  refer¬ 
ences  and  salary  history  to  Box  7771, 
Editor  &  Publisher.  NY  &  Northeast 
applicants  will  be  given  a  resonable 
priority. 


TV  LOG  EDITOR 

Live  and  work  in  world  famous  Sun  Val¬ 
ley/Hailey  (83333)  Idaho  area.  Dynamic 
international  magazine  publishing  com¬ 
pany  seeks  experienced,  highly  qualified 
editor.  Must  be  detailed,  accurate  and 
quality  oriented.  Salary  commensurate 
with  experience.  Contact  Pam  Waite, 
CommTek  Publishing  (208)  788-4936. 


THE  ODESSA  AMERICAN,  a  midsize 
west  Texas  daily  has  an  opening  for  a 
Living  Section  staffer.  Applicants  must 
have  had  experience  in  both  layout  and 
design  and  feature  writing.  Knowledge  of 
layout  aspects  of  color  photo  use  would 
be  a  plus.  Contact  Living  Section  Editor, 
Roxana  Hegeman,  PO  Box  2952,  Odes¬ 
sa  TX  79760.  No  phone  calls  please. 
Send  resume  and  examples  of  work.  An 
equal  opportunity  employer. 


THE  TIMES-PICAYUNE/The  States- 
Item  is  seeking  an  editorial  cartoonist. 
Please  submit  resume  and  samples  of 
work  to  Box  7720,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR-Writing  and  VDT  skills 
needed,  but  people  management 
experience  more  important.  In  charge  of 
day-to-day  news  operation  of  award 
winning  18,000  regional  morning  daily 
which  aims  for  high  story  count.  No 
beginners  need  apply.  Scenic  area  close 
to  Colorado  Rockies  and  Black  Hills. 
Great  climate.  Above  average  pay,  good 
fringes.  Resume,  work  samples  and  re¬ 
ferences  to  Editor,  Star-Herald,  Scotts 
Bluff  NB  69361. 


ASSISTANT  CITY  EDITOR-Second  in 
command  of  day-to-day  operation  of 
newsroom.  Experience  in  local-news 
content,  layout  and  design.  VDT 
experience  preferred.  Saiary  in  low  20's. 
Send  resume  and  samples  to  Jim  Bur- 
chick,  Managing  Editor,  Daily  News,  Box 
600,  Lebanon  PA  17042. 


ASSISTANT  CITY  EDITOR 
REPORTER 

The  Casper  Wyoming  Star-Tribune  seeks 
an  assistant  to  the  editor  and  a  beat 
reporter.  We  are  looking  for  people  who 
are  bright,  well-educated  and  fair.  They 
should  have  appropriate  experience  and 
a  demonstrated  ability  to  handle 
intellectually  rigorous  work. 

The  Star-T ribune  is  a  40,000  AM  with  an 
emphasis  on  hard  and  ir\-depth  news. 
Send  resume  with  references  and  clips 
of  your  best  work  to  Dan  Neal,  Box  80, 
Casper  WY  82602.  We  expect  to  choose 
by  August  1st. 


BUSINESS  NEWS  REPORTER 
The  Memphis  Commercial  Appeal,  a  ma¬ 
jor  regional  daily  with  circulation  of 
240,000  daily  and  294,000  Sundays, 
has  an  opening  for  a  business  news 
reporter.  Prefer  at  least  3  years 
experience  in  business  news  writing. 
Send  clips,  resume,  references  to 
Ronald  Butler,  Business  Editor,  The 
Commercial  Appeal,  PO  Box  334,  Mem¬ 
phis  TN  38101. 


CITY  EDITOR-28, 000  afternoon  daily  in 
Zone  2  seeks  city  editor  to  run  local-news 
operation.  Previous  editing  and  layout 
experience  a  must.  VDT  experience 
necessary.  Salary  in  the  mid  20's.  Box 
7714,  Editor  &  Publisher. 


COPY  EDITOR.  65,000  daily/85,000 
Sunday  newspaper  has  immediate 
opening  for  wordsmith  who 
demonstrates  flair  for  layout  and  head¬ 
line  writing.  Speed  and  accuracy 
essential  for  fast-paced  universal  desk 
handling  zone  editions  on  AM  cycle.  Pre¬ 
fer  at  least  one  year  experience,  but  will 
consider  top-of-the-class  recent  journal¬ 
ism  graduate.  Send  resume,  including 
salary  history,  to:  Danial  J.  Foley,  Man¬ 
aging  Editor,  Quad-City  Times,  PO  Box 
3828,  Davenport  I A  52808. 

COPY  EDITOR 

Leading  suburban  daily  in  metropolitan 
NY  area  has  an  opening  for  a  copy  editor 
on  the  night  shift.  Only  applicants  with 
newspaper  experience  will  be  consid¬ 
ered.  Both  reporting  and  copy  desk  ex¬ 
perience  are  preferred.  Excellent  salary 
and  benefits  plus  night  shift  differen¬ 
tial.  Box  773/,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


SOUTHWESTMETRO  seeks  experienced 
slot-copy  desk  chief.  Solid  language, 
news,  people  skills  are  basic.  But  the 
person  we  hire  will  have  that  special  ex¬ 
pertise  that  sets  a  pro  apart,  plus  the 
ability  to  fine-tune  and  teach  a  willing 
staff.  Write  in  full  confidence  to:  Box 
7750,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  needed  for  twice 
weekly  in  Wyoming.  Send  resume  to  PO 
Box  1054,  Torrington  WY  82240. 
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HELP  WANTED 


PRESSROOM 


OPERATIONS  OIRECTOR-Small  group- 
owned  Zone  2  daily  needs  aggressive 
and  ambitious  self  starter  to  oversee 
composing,  press,  mailroom  and  build¬ 
ing  operations.  Right  person  will  have  a 
successful  track  record  of  working  with 
new  technology  and  systems.  Competi¬ 
tive  salary  and  good  bonus,  excellent 
benefits,  modern  plant  in  quality  subur¬ 
ban  market.  Write  in  strict  confidence  to 
Box  7650,  Editor  &  Publisher. 

ASSISTANT  PRESSROOM  FOREMAN 
To  assist  pressroom  manager  in  the 
printing  operation  for  a  group  of  growing 
weeklies  in  northern  New  Jers^.  Goss 
urbanite  experience  necessary.  Supervi¬ 
sory  experience  a  plus.  Send  resume 
and  salary  requirements  to  Box  7729, 
Editor  &  Publisher. 


PRODUCTION 


POSITION  AVAILABLE  with  aggressive 
and  printing  company  in  North  Carolina. 
Production  superintendent  retiring  wit¬ 
hin  one  year.  Excellent  opportunity  for 
advancement.  Must  have  pre-press  and 
press  experience.  Excellent  fringe 
benefits.  Replies  to  Superintendent, 
Box  7762,  Editor  &  Publisher. 


PRODUCTION  EDITOR 
Fast-growing  national  communications 
trade  newspaper  in  Denver  seeks 
experienced  prc^uction  editor.  Hands- 
on  responsibilities  encompass  entire 
weekly  production  cycle  and  include  lay¬ 
out,  graphic  design  and  copy  editing. 
Knowledge  of  broadcast  industry  pre¬ 
ferred.  Send  resume  with  salary  require¬ 
ments  to:  R.  Burton,  Titsch  Com¬ 
munications,  101  Park  Ave  Suite  401, 
New  York  NY  10178. 


PRODUCTION  MANAGER 
On  central  Florida’s  Gulf  Coast,  wanted 

a  prepress  composition  production  man¬ 

ager  for  large,  fast  growing  publishing 
firm  publishing  newspapers  and  other 

publications  to  supervise  ad  makeup, 

typesetting,  camera,  etc,  with  special 

strengths  in  cost  control  and  work  flow. 

Salary  plus  bonus  $18,000  to 

$20,000.  Send  resume  to  Box  7743, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  needed  for  ex¬ 
panded  daily  in  Zone  9.  Must  be  familiar 
with  modern  techniques,  including  sat¬ 
ellite  transmission,  laser  plate  making 
and  computerized  typesetting.  Send  re¬ 
sume  in  confidence  to  Box  7/53,  Editor 
&  Publisher. 


PRODUCTION  MANAGER  needed  for 
fast  paced  multiple  magazine  publisher. 
Must  be  knowledgeable  in  all  facets  of 
magazine  prod.  Combine  satisfying  work 
w/oppor  to  live  in  world  famous  Sun  Val- 
ley-Hailey,  Idaho  area.  Only  those  w/ 
strong  backgrounds  in  mag  publishing 
need  apply.  Contact  Pam  Waite, 
COMMTEK  Pub.  (208)  788-4936. 


PRODUCTION  MANAGER  Are  you  ready 
to  run  your  own  show?  We  are  a  growing 
web  offset  printer  with  a  new  front-end 
system  and  two  Goss  presses.  We  need  a 
Production  Manager  to  report  to  the 
General  Manager  and  assume  full  re¬ 
sponsibility  for  all  production  depart¬ 
ments.  The  right  person  may  be  an  As¬ 
sistant  Manager  or  Department  Supervi¬ 
sor  eager  to  step  up,  be  creative  and 
imaginative,  deal  fairly  and  firmly  with 
people,  and  produce  results— -All  in  a 
pleasant  community  with  ready  access 
to  beaches,  resorts  and  major  metro 
hubbub.  If  you’re  ready  to  move,  send 
resume,  references  and  salary  history  to 
Tom  Schmidt.  Delaware  Printing  Com¬ 
pany,  Box  737,  Dover,  DE  19903.  We 
are  an  EOE. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITIONS 

WANTED 

ADMINISTRATIVE 


GENERAL  MANAGER/Ad  Director,  37, 
seeks  new  challenge  in  daily  or  solid 
weekly.  Wide  understanding  of  all 
departments,  editorial  degree,  9  yearsas 
ad  director,  3  years  as  general  manager. 
Designer  of  computer  software  for  small 
newspapers.  Some  broadcast 
experience.  Family  man-community 
involved.  Contact  Al  Portner,  Rural 
Route  4,  Princeton  IL  61356.  (815) 
659-3294. 


I’M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
potential  in  Zones  1,2,3.  Bright,  tena¬ 
cious,  daring;  willing  to  accept  a 
demotion  if  it’ll  put  me  on  a  faster  track. 
Presently  CEO  of  a  suburban  weekly 
group  that’s  increased  sales  and  cut 
expenses  despite  tough  competition.  34 
year  old  female  with  male  managerial 
prowess. 

Box  7695,  Editor  &  Publisher. 


I  HAVEN’T  done  it  all,  but  I’ve  a  lot  of 
experience  and  I  haven’t  seen  40  yet. 
Strongest  in  editorial  and  production, 
but  I  can  run  the  whole  show.  Give  me 
something  interesting!  Box  7769,  Editor 
&  Publisher. 


DO  YOU  NEED  an  experienced  manager 
or  supervisor,  with  TMC,  shopper,  volun¬ 
tary  collect,  daily-weekly  paper  experi¬ 
ence?  I  am  ready  to  relocate  now!  Box 
7731  Editor  &  Publisher. 


GENERALMANAGER/PUBLISHERneed- 
ed  for  2  small  Zone  5  dailies  with  TMC 
located  in  nearby  healthy  upper  midwest 
markets.  A  unique  opportunity  for  a 
strong  manager  with  good  knowledge  of 
the  news,  sales  and  business  functions. 
Send  resume  and  salary  requirements  to 
Box  7680,  Editor  &  Publisher. 


EDITORIAL 


SPORTS  STAFF  need  a  leader? 

Deskman,  5  years  major  metro,  seeks 

return  to  mid-size  sports  editor  post. 

Organized,  energetic,  works  well  with 

young  writers.  Experienced  all  phases.  ’ 

Box  7782,  E&P. _ 

NEWS  EXECUTIVE,  experienced,  top 
skills,  highest  standards,  national  award 
winner  many  times.  Want  position  as 
managing  editor  small  daily,  news  editor 
medium  daily,  or  copy  desk  chief  larger 
daily.  Prefer  Zones  1,  2.  (603)  898- 
51/5  or  Box  7639,  Editor  &  Publisher. 


PULITZER  PRIZE  winner  wants  job. 
Anywhere.  Reply  to  occupant,  500 
Grand  St  C4G,  New  York  NY  10002. 


SEASONED  generalist  with  MA,  news¬ 
paper  and  magazine  experience  wants  to 
specialize,  writing  about  travel,  trans- 
Mrtation  and/or  automotive.  Editing  and 
Photography,  too.  Looking  for  the  right 
spot.  Box  7767,  Editor  &  Publisher. 

TALENTED,  award-winning  lawyer,  jour¬ 
nalist  seeks  move  to  metro  daily  or 
magazine.  5  years  experience.  Box 
7777,  Editor  &  Publisher. 


WRITER/EDITOR 

Seasoned,  award-winning  reporter  with 
city  desk  experience,  currently  with 
metro  daily  in  Far  West,  seeks  change 
and  challenge.  Enterprising  reporter, 
stylish  feature  writer,  exacting  editor. 
Box  7725,  Editor  &  Publisher. 


TIRELESS  young  woman  reporter  with 
overseas  magazine  and  domestic  daily 
newspaper  experience,  fluent  in  Chinese 
and  French,  seeks  job  reporting  for  big- 
city  daily  in  competitive  town.  As  com¬ 
fortable  with  spot-news  and  investigative 
ieces  as  with  penetrating  features, 
tate  writing  awards.  Box  7690,  Editor 
&  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


ENTERTAINMENT  WRITER-recent  hon¬ 
or  grad  with  experience  on  weekly  seeks 
rock-pop  music/film/theatre'TV/leisure/ 
popular  culture  writing  position,  or  fea¬ 
ture  post  with  lion’s  share  of  entertain¬ 
ment.  Rick  de  Yampert,  1025  Werni- 
mont  Circle,  Colorado  Springs  CO 
80916.  (303)  597-4279. 


FORMER  wire  service  reporter,  fluent  in 
Spanish  &  French,  seeks  reporting  job  on 
metro  daily  or  overseas.  Box  7781,  E&P. 


ENTHUSIASTIC,  hard-working  sports 
writer  has  spent  first  year  after  J-school 
doing  everything  for  quality  Zone  5  week¬ 
ly,  now  needs  sports  job  badly.  Have 
VDT,  camera,  darkroom  skills.  Reloca¬ 
tion  no  problem  Mark  Murdock,  608 
15th  Street  SE,  DeMotte,  IN  46310. 


SMALL  DAILY  managing  editor  wants  to 
pursue  first  love-seeks  post  as  outdoor 
and/or  environmental  editor.  First  class 
act.  Full  details  from  Box  7775,  Editor  & 
Publisher. 


AWARD-WINNING  FEMALE  sports  writ¬ 
er,  six  years  on  major  metro  daily,  seek¬ 
ing  new  challenge  on  100,000-plus  dai¬ 
ly,  any  zone.  College,  amateur  sports  my 
specialty  and  love.  Besides  writing  tal¬ 
ent,  I  know  sports.  It’s  an  unbeatable 
combination.  Box  7734,  Editor  &  Pub¬ 
lisher. 

TALENTED,experiencedfeatures/sports/ 
arts  writer  seeks  position  on  medium-to- 
large  circulation  daily.  Will  relocate. 
Tim  Yagle,  2707  Brockman,  Ann  Arbor, 
Ml  48104. 


FOUR-TIME  AWARD  winning  sports  edi¬ 
tor  seeks  new  sports  position.  8  years 
editorial,  photo,  makeup  experience 
covering  high  school  and  college  sports 
for  twin  dailies.  Box  7739,  Editor&  Pub¬ 
lisher. 


VERSATI LE  SPORTS  WRITER  seeks  shot 
at  working  for  mid-size  or  major  daily 
newspaper  in  any  Zone.  Extremely  inter¬ 
ested  in  securing  position  as  boxing  or 
basketball  beat  writer.  Have  nearly  sev¬ 
en  years  experience  at  PM  daily  with 
50,000  circulation.  Box  7740,  Editor  & 
Publisher. _ 

J-SCHOOL  GRAD  seeks  entry  level  slot. 
Any  size,  any  job.  Investigative,  VDT  and 
sports  experience.  Mike  Dickinson,  43 
Academy  Dr.,  Rochester,  NY  14623 
(716)  334-3125. 


VETERAN  community  journalist,  late 
30s,  has  flung  his  fling  with  small 
magazine,  and  better  man  for  it.  Now 
ready  for  new  challenges.  Award  winner 
with  proven  management  skills,  MA,  lots 
of  ideals,  few  illusions.  Box  7768,  Editor 
&  Publisher. 


POSITIONS  WANTED 


_ EDITORIAL 

WRITER-COLUMNIST 
Award-winning  spurts  columnist  for  sub¬ 
urban  Boston  daily  seeks  growth.  Dedi¬ 
cated  professional  writes  with  power, 

gives  subjects  life  and  moves  r^ers. 

ox  7778,  Editor  &  Publisher. _ 

EXPERIENCEDTHEATERCRITICand 
entertainment  writer,  New  York  area 
based,  seeks  full-time  post  on  NY-CT-NJ 
newspaper,  magazine,  radio  station  or 
TV  station.  Also  available  as  NY  arts  cor¬ 
respondent  for  media  in  any  zone.  Have 
written  for  dailies,  radio,  magazines. 
National  and  NY  awards  for  news.  Write 
for  resume,  clips.  Box  7749,  Editor  & 
Publisher. 


EDITOR  of  170,0<X)circ.  magazine  with 
daily/newspaper,  public  relations  and 
newsradio  exp.  seeks  writing  job  in  Lon¬ 
don  this  fall.  Prefer  American  company. 
Write  Box  7726,  Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE— Philadelphia  based 
spqrts  writer  interested  in  doing  some 
stringer  work  for  newspapers  ana  maga¬ 
zines.  Box  7732,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


RELIABLE,  want  full-time  work  on  a 
publication  committed  to  quality  pho¬ 
tography.  Now  part-time  for  mid-sized 
daily,  supplying  wild  art  with  captions, 
some  stories,  spot  news.  Have  done  it  all 
in-house  and  on  small  weeklies.  Dar¬ 
kroom  technician.  BS,  liberal  arts.  Will 
relocate. 

John  Bruning 
1065  E  Main.  6 
Lebanon  OH  45036 
(513)  932-1299 


PRESSROOM 


TOP-NOTCH  HEAD  PRESSMAN 
10  YRS.  EXP.  ON  METRO  &  METRO- 
LINER.  2  YRS.  MANAGEMENT 
STRONG  MAINTENANCE  BACK¬ 
GROUND.  PLEASE  CONTACT  MARC  D. 
512/244-2101. 


_ RESEARCH _ 

LIBRARY/PHOTO  RESEARCHER  23 
years  experience  with  photo  news  agen¬ 
cy.  Call  John  Pfalzer,  Jr.  516-221- 
6426,  Zone  2. 


PHOTOGRAPHER 


NAPPA  AWARD  WINNER,  region  2, 
seeks  full-time  employment  on  your 
photo  staff.  If  you  want  a  versatile  and 
dependable  photographer  who  goes  be- 
yo^  the  obvious,  you  want  me.  Current¬ 
ly  working  on  small  daily.  Write  Box 
7747,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


The  Post  Office  point 

By  William  F.  Bolger 

For  more  than  two  centuries  now, 
the  Post  Office  has  been  a  boon  to 
newspapers. 

Since  the  days  of  publisher- 
postmaster  Ben  Franklin,  the 
inexpensive,  timely  delivery  of  news¬ 
papers  and  periodicals  has  been  one 
of  our  most  important  missions.  Only 
first-class  letter  mail  is  accorded  high¬ 
er  priority. 

But  today  there  are  newspaper 
executives  —  Otto  Silha  among  them 
—  who  say  the  Postal  Service  is  “tot¬ 
ing  water  for  the  roads”  when  it 
comes  to  the  rates  we  charge  for  third- 
class  mail. 

In  the  unvarnished  words  of  Craig 
Standen,  president  of  the  Newspaper 


Now,  rm  not  going  to 
deny  that  advertising 
maiiers  are  out  to  “eat 
your  iunch.” 


Advertising  Bureau,  in  Editor  &  Pub¬ 
lisher  magazine:  ”...  the  mailers 
are  out  to  eat  our  lunch.” 

Now,  I’m  not  going  to  deny  that 
advertising  mailers  are  out  to  “eat 
your  lunch.”  The  third-class  mailing 
industry  in  this  country  is  dynamic, 
innovative,  and  aggressive.  It  is  at  the 
top  of  its  game.  And  if  newspapers  do 
not  rise  to  its  challenge,  if  you  do  not 
offer  equally  attractive  and 
innovative  advertising  ser¬ 
vices  .  .  .  then  the  mailers  will  eat 
your  lunch. 

What  I  do  deny  —  categorically  — 
is  that  the  Postal  Service  is  somehow 
engaged  in  predatory  pricing  of  third- 
class  mailer  that  we  cross-subsidize 
third-class  mail  at  the  expense  of  first- 
class  mail.  That  simply  is  not  the  case. 
Indeed,  the  entire  notion  is  based  on  a 
faulty  understanding  of  how  postal 
rates  are  set. 

The  popular  impression  seems  to  be 
that  a  cabal  of  Postal  Service 
executives  sets  postal  rates 
unilaterally  —  that  we  spend  our  time 
personally  jiggering  the  rate  structure 
so  as  to  lure  advertisers  away  from 
newspapers.  That  should  come  as  a 
shock  to  Mrs.  Steiger  and  her  col- 


(Bolger  is  Postmaster  General,  U.S. 
Postal  Service.  This  is  an  address  he 
gave  during  the  American  Newspaper 
Publishers  Association  Convention  in 
Montreal.) 


of  view 

leagues  at  the  independent  Postal 
Rate  Commission. 

The  reality  is  that  all  postal  rates  are 
based  on  Recommended  Decisions 
authored  by  the  independent  Postal 
Rate  Commission.  Those  Decisions 
are  the  product  of  10  months  of  hear¬ 
ings  that  involve  advocates  of  all 
classes  of  mail. 

Third-class  mail  rates  are  given 
exactly  the  same  consideration  as 
each  of  the  other  mail  classes. 

And,  believe  me,  there  are  power¬ 
ful  forces  —  the  greeting  card  publish¬ 
ers,  the  PRC’s  Consumer  Advocate 
and  others  —  who  would  never  allow 
first-class  Mail  to  bear  more  than  its 
share  of  the  rate  burden. 

It  is  the  PRC  that  recommends 
postal  rates.  The  Postal  Service,  alas, 
is  just  one  of  many  litigants  before  the 
Commission. 

Are  we  powerful?  Undeniably.  Are 
we  powerful  enough  to  impose  unfair 
rates  on  other  litigants?  No  way. 

I  would  like  to  make  two  very 
important  observations: 

My  first  point  concerns  the  conten¬ 
tion  that  third-class  rates  are  “preda¬ 
tory”  —  that  they  are  unfairly  low. 

In  a  legal,  anti-trust  sense,  “preda¬ 
tory  pricing”  occurs  when  a  service 
or  product  is  priced  below  cost  so  as 
to  drive  competitors  out  of  business. 

But  the  hard  fact  is  that  the  price  of 
third-class  mail  —  like,  all  other 
classes  of  mail  —  reflects  the  full  cost 
of  handling  and  delivery.  Indeed, 
federal  law  explicitly  requires  that  all 
costs  be  covered. 

In  addition,  rates  for  each  class  of 
mail  must  also  include  a  markup 
above  and  beyond  the  actual  cost.  At 
current  rates,  third-class  bulk-rate 
regular  mail  has  a  markup  of  28% 
above  cost. 

Our  current  proposal  with  the  Post¬ 
al  Rate  Commission  calls  for  an  even 
higher  markup  —  54%  above  cost. 

To  put  those  numbers  in  perspec¬ 
tive,  I  would  point  out  that  for  second- 
class  mail  the  current  markup  is  20% 
and  the  proposed  markup  is  33%.  In 
other  words,  the  markup  for  third- 
class  mail  is  nearly  two-thirds  higher 
than  the  markup  for  second-class. 

My  second  observation  is  this:  In 
the  current  rate  proceedings,  the 
Postal  Service  has  proposed  the 
following  price  increases:  For  first- 
class  mail,  a  15.9%  increase;  for 
second-class  mail,  an  1 1 .7%  increase; 
for  third-class  mail,  a  21.9%  increase; 
and  for  fourth-class  mail,  a  10% 
increase. 


In  other  words,  third-class  mail 
would  absorb  the  highest  percentage 
increase  of  any  class  of  mail.  Indeed, 
for  minimum-rate  Presort  Mail  —  the 
third-class  mail  category  that  has 
shown  the  biggest  growth  in  recent 
years  —  we  have  proposed  a  full 
28.4%  price  increase. 

How  that  can  be  construed  as 
sweetheart  treatment  for  the  third- 
class  mailing  industry  is  beyond  me. 

The  fact  is,  the  Postal  Rate  Com¬ 
mission  is  smack  in  the  middle  of  a 
general  rate  proceeding.  If  you  could 


What  i  do  deny  — 
categoricaiiy  —  is  that  the 
Postai  Service  is 
somehow  engaged  in 
predatory  pricing  of 
third-ciass  maiior  that  we 
cross-subsidize 
third-ciass  maii  at  the 
expense  of  first-ciass 
maii. 


attend  those  PRC  hearings,  you 
would  see  lawyers  representing  just 
about  every  major  mailing  interest  in 
this  country  and  each  one  would  be 
arguing  that  some  aspect  of  the  pro¬ 
posed  rates  will  be  runious  to  their 
client. 

The  newspaper  industry  asserts 
that  its  revenue  base  is  being  plun¬ 
dered  due  to  low  third-class  rates  — 
and  that  the  currently  proposed  rates 
will  make  matters  even  worse.  The 
charge,  in  effect,  is  that  the  Postal 
Service  is  stealing  away  your  preprint 
advertising. 

But  what  are  the  facts  about  news¬ 
paper  advertising? 

According  to  the  Newspaper 
Advertising  Bureau,  newspaper 
insert  volume  has  increased  every 
single  year  since  1970.  And  in  the  last 
several  years,  the  gains  have  been 
especially  dramatic. 

In  1982,  newspapers  carried  29.9 
billion  inserts  ...  in  1983,  news¬ 
paper  insert  volume  skyrocketed  to 
35.7  billion. 

Last  year,  overall  newspaper 
advertising  revenues  rose  16%. 
Indeed,  in  1983,  newspaper  advertis¬ 
ing  revenues  grew  more  than  any 
other  advertising  medium.  And  for 
1984,  an  additional  12  %  increase  has 
been  predicted. 

This  boom  is  most  obviously  re¬ 
flected  in  bigger  and  bigger  Sunday 
(Continued  on  page  31) 
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Which  exerts 
more  weight 
per  square  inch? 


They  both  exert  about 
65  pounds  pressure  per 
square  inch.  The  truck 
spreads  its  weight  on  some 
53  square  inches  on  each 
of  Its  18  wheels,  while  the 
lady  with  the  high  heels 


Can  you  make 
the  gr^e  on  this 
trucking  test? 


What  percentage 
of  raw  miik 
do  trucks  haul? 

□  9% 

□  20% 

□  68% 

□  100% 

Trucks  transport  virtu¬ 
ally  all  raw  milk  from 
farm  to  processing  dairy 
The  very  same  day  that 
milk  is  delivered,  it's 
processed  into  milk 
products,  which  trucks 
also  deliver. 


This  on-board  truck  computer  monitors: 

□  Driver  performance  □  Average  miles  per  hour 

□  Vehicle  performance  □  Ibtal  trip  time 

□  Miles  per  gallon  □  Gross  weight 

All  of  the  above  and  more.  Sounds  futuristic 
but  it's  true.  A  quiet  revolution  is  transforming 
trucks  into  high  technology  vehicles,  making 
them  safer  and  more  efficient  to  operate. 


□  A  loaded  18-wheel  tractor — 
semi-trailer  combination 

□  A  1 15-pound  woman  wearing 
high  heel  shoes 


concentrates  the  65  pounds 
into  one  square  inch  at 
point  of  impact.  This 
example  illustrates  the 
spread  the  load"  concept 
which  governs  truck 
weight  regulation  m  the 
United  States. 


How  many  people  are 
employed  by  the  trucking 
industry? 

□  7,000,000  □  850,000  0  2,000,000 


The  American  trucking  industry  employs 
7,000,000  people:  drivers  to  warehouse¬ 
men,  mechanics,  computer  operators 
and  systems  analysts,  dispatchers,  dock 
workers,  salesmen,  rate  clerks,  ternunal 
foremen,  service  managers,  claims 
clerks,  safety  directors,  accountants  and 
upper  management. 


There's  no  question  about  it.  The  Amer¬ 
ican  freight  transportation  system  is  the 
finest  in  the  world.  And  the  American 
trucking  industry  is  a  vital  part  of  that 
system.  That's  why  we're  working  to  pro¬ 
vide  businesses  with  the  economical, 
reliable,  responsive  service  they  require 
to  stay  competitive.  And  since  we're  all 
consumers,  everyone  benefits. 

Trucks.  The  driving  force 
behind  American  business. 

FOUNDATION  ^ 

The  American  Trucking  Associations  Foundation.  Inc 
1616  P  St.  N,W.,  Washington.  D  C.  20036 
(202)  797-5236 


We're  a  company  with  a  solid  past  and  a  bright  future.  Ever  since  we  published 
our  first  newspaper  back  in  1878,  we've  been  leaders  in  communications 
technology.  Right  up  to  today's  satellite  transmission  of  the 
spoken  and  written  word. 


Inspired  by  our  founder.  E.  W.  Scripps,  we  have  taken  a  unique, 
entrepreneurial  approach  to  the  business  oi  communications.  Tcxiav  we  are  still 
newspapers  —  and  we  are  also  Scripps-Howard  News  Service,  TVC  cable  TV, 
radio  and  more.  As  a  diverse  communications  concern  we  provide  many 
services  to  our  fellow  communicators.  As  the  leading  supplier  of  circulation 
equipment,  we  even  help  bring  the  news  to  your  doorstep. 


One  in  every  nine  Americans  is  a  Scripps-Howard  viewer,  reader  or  listener, 
and  more  than  likely  we've  touched  your  life  with  Snoopy,*  Garfieldf 
The  World  Almanac*  or  one  of  our  Business  Journals. 


SCRIPPS-HOWARD 


THERE'S  A  little:  BIT  OF  US  IN  EVFR^TtODY'S  LIFE. 


1100  Central  Trust  Tower,  Cincinnati,  OH  45202 
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